FLORIDA  DEVELOPMENT  SURVEY 


Florida  Rediscovered 


Written  by  MARLEN  PEW 


iRIDA  represents  the  strangest 
1  and  economic  phenomenon  in 
^ihistory.  .  ,  ,, 

four  centuries  the  civilized  world 
ded  the  finger  of  land  that  di- 
Gulf  of  Mexico  from  the  wide 
as  a  “Fountain  of  Youth”  and 
y  of  fathomless  wealth,  the  two 
_ts  of  humanity,  throughout  time. 
Ponce  de  Leon’s  historic  adventure 
centuries  to  the  day  when  the 
lenry  M.  Flagler  backed  with 
I  his  vision  of  a  railroad  through 
and  over  perilous  sands,  a  few 
had  faith  in  Florida,  but  to  the 
wrid  it  remained  but  a  shadowy 
No  process  of  nature,  during  the 
Ban’s  occupation,  has  altered  the 
» make  it  more  or  less  desirable  as 
ition  or  as  ground  upon  which  to 
Uke  a  forlorn  bride,  bedecked 
orange  blossoms,  poinsettia  and 
icented  hibiscus,  with  glittering 
at  her  call  such  as  modern  man 
er  looked  upon,  Florida  has  stixxl 
_  at  the  church  for  400  years, 
the  cosmic  sense,  the  peninsula  at 
gntheast  comer  of  the  Union  has 
llieen  discovered.  It  has  been  sud- 
revealed,  in  typical  American 
ith  a  rush.  A  combination  of 
e  circumstances  account  for  the 
ion  of  more  than  a  million  persons 
state  in  a  single  year,  (ieneral 
ity  gave  families  all  over  the 
surplus  wealth  and  the  independ- 
:  which  goes  with  it.  Following  the 
aonied  Americans  increasingly  ac- 
the  popular  European  notion  that 
Winter  and  Summer  recreation  cen¬ 
to  the  full  life,  added  to  which  is 
tance  that  such  is  the  intensity 
business  or  professional  life 
t  (scape  ultimately  becomes  not  only  a 
il  yearning,  but  a  human  necessity 
ose  who  play  for  large  stakes.  For 
the  exotic  call  of  sunshine 
irresistible.  Transportation 


The  great  lure  of  Florida,  the  true  explanation  of  her  amazing  recent  develop¬ 
ment.  Such  stucco  houses,  richly  ornamented  with  exotic  shruhhery,  roofed 
with  colorful  tile,  cool  under  awnings,  delighting  the  eye,  making  real  the 
dream  of  the  average  American  woman,  are  scattered  all  over  the  state. 


•Iter  of  grape-fruit,  grown  on  the 
dim  River.  Florida  has  80.000 
acres  in  grape-fruit  trees. 


ing  marshes,  fertilizing  sandy  spots, 
erecting  schools,  churches  and  clubhouses, 
lieautifying  beaches  and  lakes,  re-arrang- 
ing  palms,  laying  sidewalks,  building 
-Stucco  villas  or  workmen’s  cottages,  rear¬ 
ing  lofty  skyscrapers  and  immense  hotels, 
dredging  channel  harbors  and  fashioning 
turning  basins,  erecting  bridges,  one 
being  the  longest  in  the  world,  chopping 
down  forests,  reclaiming  lowlands, 
financing  these  undertakings,  feeding  and 
housing  the  workers,  keeping  every  one 
happy  by  all  known  artifices  from  the 
band  in  the  park  to  gala  occasions  when 
everyone  turns  out  for  play,  newspapering 
on  a  big  scale  with  advertising  flowing 
like  water  for  all  who  can  make  a  circula¬ 
tion  showing,  opening  stores  for  the  sale 
of  classy  merchandise  worthy  the  purse 
of  the  leisure  class  and  of  the  suddenly 
rich,  and  catering  to  the  surging  throng 
with  all  that  human  nature  calls  for. 

Florida  set  out  to  make,  as  if  over 
night,  an  .American  Riviera.  Now  she 
proposes  to  back  it  with  an  agricultural 
development  of  startling  dimensions. 

How  great  has  been  the  building  boom? 
Building  jiermits  granted  in  1925  totaled 
more  than  $200,000,000.  In  August  alone 
they  amounted  to  $24,722,820  in  19  cities 
and  in  September  to  more  than  $27,000,- 
(KX),  according  to  official  figures. 

Florida  property  has  an  assessed  valua¬ 
tion  of  $580,000,000  and  it  is  officially  as¬ 
serted  that  the  real  valuation  is  around 
four  billions.  Inceased  values  since  1912 

abruptly  opened  the  way,  not  so  much  by  facturing  accomplished  in  this  day  by  cwit'^TC^'v^^ar**  having  averaged  16 
rail,  as  in  this  instance  vaunted  .American  such  genius  as  that  of  U.  P.  Davis,  of  -j-.  .  .  .  nearlv  9  00(1  miles  of  im- 

rai1roadenterprisewassadlywanting.de-  Tampa,  whose  dreams  of  clean  islands  proved  roads  and  as  Ws  writer  covered 
spite  the  magnificent  daring  of  Flagler’s  dropM  at  the  dc^rsteps  of  great  cities  ?  400 
pathfinding,  but  over  new  hard-surfaced  to  relieve  congestion  and  furnish  maxi- 
roads  on  pneumatic  tires.  The  Brooklyn  mum  comfoft  and  beauty,  torlay  are 
grocer’s  Lizzie  made  the  trip  in  a  week,  realizeil. 

while  the  plain  or  fancy  Wall  Street  Indeeil,  the  generals  of  the  invading 
broker's  six  or  eight-cylindered  shiner  army  have  been  engineers  and  builders 
might  roll  to  Jacksonville  in  70  hours.  and  the  chief  provisJrtners  have  been 
To  hundreds  of  thousands  Florida  creative  capitalists  such  as  Barron  G. 
beckoned  as  a  land  of  promise,  opening  I'ollier,  now  developing  nearly  two 
opportunity  to  quickly  make  or  repair  million  acres  of  land  in  a  county  bearing 
fortunes,  while  in  the  romantic  pose  of  his  name ;  William  J.  Conners,  the  veteran 
the  pioneer.  It  presented  an  undeniable  Buffalo  publi.sher,  hero  of  the  Everglades 
attraction  to  the  frenzied  spirits  that  and  builder  of  its  30  miles  of  concrete 
feed  on  chance  speculation,  uncouth  mad,  22  feet  wide,  skirting  the  eastern 
gentry  having  their  rightful  place  in  the  shore  of  Lake  Okeechobee;  .August 
diagram  of  favorable  circumstances,  since  Heckscber,  Harvey  Firestone,  Otto  H. 
it  was  their  audacity  that  set  the  land  Kahn,  David  Warfield,  T.  Coleman  du- 
rush  in  motion.  Essentially,  the  Florida  Pont.  Henry  Ford.  John  D.  Rockefeller, 
liiscovery  of  1923-1926  is  baSed  upon  a  Jr.,  and  dozens  of  syndicates  of  New- 
tardy  general  *  appreciation  of  sound  York,  Chicago.  W'ashington,  Cleveland; 
social  and  economic  advantages  aiul  the  Detroit.  Western  and  Southern  develop- 
real  pacemaker  is  now  and  for  four  ers  and  a  host  of  able  newspaper  men 

years  has  In-eii  paid  advertising.  whose  amazing  stories  arc  related  else- 

The  Florida  development  might  be  where  in  this  number.  The  statement  has 
termed  the  new  imperialism.  This  con-  been  made  that  outside  interests  paid 
<|uest  of  new  soil  for  the  feet  of  men  is  $4(X),()(X),fl00  for  land  in  Florida  in  1925. 
adding  incalculable  treasure  to  the  wealth  This  figure  represents  many  turnovers 
of  the  nation.  The  advance  guards  of  of  the  same  properties, 
the  invading  army  were  commercial  pro-  .\  shoestn’ng  has  been  a  good  enough 
pagandists,  followed  by  speculators,  starting  point  in  Florida  for  a  man  who 
The  heavy  artillery  are  road-building  knew  how  to  climb.  The  business  in 
tractors,  sand-sucking  dredges  altering  hand  is  making  cities,  creating  farms, 
the  handiwork  of  the  waters  of  the  ocean  opening  roads,  building  railroads  _  in 
and  gulf,  as  they  have  receded  during  the  double  track  to  repUice  the  single  lines 

centuries,  trimming  their  ugly  shores  and  that  Flagler  laid  while  ticker-tape  rail- 

making  thousands  of  acres  of  new  land  road  operators  smiled,  the  clearing  of  the 
with  joyous  sea  views  for  home  sites  and  land  of  wild  tropical  growth  accumulated 
citv  water  fronts,  a  new  type  of  manii-  through  centuries,  widening  street*,  tlrain- 


Turn  me  upside  down,  for  my  r»’ 
flection  is  as  fair  as  my  form.  Co- 
eoanut  palms  that  clothe  a  point  of 
land  on  Tarpon  Bend,  New  River, 
near  Fort  Lauderdale. 
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private  railroad  coach  or  steers 
down  the  Dixie  Highway  at  the'^ 
a  creaking  flivver,  has  a  hoof  val^T 
state  incomparably  greater  TblS 
other  live  stock  commodity  tn 
crude  yxrbal  figure.  The  tourUt  ^ 
see,  drink  in  the  .salubrious  air^ 
the  sense  of  taste  wuh  rare  tropL®!; 
renew  youth  by  playing  the 
children,  buy  baubles-^erfeJ^ 
under  the  magic  spell  of 
and  stake  out  a  home  or  farm  I 
join  tile  builders. 

There  are  no  reliable  statistics  to  J 
the  number  ot  tourists  that  1^ 
niained  in  Florida  during  the  ^ ' 
years  as  permanent  residents  ^ 
liermanent  migration  is  indicated  i. 
eoinparision  of  the  1920  Feder^r? 
and  the  Florida  state  census  nf  v 
wliich  shows  the  increase  to  han » 
29.s.()79.  or  .30,4  per  cent  X] 
present  resident  population  doubtl.*’ 
ceeds  1..400,()(K).  The  official  1920  r  ^ 
was  9f,8.479.  The  hig  influx  ha,  ■ 
during  the  past  12  months. 

Hut.  in  addition  to  the  permanemo 
lation.  there  is  to  be  considered 
transient  W  inter  invasion.  It  is  com¬ 
ing  this  that  the  figuring  wags  sk- 
their  pencils.  Having  no  definite 
Illation  one  man’s  guess  is  as 
another's. 

.\11  over  the  state  the  investigator 
solemnly  assured  that  the  tourist  bj.^ 
of  F'lorida  in  192.i  included  2.009, floo 
itors,  a  nice  round  sum  for  any  one 
play  with  as  an  index  figure. 

1  his  “2,(KK).(K)0  ’  figure  is  supported 
an  investigation  made  by  officials  of 
State  Chamber  of  Commerce  whonai 
count  on  certain  bridges,  highways 
roads,  steamship  docks  and  othw 
entrances  for  a  given  period  and  il« 
that  the  human  influx  from  the  North 
at  the  rate  of  approximately  6,(Xil) 
day,  which  may  or  may  not  be  ic-; 
satisfactory  evidence  of  travel  over  - 
year,  as  the  g(Kid  gentlemen  of  ■ 
Chamber  freely  admit. 

If  2.(K)0,(KK)  should  be  the  tourist  nut 
her.  just  what  would  that  mean  in  dolte 


III  the  Luke  Distriel  of  I’useo  C.ouiity.  land  of  hills  and  gli.steniiig  opal  lakes,  fertile  acreage  awaiting  the  man  with  the 
hoe.  This  view  is  typical  of  inillions  of  acres  of  F'lorida  country.side  concealing  wealth  possihilities  equalling  those 

of  the  realty  developments. 


there  is  no  room  for  debate  in  this  story  through  the  glutted  probate  offices.  His  Floridian,  better  by  far  than  cross-word 

about  road  quality.  There  are  stretches  work  is  done  in  Florida.  Often  he  sue-  puzzling,  is  guessing  the  dollar  value  of 

ot  narrow,  brick  highways  in  the  north  ceeded  in  bidding  land  to  absurd  heights,  the  annual  Winter  migration  from  the 

that  can  he  easily  and  safely  negotiated  at  Sensible  F'loridians  wearied  of  him  and 

moderate  speed,  all  soon  to  be  replaced  by  a  concerted  attack  gave  him  such  ; 
by  wide  concrete  roads,  many  now'  in  sour  dose  of  losses,  through  various  de 

vices  such  as  the  sudden  speeding  of  rea 
estate  transfer  offices  and  by  cuttiii!. 
prices  of  adjoining  land,  that  he  presently 


course  of  construction.  Ruts,  sometimes 
more  like  chasms,  embroider  the  edge  of 
the  brick. 


There  are  thousands  of  miles  of  as  fine  lost  all  interest  in  royal  palms  and  batli- 
ruads  through  the  state  and  on  both  ing  beaches  and  made  his  way  to  cooler 
coasts  as  exist  anywhere,  and  there  are  climes. 

patches  of  about  as  terrible  sand  and  The  stories  of  the  peak  days  of  192.s. 
clay  roads  as  one  might  wish  to  avoid,  of  fortunes  made  over  night  with  triflin,^ 
The  road  development  in  three  years  is  an  investments,  seem  unbelievable  to  northern 
engineering  triumph.  ears.  Allowing  for  state  pride,  general 

.\s  the  traveler  passes  along  through  boom  excitement  and  the  natural  tend- 
the  country  he  sees  allotments  on  every  eiicy  of  the  pioneer  to  tell  a  good  story. 


hand.  Street  signs  arc  up  and  sidewalks 
built,  a  huge  ornamental  entrance  is  in 
place,  but  there  is  only  an  occasional 
house.  In  instances  hare  allotments  are 
far  removed  from  settlements  as  to  seem 
like  wild  dreams.  Will  they  ever  build 


up 


resiilue  of  amazing  fact  remains,  forming 
perhaps  the  most  sensational  land  riisli 
story  in  .Xmerican  history. 

The  buying  and  selling  crush  continued 
throughout  tile  summer  of  192,s  and  in 
modified  and  much  more  stable  fashion 
continues  unabated  today.  The  Floridian 


Some  "future  cities''  on  Long  Island,  tells  you  that  he  is  devoutly  thankful  that 
known  to  this  writer,  seem  equally  the  buying  panic  is  over.  If  there  is  any 
visionary.  The  dream  may  not  be  so  truth  in  the  Xorthern  rumor  that  “the 
wild,  proved  by  the  fact  that  from  noth-  bottom  has  fallen  out  of  the  Florida 
ing  cities  have  been  built  in  two  or  three  boom.''  this  writer  is  deaf,  dumb  and 

blind.  The  whole  state  is  buzzing  with 


years  in  F'lorida.  F'p  they  have  jumped 
and  in  have  poured  the  people!  One 
realizes,  of  cour.se,  that  tlierc  have  been 
some  impudent  frauds  on  the  public  in 
Florida,  but  it  would  be  stretching  the 
point  to  fail  to  say  that  there  is  no  state  continues, 
where  credulous  people  have  been  ex-  structural 


the  excitement  of  building  and  planning 
and  real  estate  offices  seem  centers  of 
activity.  The  speculative  fever  has 

doubtless  subsided,  responsible  trading 

advertising  is  increasing, 

work  progresses  and  the 


empt  from  the  wiles  of  real  estate  sharp-  crowds  are  infinitely  better  provided  for 
ers.  F'lorida  frauds  have  indubitably  by  new  housing  facilities  than  during  the 
been  foisted  upon  the  public  through  ad-  last  Summer  and  F'all.  .Along  the  roads 
vertising.  These  are  “lot’’  properties  in  the  visitor  sees  the  inevitable  announce- 
isolated  Fx'ations  or  in  swamp  districts,  ment  of  land  sales,  accompanied  by  noon- 
inaccessible  farms  and  building  lots  have  day  barbecues,  and  one  of  the  common- 
been  sold.  The  “truth  in  advertising''  est  sights  is  the  auctioneer  on  the  block, 
slogan  of  the  Better  Business  Bureaus  is  surrounded  by  people  who  are  bidding 
in  the  breeze  today.  The  clean-up  is  in  land.  There  are  a  surprising  number 
under  way.  The  “binder  boy"’  has  dis-  of  women  at  these  sales.  In  the  city  real 
appeared.  “Binder  iKiy”  it  should  be  ex-,  estate  emporiums,  often  dressed  up  like 
lilained  is  the  local  sohri<iuet  for  the  palatial  drawing  rooms,  there  are 
feverish  gentleman  who  put  down  his  orchestra  concerts  and  lectures  in  the 
hundred  to  bind  a  ten  thousand  dollar  afternoon  and  evening.  The  hig  story  in 
bargain  and  resold  at  a  thousand  profit  F'lorida  is  told  in  response  to  the  (|ues- 
within  24  hours,  ixrhaps  to  witness  the  tion  :  “Did  you  get  in  on  that  .so-and-so, 
re-transfer  of  the  property  among  other  and  how  much  were  you  offered  for 
"binder  boys"  half  a  dozen  tinv*s  before  yours?" 

the  abstract  and  title  job  could  be  forced  One  of  the  exciting  diversions  of  the 


51,8f 
Craz; 
220.  $5 


Tspieal  lanilseape  in  eentral  F'lorida, 
purple  lakes,  and  live  oaks  and  pine 
of  sombre 


where  orange  groves  toueh  the  shores  J 
trees  staeeer  under  the 
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Hf  inevitable  municipal  band  concert,  to  be  found  in  city  and  town,  with 
foncerts  both  afternoon  and  eveniiif;  to  add  another  joy  to  life.  The  scene 
ilepirled  here  is  in  ravishin):l>  beautiful  Williams  Park.  St.  Petersburn. 

totksUte.  asks  the  statistical  hound  and 
4e  pencil  ^gins  to  dance. 

Well,  here  is  the  sum  ot  the  wildest 
■jiitimist : 

2.000.000  persons 
1,3  weeks 


The  official  published  statement  of  the 
State  Chamber  of  Commerce  is  that  the 


to  be  supposed  that  many  of  the  wealthi¬ 
est  seasonal  residents  were  carrying 
heavy  dcitosits  there  on  June  30.  So,  as 
a  matter  of  fact,  Florida  bank  deposits 
of  the  present  time  would  exceed  the 
figure  (pioted  here  by  many  millions. 

When  people  settle  in  Florida  what  do 
they  find  to  do? 

If  they  are  old,  inlirm  or  lazy,  and  have 
money,  they  loaf,  as  in  other  places;  if 
able  and  w  illing  they  work.  They  work 
by  Summer  and  Winter  and  unless  some 
2(KI  (kUI  very  nice  people  who  were  in¬ 
terviewed  by  this  writer  are  counterfeit 
and  lost  to  all  sense  of  honor,  the  months 
from  June  to  September,  far  from  being 
unl)earably  hot,  are  comfortable  and 
workable.  They  tell  you  that  sunstrokes 
are  unknown  in  Florida.  citrus 

rancher,  who  had  no  rea.son  to  stretch 
his  story,  said :  "We  work  every  day  in 
the  year  in  the  fiehls,  but  not  as  North¬ 
erners  work.  No  straw  hats  here — felt, 
drawn  down  over  the  eyes.  No  cotton 
shirt — W(K>1.  my  friend,  for  comfort  and 
health."  All  declare  that  the  nights  are 
ciM)l.  Indeed,  the  short  cut  to  your 
l-loridian’s  peak  of  indignant  el(X|uence 
is  to  insult  his  summer.  Northern  softies, 
here  and  there,  were  heard  to  suggest  that 
there  was  such  a  thing  as  sitting  under 
the  .shade  of  a  banana  or  cocoanut  palm, 
by  the  side  of  a  lake,  with  tme’s  feet  up, 
or,  indeed,  to  make  an  occasional  dash 
to  the  mountains  of  the  Carolinas,  as 
New  Yorkers  flee  to  the  Catskills  and 
Adirondacks.  hut  not  so  the  native  b<irn. 


(i.OOO.fKX) 

2,000,000 


26.000,000  persons-weeks 
7  ilays  per  week 


182,000,000 

$10  average  expenses 


$1,820,000,(XX)  total  tourist  revenue 
Crazy!  Uncle  Sam  paid,  107  years 
1^,  $5,000,0(X)  for  the  whf)le  of  I'lorida. 
and  many  of  the  patriots  of  the  time 
idt  ’'stung."  .\  billion,  eight -hundred 
and  twenty  million  in  tourist  revenue,  diti 
you  say?  Why  that  would  he  six  times 
yTcater  than  the  Coolidge  tax  cut  for 
1926.  It  would  nearly  eipial  the  total 
value  of  the  manufacturecl  products  of 
Indiana,  according  to  the  last  census! 
Be  reasonable ! 

.311  right,  .say  the  numher  of  tourists  is 
mly  a  million,  the  average  time  spent  in 
the  state  is  a  month,  and  the  average 
'laily  expenditure  of  each  person  is  $.s. 
all  quite  absurd  (with  emphasis  upon  the 
ive-dollar-a-day  item)  and  you  have  as 
the  annual  tourist  revenue  $15l),tXX).(XX). 
tiothing  to  sneeze  at,  forsooth ! 

It  is  possible  that  a  man  traveling  in  a 
Iliwer,  with  a  folding  bed  lashed  to  the 
running-board,  buying  cheese  and  crack- 
ffs,  canned  milk,  paper  shell  pecans  and 
iraits  along  the  road,  might  live  on  $.3 
per  day,  including  oil  and  “gas."  It 
would  k'  an  unenviable  venture.  But  any 
ordinary  traveler  can  live  in  excellent 
'tyle  on  $10  to  $20  a  day,  according  to 
taste  and  skill,  which  approximates  travel¬ 
og  cost  anywhere  in  this  country  or  over 
the  beaten  paths  of  Europe.  Plutocrats 
™ay  spend  hundreds  a  day  in  the  luxuri¬ 
ous  resorts  of  the  coast  cities  and  do  n< 


\  gob  beholds  St.  Petersburg's  new  deep-channel  harbor,  nearing  eoinpletion. 
pride  of  the  state. 


1025  tourist  trade  was  worth  $150,(XX),- 
000  to  Florida. 

Undeniably,  the  annual  visitation  of 
sightseers  and  thrill  seekers  has  been 
Florida’s  chief  industry  until  the  great 
land  lK)om  started  and  then  the  realtor 
stepped  firmly  to  the  center  of  the  trade 
stage.  How  vast  has  beeti  his  operations 
may  never  be  known.  The  official  esti- 
m.ite  is  that  during  last  year  outside  in¬ 
vestors  silent  in  Florida  land  an  average 

_ _  . .  of  $1,250,IXK1  daily  which,  if  accurate. 

viMence  to  taste  or  judgment  or  justify  meant  a  total  turnover  during  312  week 
'CatMlous  remarks  about  Florida’s  cost  days  of  1025  of  $400.000,CXX). 

'>1  living,  for  the  overhead  expense  of  Banking  is  an  illuminating  and  de- 
Pulatal  hotels  arc  as  high  as  $8  per  room,  pendable  index  to  any  community’s  ma- 
W  day,  for  305  days  per  year,  with  a  terial  well-being  and  Florida  figures  are 
of  only  13  weeks  per  annum  as  the  astounding.  On  June  .30.  1925.  tlie  date  of 
revenue  factor.  Naturally  such  the  most  recent  bank  statement,  deposits 

in  the  national  and  state  hanks  of  I'lorida 
aggregated  $575,758,195,  which  to  be  ap¬ 
preciated  must  be  compared  with  the  total 
of  denosits  of  1920  which  were  $199,589.- 
122,  a  growth  of  250  per  cent  in  banked 
wealth  in  five  years. 

An  aggregate  of  half  a  million  hank  de- 
IMisits  in  Florida  means  a  per  capita  de¬ 
posit  of  around  $450.  The  average  in¬ 
dividual  hank  deposit  for  the  whole 
country  for  the  year  ending  June  .30, 
1925,  was  $.39(). 

June  of  any  year  is  the  least  favorable 
month  for  a  F'lorida  showing.  It  is  not 


The  biggest  laugh  of  two  weeks  was  on 
a  Northern  import  who  told  a  crowd  of 
Miamians,  in  scientific  detail,  how  a 


fellow  could  keep  the  temperature  agree¬ 
able  by  sitting  on  the  south  side  of  a 
suspended  wet  sheet  with  the  wind  blow¬ 
ing  from  an  electric  fan  installed  on  the 
north  side.  Ha,  ha,  so’s  your  old  man ! 
The  health  record  of  the  state  is  among 
the  nation’s  best. 

If  you  have  a  gun  vfiu  may  sluHit  a  • 
wild  cat  or  a  duck  in  Florida.  Please 
don’t  shoot  a  pelican  or  stork!  The  air 
is  full  of  colorful  birds.  If  you  own  a 
fishing  rod  you  need  scarcely  Ixiit  the 
hook  to  heave  monsters  from  fresh  or 
salt  waters  which,  held  np  to  a  camera, 
would  startle  every  friend  north  of  the 
Mason  and  Dixon  line.  There  are  fiOO 
registered  varieties  of  fresh  and  salt 
fish  in  these  waters,  and  sea  foo<ls  shipped 
frfira  F'lorida  last  vear  were  worth 
$15,000,000. 

There  are  3,0(X),(XX)  acres  of  inland 
water,  hundreds  of  charming  lakes  and 
streams,  fringed  by  e.xotic  vegetation. 
Most  men  build  a  garage  behind  the 
pretty  stucco  Itome  and  nearby  a  boat 
house  for  some  sort  of  water  craft. 

The  F'lorida  seacoast  is  of  .stupendous 
length,  considering  the  amazing  reaches 
of  the  keys  that  stretch  from  Daytona 
down  around  the  peninsula  to  Tampa 
Bay.  Shore  front,  one  would  think, 
nature  had  supplied  in  lavish  quantity, 
but  when.  Davis  oi>ened  his  sand-sucker 
created  land  at  St.  .\ugustine  and  Tampa 
Bay  there  was  a  mad  rush  of  investors. 

It  is  reliably  stated  that  $50,000,()(K)  of 
lots  were  .sold  on  Davis  Island,  at  Tampa, 
and  at  Davis  Shores,  at  St.  .Vugustine. 
fidlowing  an  advertising  campaign  of 
KX)  days  carried  on  exclusively  in  Florula 
dailies,  with  heavy  over-subscription  on 
the  sales  days. 

Coral  Gables,  HolIyw<KKl,  Boca  Raton, 
Floranda  Club  and  scores  of  such  mam¬ 
moth  developments,  scattered  over  the 
state,  have  been  extensive  advertisers,  and 
their  success  has  been  monumental.  In 
instances  property  values  in  towns  that 
three  years  ago  were  obscure  have  run 
up  to  as  high  as  $2,000  a  front  foot  for 
building  lots.  This  amount,  of  course, 
is  not  the  record  for  the  most  desirable 
properties  of  the  choicest  cities.  There 
many  records  of  city  lots  selling  at  $5,000 
per  front  foot. 

F'lorida’sjzromoters  have  often  very  un¬ 
kindly,  and  ill' obviously  bad  judgment, 
iMirrowrfl  names  of  California’s  famous 
towns  and  resorts  and  the  great  Pacific 
state’s  widely  reported  ire  seems  wholly 
ju^fied.  Perhaps  it  is  true  as  the  loyal 
Floridian  points  out,  tliat  in  her  turn 
California  borrowed  some  of  those  ro¬ 
mantic  Spanish  names  from  Mexico  and 
t^at  Mexico  had  previously  swiped  them 
from  the  original  Castilian  motherland, 
but  to  this  humble  critic  the  sight  of  well- 
known  and  much-beloved  California 
names  on  new  signlniards  jars  the  sense 
of  justice.  Why  not  hire  the  clever  girl 
who  named  all  the  Pullman  cars? 

F'lorida  is  not  an  industrial  center. 
The  large.st  sponge  market  in  the  world 
is  at  Tarpon  Springs.  A  section  of  the 
state  is  heavily  loaded  with  phosphate. 


are  priced  high. 

norida  supports  14.520  hotels,  restaur- 
"  s  and  apartment  houses  which  are  let 
‘W  as  living  (piarters  for  tourists  in  the 
besides  camp-grounds  for  auto- 
nists  encountered  on  almost  everv 
'fad. 

tourist  figure  is  believed 
u  to  represent  one  of  the 

S of  the  Florida 
m,.  that  the  state  was  visited  in 
"'T  1.000.000  iH-ople 

■  Mirf-.  L*"  whole  world’s  populated 
:  rtace.  there  appears  to  be  no  doubt. 


This 


view  shows  the  countryside,  amid  many  lakes,  recently  given  to  newt'f 
paperdoni  by  Charles  I).  Haines.  ., 


IV 
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FLASH ES  OF  FLORIDA’S  GLORY 


Busy  scene  in  Miami’s  harbor  in  Biscayne  Bay,  today  alive  with  dredginii 
operations  costing  millions.  A  vast  turning  basin  is  being  built  for  ocean¬ 
going  freighters.  Bordering  this  harbor  is  a  handsome  city  boulevard. 


The  ancient  gates  of  St.  Augustine,  Uncle  .Sam’s  oldest  city,  once  walltd  b 
the  Spanish  as  a  protection  against  the  prowling  Indian.  These  magnifinuh 
proportioned  pillars  are  of  native  shell  rock  adamant  against  the  riTi|a 
of  centuries. 


Do  they  grow  potatoes  in  Florida?  Yes,  both  Irish  and  the  succulent  yam 
variety  abound  in  the  rich  agricultural  sections  of  the  north  and  central 
portions  of  this  versatile  state. 


Drangp.  tangerine,  grapefruit  and  pineapple  growing  has  developed  into  Airplane  view  of  Winter  Haven,  showing  some  of  the  2.'>  lakes,  purple 

hloritla's  principal  agricultural  pursuit,  with  associations  of  growers  managing  amid  green  and  white  squares  in  the  mosaic  of  one  of  Florida's  most  besw* 

the  huge  sorting  and  -hipping  liusines>.  regions. 
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aORIDA  TURNING  TO  PAH  IRS  FOR  RESULTS 

ee  Million  Dollars  Spent  in  Direct  Publicity  to  Attract  the  Outside  World — Levy  County  and  City 
Taxes  to  Raise  Advertising  Funds — How  Towns  Paved  the  Way  for  the  Land  Rush 

By  FRANK  PARKER  STOCKBRIDGE 

Co-authcr  of  "Florida  in  the  Making,"  which  has  become  the  official  text  book  of  the  Slate  building  campaign.  Mr.  Stockbridge  is  now  a  resident  of  Jacksonville. 

IF  swing  of  Florida’s  advertising  attractions  does  not  have  to  resort  to  a  ing  have  never  been  compiled.  Specific  makes  an  annual  appropriation  of  $75,000 


THF  swing  01  riuriuas  auvciiisiii);  diii  doiiuiis  uucs  iiui  nave  lu  icsuii  lu  a  iii^  iidvc  never  uecii  euiiipiicu.  opeciiie 

outside  of  the  state  is  more  and  tag  day  drive  or  passing  the  hat,  but  examples  from  the  principal  centers, 

strongly  away  from  the  magazines  merely  goes  to  the  legislature  and  gets  however,  dealing  only  with  extra  terri- 

«  toward  the  ^  ^'*1  passed  (which  is  done  as  a  matter  torial  publicity,  give  a  fair  idea  of  what 

iaily  Mwspa-  ‘  ‘ 

said  Dud- 
;  V.  Haddock, 

[•ector  of  pub- 
'  -ty  for  the 
pTorida  State 
of  Com- 
when  I 
,uil  him  to  out- 
^  the  efforts 
:  that  organ- 
to  “put 
r  r.|jj  on  the 

is  a  native  ,  staffs  of  Florida  newspapers  tion  to  which  we  used  space  in  37  differ- 

K.FHian  with  a  Stock**ioci  g  continuing  influx  of  newspaper  men  ent  magazines  of  national  circulation.” 

i^e  newspaper  ftom  elsewhere  into  Florida.  The  news-  St.  Petersburg,  often  referred  to  as 


a  bill  passed  (which  is  done  as  a  matter  torial  publicity,  give  a  fair  idea  of  what 
of  course  on  sufficient  representation  of  the  total  might  be.  The  greater  Palm 
the  local  desire  for  it)  authorizing  the  Beach  Chamber  of  Commerce,  for  ex¬ 
assessment  of  publicity  tax.  The  dis-  ample,  reports  the  expenditure  of  ap- 
bursement  of  the  funds  raised  by  this  proximately  $40,000,  about  equally  di¬ 
method  is  intrusted  in  practically  every  vided  between  magazines  and  newspapers, 
instance  to  the  community  Chamber  of  "We  used  48,012  lines  in  45  newspapers 
Commerce,  which  thus  exercises  much  in  Detroit,  Kansas  City,  St.  Louis, 
more  of  a  quasi  public  function  than  per-  Omaha,  Buffalo,  Brooklyn,  New  York 
tains  to  Chambers  of  Commerce  else-  City,  Cincinnati,  Cleveland,  Philadelphia, 
where.  Having  obtained  the  necessary  Washington,  Chicago  Indianapolis,  Des 
authority  the  Chamber  of  Commerce  Moines,  Louisville,  Baltimore,  Eloston, 
hires  the  best  publicity  man  it  can  get  Pittsburgh,  Milwaukee,  Atlanta,  Bir- 
hold  of  and  turns  him  loose.  mingham  and  Nashville,”  reports  Gerry 

One  result  of  this  is  a  steady  deple-  Swinehart,  director  of  publicity,  “in  addi- 


hold  of  and  turns  him  loose.  mingham  and  Nashville,”  reports  Gerry 

-,fi  air.  iiau-  C)ne  result  of  this  is  a  steady  deple-  Swinehart.  director  of  publicity,  “in  addi- 

is  a  native  ,  staffs  of  Florida  newspapers  tion  to  which  we  used  space  in  37  differ- 

K.FHian  with  a  Stock**ioci  g  continuing  influx  of  newspaper  men  ent  magazines  of  national  circulation.” 

i^e  newspaper  ffom  elsewhere  into  Florida.  The  news-  St.  Petersburg,  often  referred  to  as 

oitnaice  covering,  among  other  things,  paper  man  from  any  part  of  the  United  “The  City  that  Advertising  Built,”  until 
years  on  the  Associated  Press  States  touring  Florida  finds  men  who  this  year  led  all  of  Florida’s  municipali- 
1  in  Washington,  Atlanta,  New  Or-  talk  his  own  language  in  every  Chamber  ties  in  the  extent  of  its  advertising  pro- 
M  and  elsewhere  of  Commerce,  to  say  nothing  of  the  pub-  gram.  In  the  past  year  St.  Petersburg 

I  -We  have  had  splendid  results  from  '’'“y  advertising,  using 

L  advertising  last  fall  in  the  Saturday  VWllis  Powell,  secretary  of  the  practical  y  all  the  m^rtant  papers  in 

r  •  D  Sarasota  Chamber  of  Commerce  is  per-  every  city  above  250,000  population  be- 

t  haps  the  dean  of  them  all  in  length  of  sides  using  all  the  principal  national 

»  Wn  in  »  lUtTf  ^^^^vice  in  Florida,  having  come  to  this  magazines, 

all  the  wav  from  Hawaii  ^  Jacksonville  within  the  last  few  months 

Sllf’a  oc  fun  ennth  sctive  newspaper  career  in  New  York  has  taken  the  leadership  away  from  St. 

*  ’aiu  canine  fn  tv.  Chicago,  Bs  editor  of  St.  Petersburg  Petersburg.  Jacksonville’s  advertising  is 

a  ynn  g  ,  ^ _ ., _ ^ _  Independent.  M.  G.  Scheitlin,  formerly  handled  through  two  separate  channels. 

TWn  runa^  ulwti^wav  from  a  managing  editor  of  the  New  York  Sun,  Almost  alone  among  Florida  Chambers 
!!Sk^aTCv  .  is  secretary-manager  of  the  Leesburg  ofCommerce.thatorganizationinJack- 

'^'’U.nZin^^nr  Chamber  of  Commerce.  Dr.  W.  E  sonville  has  Uhing  directly  to  do  wkh 

*  ^  ^  1  1  uinman  in  Aughinbaugh,  for  several  years  on  the  publicity  for  the  city.  It  is  an  old  ejtab- 

hiichanH  u/lin  Commercial,  is  liijhed  institution  on  familiar  Chamber 

^  ^  1  ^  A  ‘h'  Chamber  of  Commerce  secretary  at  of  Commerce  lines,  concerning  itself 

tnont  nn  fit  in  Rinrirta  C'crmont.  Gcorgc  C.  Clemens,  a  veteran  largely  with  such  matters  as  railroad 

nrn^ram  of  niir  nr’  Laffan  Bureau,  is  doing  his  rates,  cotton  and  grain  shipments,  and 

to  put  town  of  Bartow  on  the  grades,  and  other  matters  of  importance 


I^Vk  the  advertising  program  of  our  or- 
niation  is  somewhat  opportunist,  de- 
poding  upon  the  funds  in  hand  at  any 
pva  time  and  the  decision  of  the  pub- 


to  the  business  world.  The  City  Com- 


amt  th.  H.rixion  of  the  niih  Concrete  reports  covering  the  entire  mission  (practically  every  city  in  Florida 
^eity  mmmit^  of  ^ur  Board^  of  DfreS-  Ftorida’s  community  advertis-  has  the  commission  form  of  government) 

.  tors,  I  think  you  can  safely  say  that  the  - 

iotiae  expenditures  of  the  State  Cham-  a  — 

:  her  of  Commerce  will  be  proportionately  i  • ' 

larger  in  the  daily  press  than  in  the 

Atom  $75,000  has  been  spent  by  the  \  1 

!  Florida  State  Chamber  of  Commerce  A  -AVt 

since  it  began  its  national  advertising 

ampiign  last  December.  This  included  MB  lt*\|  HI 

I  three  full  pages  in  the  Saturday  Evening  co/ir »  ^®Ts  f 

Pmt  and  Literary  Digest  and  three  V* ^  / 

I  quarter  pages  in  the  list  of  dailies  already  ■  ViBio_  ,  / 

rrfored  to.  This  $75,000,  however,  rep-  .WB  1T\  ■  STV.”  I 

I  raots  less  than  ten  per  cent  of  the  “in-  m  1  r  ^  a  1  / 

snykuial’]  advertising  done  in  the  year  CnB  '  B  I  '<»  <h.  I 

®ding  February  15th  by  Florida  coun-  I 

ties,  municipalities  and  districts  in  medi-  ^^B  I  I  ■  I  tST’.”'”  I 

m  omside  of  the  state.  "The  total  for  I 

tha  class  of  advertising  runs  easily  up  to  T(  /  I 

«  least  ^50.000.  If  to  that  is  added  ~i 

;  the  extra-state  advertising  of  Florida’s  tl  I 

1  'M  ^te  developers,  the  total  volume  ._  .  ^  ^11  •»' I 

01  which  can  onlv  be  rouchlv  estimated  ™  Pop”l>r  B  «»  I 

hto  .h;.k  ^  ^  .  I  j  ^  Intmjt  iow«d  Florida.  It  ii  simply  the  agt-old  B  .  .T”"  ar.  .  I 

,1  ,  appears  to  be  at  least  double  nadeaeyofman — i/ourtendtiuy — to  stciirc  his  wants.  f  moal*^,!?!®®"®®  on  ■  I 

ae  volume  of  community  advertising,  the  Men  have  traveled  the  world  in  search  of  health  I  ,  ^  I 

•QprcssiVC  total  of  $3,000.(XK)  for  a  year’s  found  it  in  Florida  whert  sunshine,  sc^.  I  irff"  ®***'*f  '•orfc.  I 

^^®paian  of  selling  FloriHa  in  xaznrM  ocfan  ind  Gttlf  yield  cotnfort  and  vigof.  Forest  ref  ions  I  I 

Florida  to  the  world  sportsmen  rare  enjoyment;  I  ^  dT."!? -tf  I 

Ppws  like  a  conservative  figure.  lO.OOO  miles  of  water  ,fronuge.  hundreds  of  golf  I 

tnCrc  are  numerous  local  and  county  courses  and  thousands  of  miles  of  Bsotor  roads  offee  f 

•^rs  of  Commerce  in  Florida  which  .k.  ^  ,  k  .i.  IT  ^ 

stnH  mnM  tl  a  t  a*  Aod  as  the  foundation — the  substantial,  bask  f» 

.L-;  money  annually  to  advertise  ironndwork — acres  of  unsurpassed  fertility,  some  jjv 

wr  wininunities  than  the  State  Cuam-  yielding  Bee  crops  a  year:  more  than  2.500  manufac-  U 


I 

,  Tvc-iWa.  I 

Pric#*  ■ 

I 


1  a  — Allan  Hit  wjLavc 

W  of  C^merce  is  able  to  do.  This  is 
Manse  the  state  organization’s  funds  for 
iTO  purpose  are  obtained  only  through 
notary^  contributions,  while  counties 
tk.  ,S*’”}’^'Po''tios  are  permitted  under 
fnr  j  .statutes  to  levy  direct  taxes 
publicity  purposes, 
't  ts  calW,  varies 
!°.  .oRcumstanccs  from  half  a 
nf  .  as  high  as  ten  mills  in  the  dollar 
ml?^***^  valuation.  A  Florida  munici- 
of  ^  oo.unty  waking  up  to  a  sense 
ihm...  t.tpportance  in  the  scheme  of 
'Jf'tf'tl  with  a  burning  de- 
to  tell  the  world  of  its  virtues  and 


There  is  no  marvel  about  the  tom  of  popular 
Interest  toward  Fforida.  It  is  simply  the  age*old 
tendency  of  man->your  tendency — to  secure  his  wants. 

Men  have  traveled  the  world  in  search  of  healtK 
and  have  found  it  in  Florida  where  sunshine,  st^. 
ocean  and  Calf  yield  comfort  and  vigor.  Forest  regions 
and  30.000  lakes  give  sportsmen  rare  enjoyment: 
10.000  miles  of  water  .frontage,  hundreds  of  golf 
courses  and  thousands  of  miles  of  motor  roads  offer 
varied  rccreationa. 

And  as  the  foundation — the  substantial,  bask 
|ronndwork~acres  of  nnsurpassed  fertility,  some 
yielding  6vc  crops  a  year:  more  than  2.500  manufac* 
taring  plants,  immensely  rich  mineral  deposits,  and 
numerous  industries  based  on  the  resources  of  forest, 
river,  lake  and  sea.  Nor  is  opportunity  cloaed  in  any 
channel  to  the  man  who  brings  to  Florida  ^he  equips 
ment  of  energy  and  ambition. 

Using  the  coupon  will  bring  information  which 
tnay  j>roBtably  turn  the  whole  course  of  your  plant. 
Will  you  mail  it— TODAY? 

FLORIDA 

State  Chamber©/  Commerce 

«M>  COMMLIOATtO  MM.  MCMONVaXA  KOAIM 


Sperimen  of  State  newspaper  advertising  which  has  yielded  an  immense  result 


makes  an  annual  appropriation  of  $75,000 
for  publicity  promotion,  which  included 
$30,000  for  bill  boards  in  various  parts  of 
the  country,  $20,000  for  music  in  the 
parks,  $10,()00  for  booklets  and  about 
$15,0(30  for  newspaper  advertising,  chiefly 
in  special  editions.  But  about  a  year  ago 
a  group  of  live  young  Jacksonville  busi¬ 
ness  men  headed  by  James  Stockton,  de¬ 
cided  that  if  the  Chamber  of  Commerce 
was  not  going  to  exercise  its  normal 
Florida  function  of  “boosting”  Jackson¬ 
ville,  they  would  do  it  themselves.  Ac¬ 
cordingly  they  organized  the  Believers  in 
Jackscnville,  engaged  Al  Harris,  an  able 
young  newspaper  man  with  Atlanta  and 
Jacksonville  experience  as  executive  secre¬ 
tary,  and  passed  the  hat.  They  speedily 
enrolled  1,000  members  each  contributing 
$10  a  month,  the  fund  to  be  used  ex¬ 
clusively  for  advertising  Jacksonville  to 
the  rest  of  the  world.  They  wisely  be¬ 
gan  their  campaign  by  using  full  page 
copy  in  the  Jacksonville  dailies  to  ad¬ 
vertise  their  city  to  its  own  citizens. 
Jacksonville,  which  had  been  lagging  be¬ 
hind  the  rest  of  the  state,  developed  a 
new  civic  spirit  as  a  result  of  this  cam¬ 
paign  and,  incidentally,  young  Mr.  Stock- 
ton  who  instigated  the  movement  has 
just  been  awarded  a  gold  medal  voted 
by  the  local  American  Legion  to  “the 
most  useful  citizen  of  Jacksonville.” 

“We  are  carrying  on  a  continuous  pro¬ 
gram  of  advertising  Jacksonville,  using 
chiefly  the  Saturday  Evening  Post,  the 
Chicago  Tribune,  and  the  Netp  York 
Times,"  said  Al  Harris.  “Our  expendi¬ 
ture  in  these  mediums  for  the  first  year 
will  run  to  approximately  $100,000.” 

Tampa  is  another  city  which  has  in  the 
past  trailed  a  long  way  behind  many 
smaller  Florida  municipalities  in  its  ad¬ 
vertising  expenditures.  Tampa,  like 
Jacksonville,  has  awakened  to  the  fact 
that  it  has  something  to  sell  to  the  rest 
of  the  world  besides  the  commodities  of 
its  enormous  commerce.  The  Tampa 
Board  of  Trade  during  November,  De¬ 
cember  and  January  just  past  spent  $14,768 
for  national  advertising,  of  which  $9,140 
went  into  magazines  and  $5,628  was  used 
for  newspaper  space,  covering  the  pur¬ 
chase  of  14,500  lines  in  34  newspapers 
in  Chicago,  New  York.  Boston,  Indiana¬ 
polis,  Detroit,  St.  Louis.  Kansas  City, 
Minneapolis,  Brooklyn,  Buffalo,  Cincin¬ 
nati,  (Tolumbus,  Toledo,  Philadelphia, 
Pittsburg,  Washington,  Montreal,  Toron¬ 
to  and  Baltimore.  Magazines  used  in¬ 
cluded  the  Literary  Digest,  Rei-iew  of 
Rezueu's,  Red  Book,  Cosmopolitan  and 
Life.  Tampa  is  immensely  pleased  with 
the  result  so  far  of  its  first  national  ad¬ 
vertising  venture,  the  increase  in  tourist 
traffic,  this  season  over  last  being  de¬ 
cidedly  marked. 

Fort  Myers,  whose  slogan  is  “The 
City  of  Palms,”  spent  through  its  Cham¬ 
ber  of  Commerce  about  $10,000  in  the 
last  year  in  display  advertising,  chiefly 
in  daily  newspapers,  under  the  direction 
of  Don  Wilkie,  a  former  Chicago  news¬ 
paper  man  and  son  of  an  even  more 
famous  Chicago  newspaper  man,  John 
W.  Wilkie,  late  chief  of  the  U.  S.  Secret 
Service.  “We  used  chiefly  the  Neiv  York 
Herald  Tribune  and  Sun,  the  Boston 
Post,  Brooklyn  Eagle,  Philadelphia  In¬ 
quirer,  Atlanta  Journal,  Birmingham 
Age-Herald  and  Chri.ftinn  Science  Moni¬ 
tor,”  reports  Secretary  Wilkie.  “We  plan 
to  spend  $20,0(X)  in  these  and  similar 
mediums  this  year  in  addition  to  adver¬ 
tising  appropriations  by  the  city  direct, 
the  local  real  estate  board  and  others.” 

The  little  city  of  DeLand  through  its 
commercial  club  holds  the  record  so  far 
for  straight  newspaper  advertising. 
DeLand  shot  its  whole  roll  of  $40.0()0 
this  season  in  the  daily  papers.  Three 
thousand  dollars  was  spent  in  Florida 
dailies  and  the  balance  in  the  Pkiladel- 
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ph\a  Record,  Brcxjklyn  Eagle,  New  York 
Sun,  New  York  Times,  New  York  Her¬ 
ald  Tribune,  Xcw  York  World,  Philadel¬ 
phia  Ledger,  Philadelphia  Inquirer,  Chi¬ 
cago  Tribune,  Chicago  News,  St.  Louis 
Post- Dispatch.  Boston  Herald,  Christian 
Science  Monitor,  Pittsburgh  Ga::ette 
Times,  Clei'eland  Plain  Dealer,  Detroit 
News,  Detroit  Free  Press,  Louisiille 
Courier  Journal,  Hartford  Courant,  Buf- 
lalo  Fxpress.  Cincinnati  Enquirer,  Kan- 
.fas  City  Star,  Baltimore  Sun,  and  Min¬ 
neapolis  Tribune. 

Daytona  Bcaclt  spent  $21,318  in  daily 
papers  outside  the  state. 

Miami's  total  advertising  and  publicity- 
budget,  handled  through  its  Chamber  of 
Commerce,  tops  that  of  all  other  Florida 
cities  in  its  grand  total  but  falls  short  of 
Jacksonville’s  in  the  amount  spent  in  out- 
of-the-state  advertising.  "Our  total  ex¬ 
penditures  chargeable  to  advertising  and 
publicity  for  this  season  are  $188,500,” 
said  Fred  L.  Weede,  director  of  publicity. 
“Of  this  amount  $65,0(HJ  was  used  in  70 
newspapers  and  30  magazines.  \Ve  ad¬ 
vertised  Miami  in  the  newspapers  of  the 
chief  eastern  and  t.'anadian  cities,  in  fact 
in  all  the  large  cities  north  of  the  Mason 
and  Dixon  Lines  as  far  west  as  Omaha.” 

Lakeland,  one  of  the  livest  and  love¬ 
liest  of  Florida’s  inland  cities,  shows  a 
strong  trend  to  dailies  in  the  report  of 
Ike  Parrish,  publicity  director  of  the 
Lakeland  Chamber  of  Commerce,  an  or¬ 
ganization  with  a  larger  membership  than 
that  of  any  other  city  in  the  United 
States  save  one.  “Our  advertising  out¬ 
side  of  the  state  totalled  $25,675,”  said 
Mr.  Parrish,  of  which  $17,500  was  spent 
in  newspapers  and  $8,175  in  magazines. 
We  have  u.sed  this  season  five  quarter 
pages  in  the  Saturday  Evening  Post,  four 
one-third  pages  in  the  Literary  Digest,  a 
quarter  page  in  Motor  Life,  two  one- 
third  pages  in  Suniland,  and  the  rest  of 
our  advertising  in  national  newsjtapers. 
\Ve  ran  three  KlO  line  ads  and  ten  56 
line  ads  in  Sunday  papers  and  one  .36  line 
ad  in  twelve  special  Florida  l.•<litions  in 
Boston.  Atlanta,  New  York,  Buffalo, 
Hartford,  New  Haven,  Philadelphia, 
Pittsburgh,  Chicago,  Milwaukee,  Detroit, 
Cleveland,  Cincinnati,  Indianapolis,  .Min¬ 
neapolis,  St.  Paul.  Des  Moines,  Omaha, 
St.  Louis,  Kansas  City.  I-ouisville, 
Charleston.  Richmond,  Baltimore,  Wash¬ 
ington,  Toronto,  Montreal,  and  f)ttawa. 

Totalling  the  figures  already  quote<l 
gives  an  aggregate  of  $438,443.  To  this 
must  be  added  the  expenditures  of  more 
than  two  hundred  chambers  of  commerce 
in  Florida  cities  not  enumerated  above, 
and  the  special  efforts  of  the  group  of 
counties  lying  we>t  of  the  Suwannee 
River,  collectively  known  as  West 
Florida,  which  under  the  leadership  of 
the  Pensacola  Chamber  of  Commerce 
last  Fall  undertook  to  rai'e  a  fund  of 
$100,000  for  the  puri)ose  of  a<lvertising 
that  section  of  the  state  to  the  outside 
wt)rld.  The  etTort  was  only  jvirtly  suc¬ 
cessful,  sitcnding  al>)ut  $25.0()((. 

There  is  no  manner  of  doubt  that  more 
than  half  a  million  dollars,  with  prob¬ 
ably  60  per  cent  of  it  or  more  used  in 
the  daily  press,  has  been  spent  in  the 
past  few  months  in  the  direct  advertising 
of  Florida  and  Florida  communities  to 
the  outer  world. 

That  another  stasMii  will  see  this 
amount  greatly  increased  is  also  not  to 
be  doubted.  The  results  this  season 
have  been  encouraging  iti  the  extreme. 
Florida’s  growth  in  actual  wealth,  in 
bank  deposits,  in  population  attd  in  laiul 
values  in  the  past  year  has  been  almost 
unbelievable  and  there  is  no  sign  of  any 
let-up  in  these  essential  lines  of  growth. 
The  only  thing  that  has  slackened  iti 
Florida  is  a  certain  tyix-  of  highly  sjiec- 
ulative  real  estate  activity,  i>ractically 
pure  gambling,  aitfl  for  this  the  substan¬ 
tial  and  far-sighted  citizens  fif  Florida 
are  profoundly  thankful.  .Ml  of  this  ad¬ 
vertising  of  Florida  the  commonwealth, 
and  Florida  communities  is  for  the  pur¬ 
pose  of  bringing,  not  gamblers  but  sub¬ 
stantial  citizens  and  permanent  settlers 
into  the  state,  and  it  is  very  definitely- 
having  that  effect.  .-Xnd  with  the  in¬ 
crease  of  population  and  taxable  wealth 
that  little  millagc  tax  for  publicity  pur- 
IH)ses  is  automatically  augmented  attd 
more  and  more  of  it  will  flow  itito  the 
new'paiKrs  of  the  nation  at  large. 


REAL  ESTATE  CROOKS  MEETING  SOLID 
OPPOSITION  FROM  FLORIDA  BUSINESS 

li  ritteu  i. specially  for  Kpitor  Pum.isiuR 

By  CARL  HUNT 

Executive  \'icc  President,  Orlando  Chamber  of  Commerce.  Ki*rnuTl>  Manager, 
AsM>ciated  Advertising  Clubs  of  the  World. 


HENEYER  an  industry  or  a  section 
prospers  in  .America,  we  have  what 
appears  to  be  an  inexhaustible  supply  of 
slick  gentry  who  proceed,  by  hook  or 
crook,  to  cash  in  on  public  interest  in 
the  financial  success  of  that  industry  or 
■.cction. 

For  example,  a  few  years  ago,  follow¬ 
ing  the  investigations  of  the  operations 
of  large  insurance  companies  in  New 
York,  there  was  a  veritable  flood  of 
'mall  insurance  companies  formed  all 
over  the  United  States. 

Almost  all  of  them  disappeared. 

Tlicn  the  automobile  and  tire  business 
became  the  marvel  of  the  financial  age — 
and  scores  of  fraudulent  companies  were 
tirganized  in  that  field. 

Thence  the  crook  turne<l  to  oil. 

.And  so,  it  is  not  surprising  that  the 
astonishing  ru.sh  of  men  and  money  to 
Florida — a  rush  similar  in  many  ways 
to  the  rush  to  the  Klondike,  or  the  Cali¬ 
fornia  goltl  rush  of  ’49 — should  have 
been  the  cue  for  many  a  crook  to  turn 
his  attention  to  Florida. 

.And  I  have  been  asked  to  discuss, 
briefly,  what  Florida  is  doing  about  it. 

l-'lorida  is  doing  all  .she  can. 

I  came  tfi  ITfirida  recently-  enough  to 


have  an  outside  point  of  view-  and  have 
been  here  long  enough  to  be  able  tf)  feel 
the  pulse  of  Florida  and  to  know  what 
is  in  the  minds  and  the  hearts  of  the 
men  who  are  engaged  in  the  task  of 
building  the  state. 

My  work  in  the  past  has  taken  me  to 
every  nook  and  corner  of  the  Unite(l 
States.  There  are,  indeed,  few-  cities  of 
25.00(1  and  larger  that  I  have  not  vis- 
ite<l— and  visited,  too,  in  connection  with 
the  .-Xdvertising  Club  movement,  and  for 
the  purpose,  among  other  things,  of 
measuring  interest,  in  that  community,  in 
the  betterment  of  business  ethics. 

That  statement  1  have  made  to  (jualify 
a'  a  witness  when  I  say  that  in  all  my 
experience  1  have  not  met  men  in  busi¬ 
ness  more  anxious  to  play  s<juare,  more 
jealous  of  the  good  name  of  their  home 
town  or  state,  more  open-mindetl  upon 
the  subject  of  ways  and  means  not  only 
for  acquiring  and  retaining  a  giMul  repu¬ 
tation,  but  for  deserving  such  a  reputa¬ 
tion. 

No  state  in  the  union  has  ailvertised 
as  Florida  has  -nowhere  has  community 
advertising  been  so  thoroughly  sold. 
Through  public  taxation  as  well  as  the 
raising  of  large  fniuls  through  ChamiHT 


of  Commerce  membership  drives  Kw. 
vertismg  appropriations  have  bem  -  * 
I'lorida  t.Kiay  is  somewhat  in  theV 
tii>n  of  the  manufacturer  of  a  ne 
net  who,  for  some  reason,  did 'not 
tul  returns  from  Ins  advertisinT.: 
'uddenly  found  himself  hardlv  M.. 
his  orders.  Florida  is  working  nJ,° 
(lav  shifts. 


most  part  who  will  tell  you  that  ^ 
IK-ople  of  Florida  are  crazv.  PeonlT- 
come  to  ITorida  are  crazy.  Rv^-  ' 
that  has  a  Florida  tan  or  a  grain  oi 
sticking  to  it  is  crazy. 


But  wait.  No  business  was  ever 
upon  any  other  foundation  than  o  - 
customers.  No  advertising  ever  paid 
cept  where  the  goods  were  wordn 
am  reminded  of  a  verse  I  read  the* 
day- : 


.  /  lion  met  a  tiger  as  they  drank 
the  pool. 

Said  the  tiger  to  the  lion.  "Fonarfr^ 
ing  like  a  fool." 

"That's  not  foolish.  "  .said  the  fiox, 
tiKinkle  in  his  eves, 

"They  call  me  king  ot  all  the  hfc,i, 
cause  /  adx  ertise." 


.1  rabbit  heard  them  talking,  ani  . 
home  like  a  streak. 

He  thought  he'd  try  the  lions  fLn.\ 
his  roar  was  just  a  sijueak. 

.1  fo.r  came  to  iir.  e.stigale—had  Imim 
in  the  seoods — 

.S'o  Zihen  you  advertise,  my  tricnE  y 
.sure  you've  got  the  goods. 

(Continued  on  page  XX.Xll) 


Residential  street  in  St.  Petersburg,  where  good  sidewalks  and  lines  of  palm  trees  and  vividly  green  grass 
make  borders  for  wide  streets  and  appropriate  settings  for  lovely  bomes.  “Sunshine  City”  is  the  community 
slogan  which  is  not  only  a  tourist  renter,  hut  a  rapidly -building  residential  city,  w  ith  an  impressive  business 
-erlioii.  .Si.  IVtershiirg  was  named  by  a  patriotic  Ru-sian  -ailor. 


NEW  CITIES  AND  FINE  ROADS  SHOWN  ON  RECENT  MAP 
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FLORIDA— Uncle  Sam’i 
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MAKING  FAME  FOR  FLORIDA 


By  MARLEN  PEW 

PARALLELING  the  astonishing  story 
of  the  I'loriila  land  rush  of  1923-6  is 
tlic  equally  thrilling  narrative  of  the  sud¬ 
den  rise  to  power  and  affluence  of  the  94 
daily  and  Sunday  newspapers  of  the  state, 
23  having  sprung  into  being  during  the 
past  year. 

'I'he  history  of  world  journalism  holds 
no  comparable  chapter  of  romantic  pio¬ 
neer  development,  cither  in  point  of  in¬ 
stant  succe.ss  of  individual  editors  and 
publishers  or  of  the  triumph  of  the  press 
medium  as  an  instrument  for  the  promo¬ 
tion  of  civic  and  business  enterprises. 

The  colossal  Florida  land  sale,  the 
spectacular  building  boom,  the  Winter 
Vacation  enterprise  which  lured  some  2,- 
000.000  visitors  to  the  state  during  1925, 
and  myriad  concomitant  business  develop¬ 
ments  that  followed  in  the  wake  of  these 
sensational  activities,  have  depended  in 
large  measure  upon  newspaper  advertis¬ 
ing  for  success.  Almost  every  enterprise 
has  rushed  its  claims  into  paid  space  in 
the  local  press  and  the  result  has  been  a 
titanic  wave  of  display  advertising,  swell¬ 
ing  the  newspapers  to  unheard-of  pro¬ 
portions. 

Native  and  new-comer  seemed  equally 
keen  to  trade  through  newspaper  col¬ 
umns.  The  publishing  office  became  at 
once  the  clearing  house  for  every  man’s 
ambitions. 

The  display  page  became  the  unit  of 
measurement  of  the  leading  advertisers. 
Never  anywhere  has  there  been  such  a 
wild  scramble  and  crush  among  adver¬ 
tisers  for  notice.  One  of  the  commonest 
features  of  Florida  newspaper  advertis¬ 
ing  is  an  entire  column  in  a  classified  de¬ 
partment  taken  to  display  a  card  an¬ 
nouncement,  or  some  six  to  ten-line 
classified  item,  set  in  8-point  body  type. 

For  the  newspapers  the  problem  has 
not  been  to  solicit  business,  but  rather  to 
get  into  type  and  on  newsprint  the  ava¬ 
lanche  of  copy  that  swept  up  to  the 
counter  every  day,  often  accompanied  by 
cash  in  advance. 

This  has  been  the  situation  in  hdorida 
for  two  years,  increasing  in  volume  and 
intensity  until  a  few  weeks  ago  it  seemed 


that  the  .sky  was  the  limit.  It  is  the 
situation  in  Florida  today,  slightly  modi¬ 
fied  by  reason  of  the  fact  that  the  high 
fever  point  of  land  speculation  appears 
to  have  been  touched,  being  supplanted  by 
cooler  and  safer  investment  practises, 
for  which  many  publishers  told  this 
writer  they  were  devoutly  thankful. 

Co-incident  w'ith  the  whirlwind  real 
estate  advertising  campaign  there  has 
been  an  abrupt  awakening  of  commer¬ 
cial  institutions  to  take  advantage  of  the 
golden  flood  sweeping  down  from  the 
north.  Money  was  easy  on  all  sides.  Ad¬ 
vertising  would  sell  almost  any  useful 
thing.  Truth  is  that  the  newspapers  in 
many  instances  neglected  to  press  for 
commercial  business,  so  great  was  the  de¬ 
mand  for  space  by  the  real  estate 
traders. 

However,  first  class  national  and  local 
store  and  service  copy  was  offered  and 
now,  as  highly  speculative  land  advertis¬ 
ing  appears  to  be  tapering  off,  commer¬ 
cial  business  is  rising  in  excellent  volume 
to  take  its  place.  Many  iiublishers  are 
encouraging  this.  Some  charge  extra 
rates  for  real  estate  display  matter,  hold¬ 
ing  that  real  estate  should  pay  the  high¬ 
est  rate  on  account  of  its  transient  na¬ 
ture. 

Others  frankly  state  they  do  not  want 
their  newspapers  to  continue  to  be  as 
heavy  and  unwieldy  in  the  hands  of  the 
Ixiy  carrier  and  the  reader  as  during  the 
past  year. 

However,  high  rate  or  low,  the  real 
estate  tide  continues  to  flow  and  Florida’s 
important  city  papers  are  of  greater  size 
than  the  newspapers  of  the  big  centers  of 
[Kipulation  in  the  north  and  west,  and  the 
average  small  town  daily  compares  in 
size  with  the  newspapers  of  first  class 
cities  anywhere.  Practically  every  news¬ 
paper  is  publishing  to  plant  capacity  and 
all  over  the  state  new  newspaper  build¬ 
ings  have  risen  or  are  in  course  of  con¬ 
struction  and  the  vendors  of  mechanical 
equipment  and  newspaper  service  have 
had  a  selling  field  day  in  the  state. 

I-'lorida  newspaper  men  have  won 
glittering  fortunes  as  if  .over  night.  The 
little  struggling  paper  of  a  few  years  or 
even  months  ago,  under  the  magic  spell 
of  the  Florida  boom  has  become  a  whiz¬ 
zing  daily,  netting  $10,000  to  $50,000  or 
more  per  month  for  its  proprietor,  with 


The  snnd-surking  dredge  in  the  brand  new  industry  of  making  new  land, 
pumping  sand  from  the  bottom  of  a  hay  for  an  island  or  shore  that  ovemigh 
beromes  one  of  Florida’s  most  eagerly  sought  homesites.  Both  coasts  bin 
gained  from  this  form  of  enterprise. 


every  man  jack  of  the  staff  a  beneficiary, 
as  wages  in  I'dorida  are  high,  with  native 
living  costs  now  well  controlled  and  not 
at  all  exorbitant.  Wages  of  working 
newspaper  men  are  perhaps  25  per  cent 
above  comparable  situations  in  the  north 
or  west.  The  bonus  system  obtains  in 
many  mechanical  departments.  Some 
have  dabbled  in  real-estate  and  won  for¬ 
tunes  there  to  add  to  the  riches  that  have 
poured  into  the  coffers  of  their  newspaper 
counting  rooms.  There  have  been  in¬ 
stances  where  newspaper  publishers  have 
traded  advertising  space  for  land,  and, 
whether  or  not  this  fact  may  be  viewed 
with  alarm  by  the  newspaper  profession 
in  general,  this  writer  knows  of  instances 
where  such  trades  have  netted  the  pub¬ 
lisher  a  thousand  per  cent  increase  over 
card  rates.  Did  other  advertisers  com¬ 
plain  and  demand  e<|ual  treatment?  They 
did  not.  Were  there  effective  boycotts  of 


The  joy  of  living  is  in  the  hearts  of  the  Floridian.  The  strips  of  cement  are  outdoor  shuffle  boards,  crowded  with 
recreation-seekers,  men  and  women,  young  and  old  every  bright  afternoon.  This  scene  depicts  Halifax  Park,  the  shore 

line  of  Daytona. 


the  press  by  combinations  of  realtors  lx- 
cause  some  land  operators  were  payo^ 
for  their  advertising  with  land,  or  pat 
land  and  part  cash,  whereas  others  wot 
buying  their  space  with  all  cash?  Not  a 
all. 

Such  a  thing  would  be  wholly  discord¬ 
ant,  entirely  foreign  to  the  spirit  of  At 
Floridian  hippodrome  state  buiHiig 
campaign. 

“Are  you  getting  yours.  Ton?’ 
“Surest  thing  you  know,  Hanyr 
“Hurrah,  good  for  you,  old  top!”  Tlia: 
is  the  lAorida  spirit.  They  are  actialh 
happy  at  each  other’s  success,  whereas 
in  colder  climates  jealous  men  have  bea 
known  to  hamstring  brothers  as  a  penalty 
for  achievement. 

Black  envy  does  not  seem  to  be  in  the 
Florida  picture  at  all,  and  perhaps  thatb 
line  reason  why  the  shining  sun  does 
not  scorch  the  skin  even  in  mid-summer 
and  why  every  flower  carries  in  additioc 
to  ravishing  size  and  color  fragrance  that 
fills  the  air  and  charms  the  senses. 

This  writer  found  in  Florida  a  co-opera¬ 
tive  organization  of  daily  newspapers,  di¬ 
rected  by  a  talented  and  thoroughly  ex¬ 
perienced  newspaper  man,  through  which 
the  problems  of  all  are  clcard.  Ok 
publisher  has  run  out  of  paper.  \  W- 
low  publisher  lends  him  his  need,  .hi- 
other  craves  an  able  composing  room 
foreman  and  the  best  printer  of  an  ad¬ 
joining  city  is  taken  from  his  job  and 
sent  temporarily  or  permanently  to  hll  the 
more  important  vacancy. 

Shyster  newspaper  tricks  have  no  place 
in  Morida.  The  advertising  swindlff  h 
soon  caught  and  ousted.  Better  Business 
Bureau  practices  are  rapidly  being  «• 
stalled.  Pikers  are  automatically  elimi¬ 
nated  from  the  pale. 

The  swift  turn  of  the  wheel  of  fortnK 
did  not  throw  Florida’s  newspaper  put- 
fession  out  of  ethical  gear.  The  tempfr 
tion  to  make  mere  billlioards  of  n«*s- 
papers  and  profit  without  proportionaie 
service  to  readers  has,  in  general, 
turned  aside.  On  the  contrary,  publish¬ 
ers  have  turned  their  good  fortune  to  fl- 
cellent  public  uses.  With  lavish  h» 
they  have  supplied  their  readers  with® 
best  news  and  entertainment  that  thei^ 
kets  of  the  world  afford.  The  cW 
of  the  telegraph  key  or  the  automtf 
printer  is  heart!  in  the  smallest  towmiir 
flees. 

The  usual  disposition  of  the  Fl^ 
editor  is  to  encourage,  indeed  to  np 
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Open  lir  tea  ilunre  at  Minmi  Beach,  for  your  Florida  tourist  and  native  citizen 
Uldt  the  philosophy  that  life  is  an  ocs-asion  for  play  as  well  as  work.  A  vast 
investment  has  been  made  for  strictly  entertainment  purposes. 


ior  every  form  of  local  community  or 
sate  improvement.  Perhaps  the  best 
j  that  he  has  done  has  been  to  culti- 
late  and  foster  in  the  public  mind  the 
•■pirit  of  co-operative  effort  and  liberal 
ipending  for  noble  causes.  It  may  be  a 
pahlk  school,  a  community  chest,  a  paved 
highway  through  the  tangled  forests  of 
pine  and  palms,  the  deepening  of  a  har- 
Iw,  the  building  of  a  church  or  woman’s 
dub,  the  opening  of  a  new  bank  or  store, 
die  extension  of  a  railroad  or  the  enter- 
ainment  of  a  few  hundred  delegates  to  a 
convention — whatever  it  may  be,  if  it 
spells  0-u-r  F-l-o-r-i-d-a,  there  is  no 
string  to  the  purse  of  the  community  in 
general  or  the  individual  in  person.  Hos¬ 
pitality  is  met  on  every  street.  People 
are  happy  and  want  you  to  participate. 

'  1  man,  poor  man,  beggar  man  (well, 
hardly  the  latter)  finds  welcome  if,  and 
only  if,  he  comes  to  add  to  the  joy  of 
living  under  the  Florida  sun. 

Fighting  editors  have  appeared  to 
hanle  against  wrongs  that  proverbially, 
like  buzzards  on  the  trail  of  tlie  pioneer- 
jcaravan,  follow  Ixvoms.  The  editorial 
policies  of  the  newspapers  have  not,  in 
general,  been  supine.  Most  of  the  fraud¬ 
ulent  advertising  that  is  being  discussed 
in  relation  to  the  1-Torida  activity  has 
^  done  outside  of  the  state.  Long  be¬ 
fore  the  Better  Business  Bureau  idea 
entered  Florida  in  force  local  editors  were 
censoring  doubtful  advertising.  Florida 
newspapers  compare  favorably  for  edi¬ 
torial  spiunk  and  enterprise  with  those  of 
any  state  in  the  union,  despite  the  un¬ 
usual  economic  condition.  They  have 
t>ecn  badly  harassed  by  press  agents  and 
nj^gements  have  permitted  irrespon¬ 
sible  land  propagandists  to  say  a  mouth- 
tu  of  overbaked  superlatives  in  news 
columns,  but  considering  the  amazing  ad- 
'crtising  crush,  perhaps  even  this  situa- 
^  IS  not  much  worse  than  it  is  in 
^^80,  Boston,  New  York.  I’liiladel- 
Phia  or  other  large  cities  where  press 
agfflts  habitually  walk  all  over  eilitors 
j  Passports  from  the  business  office, 
j!’  addition  to  lively  public  .service  in 
wr  news  and  editorial  columns,  I-Torida 
WWishers  have  entered  into  the  spirit  of 
new  day  by  building  ornamental  plants 
fa/s™'”  s^teets  or  by  equipping  .satis- 
offices  with  the  finest  plants 
o^money  can  purchase. 

his  correspondent  has  just  concluded 
“j,.®“*o'"obile  tour  of  Florida,  during 
newspaper  offices  were 
.perhaps  two  hundred  news- 
interviewed.  This  inspection 
I'stion^**  following  general  obscr- 

Florida  journalism  challenges  the  world 


for  federated  spirit,  professional  pride, 
cause  devotion,  down-on-the-knuckles 
hard  work,  and  rewards.  Men  from  the 
North,  West  and  adjoining  Southern 
states  are  here  setting  a  fast  pace.  They 
are  winning  and  they  bubble  with  pride 
and  joy. 

Prosperity  is  contagious  in  F'lorida  and 


which  is  published  in  a  town  that  boasts 
no  more  than  250  people,  although  there 
are  a  few  thousand  widely  scattered  rural 
farmers  in  the  trading  area.  Publishers 
tlxat  were  content  with  one  edition  a  week 
two,  three  or  five  years  ago,  now  pre¬ 
side  over  institutions  issuing  dailies,  with 
fat  Sunday  numbers  with  all  the  colors 
and  “fi.xings”  of  the  big  city  paper. 

Lake  Worth,  one  of  the  sensationally 
developed  towns  on  the  East  coast  of 
F'lorida,  near  Palm  Beach,  presents  a 
complete  journalistic  phenomenon  in  the 
fact  that  it  possesses  today  three  lively 
daily  newspapers.  Leader,  Herald  and 
A'ca-x  that  dkl  not  exist  one  year  ago. 
These  newspapers  have  the  appearance 
of  well-established  sheets,  are  filled  with 
advertising,  largely  real-estate  and  classi¬ 
fied,  and  each  is  reported  to  be  profitable. 

F-ditor  &  Publisher  readers  are 
hereby  invited  to  come  down  the  line, 
from  Jacksonville  to  Fort  Myers,  across 
the  state  to  Miami  and  thence  north  on 
the  shining  East  Coast  and  make  the  ac¬ 
quaintance  of  members  of  the  fraternity 
that  this  writer  was  fortunate  enough  to 
meet  on  an  all  too  brief  tour  of  the  state 
made  during  two  weeks  of  February. 
They  join  in  telling  ‘he  most  romantic 
success  narrative  that  has  ever  been  writ¬ 
ten  in  this  class  journal.  They  are  typ¬ 
ical  of  all  the  newspaper  and  advertising 
f(dk  of  the  state.  Some  have  done  better 
than  others.  But  every  man’s  hat  has 
lieen  in  the  ring  and  each  has  copped 
some  measure  of  achievement.  Neces¬ 
sarily  all  the  stories  of  individual  suc¬ 
cess  cannot  be  related  in  this  issue  of 
F?ditor  &  Publisher,  but  incidents  re¬ 


its  most  noticeable  effects  are  smiling  counted  in  the  following  pages  may  be 


countenances  and  happy  words. 

Your  F'loridian  jumped  into  the  game 
first  and  some  of  the  soundest  successes 
are  those  of  native  born  newspaper  mak¬ 
ers.  No  one  cares  a  whoop  whether  his 
rival  hails  from  rock-ribbed  Maine,  Chin- 
chin-natty,  Yuma  or  points  north,  east, 
south  or  west.  If  he’s  a  good  fellow  and 
parts  his  hair  on  the  side,  he  may  sit  in 
and  draw  a  hand.  The  big  adventure  has 
called  out  the  talent  of  young  and  old, 
men  and  women,  sturdy  kids  and  pretty 
girls,  all  dressed  up  like  editors,  publish¬ 
ers,  managers,  reporters,  able  printers  and 
circulators,  going  some  place  in  particular 
and  obviously  happy  to  be  in  the  gay- 
parade.  These  newspaper  folk  are  a  liv¬ 
ing  repudiation  of  the  popular  northern 
notion  that  the  human  tendency  is  to  re¬ 
cline  and  doze  under  a  topic  sky. 

One  of  the  curiosities  that  the  visitor 
finds  all  over  F'lorida  is  a  county  or  city- 
taxation  system,  vary  ing  according  to  lo¬ 
cal  requirements  or  liKal  progressive 
spirit,  for  advertising  purposes.  F'or  in¬ 
stance,  in  the  county  in  which  Tampa  is 
located  there  is  a  tax  upon  realty  of  two 
mills  for  advertising.  The  funds  are 
invariahly  administered  hy  local  boards 
of  trade  or  chambers  of  commerce  and 
are  frequently-  augmented  by  subscription 
by  iiKlividuals  or  institutions.  This  taxa¬ 
tion  system  for  publicity  purposes  ex 
plains  much  of  Idorida’s  boom  success. 
It  is  by  no  me.ans  a  recent  innovation. 
In  the  case  of  Tampa  the  official  adver¬ 
tising  system  has  iH'en  in  priKess  for  six 
years.  Whereas,  in  the  past,  considerable 
money  was  spent  for  magazine  and  knick- 
knack  advertising  there  is  now-  a  settled 
policy  over  most  of  the  state  to  apply 
the  major  portion  of  the  fund  to  news¬ 
paper  advertising  both  within  and  out¬ 
side  of  F'lorida. 

.Ml  that  has  been  happening  to  the 
F'lorida  daily  press  during  the  pa.st  two 
years  has  been  enacted  on  a  minor  scale 
among  the  weeklies.  Dozens  have  ex¬ 
panded  to  the  limits  of  their  printing 
facilities  or  to  meet  the  rush  have 
doubled  or  tripled  their  weekly  editions. 
Most  of  the  new  dailies  were  struggling 
w-eeklies  a  year  or  tw-o  ago.  bursting 
forth  in  six-  or  seven-day  form  with  the 
sudden  development  of  their  communi¬ 
ties.  This  writer  learmxl  of  a  weeklv 


accepted  as  typical,  in  varying  degrees 
f  importance,  of  the  whole. 


Major  Brown  Compels  Sun 
To  Shine  in  St.  Petersburg 

A  MAN  that  every-  journalist  in  Amer¬ 
ica  should  be  acquainted  with  is 
Major  Lew-  B.  Brown,  one  of  Marse 
Henry-  Watterson's  boys,  now  grown 
^ey  in  newspaper  service.  Major  Brown 
is  worth  knowing  intimately  because  of 
his  gentle  spirit,  his  skilful  technique  in 
publishing  and  his  genius  as  an  editor. 
By  many  he  is  regarded  as  the  dean  of 
the  newspaper  fraternity  of  F'lorida. 

Seventeen  years  ago  he  came  to  St. 
Petersburg  from  Louisville  in  quest  of 
health  for  his  wife,  a  victim  of  rheum¬ 
atism.  The  present  city  was  then  a  fish¬ 
ing  village  of  some  3,500  people,  droning 
easily  along  without  much  interest  in  the 
affairs  of  life  beyond  the  limitations  of 
the  immediate  district  and  the  simple 
humdrum  of  the  hour  and  day. 

When  the  man  from  Kentucky  bought 
the  local  evening  newspaper,  the  St. 
Petersburg  Independetit,  from  W.  B. 
Powell  for  $12,1)00,  which  included  an 
equity  in  the  office  real-estate,  he  was 
actually  cartooned  in  the  state  as  a 
"northern  sucker.”  Major  Brown  went 
to  work  to  build  a  real  newspaper  on 
ground  in  w-hich  his  faith  was  unbounded. 
He  believed  that  this  town  would  become 
a  city,  basing  his  calculation  upon  such 
stable  factors  as  an  excellent  natural 
port,  a  fertile  countryside,  natural  beauty 
and  healthful  climate.  The  first  years 
w-ere  difficult.  One  day  the  editor  worked 
until  he  fainted  in  his  tracks.  He  sold 
advertising  at  5  cents  per  inch,  and  few 
believed  that  the  Independent  could 
measurably  serve  business. 

One  of  the  great  newspapers  of  Florida 
today-  is  the  St.  Petersburg  Independent. 


F'iiie  architecture,  clean  streets,  make  the  trading  center  of  St.  .Augustine 
notably  beautiful.  The  main  streets  and  drives  are  spacious,  but  in  the  heart 
of  the  ancient  city  the  visitor  is  attracted  by  the  squirming  narrow  streets  and 
their  romantic  balconied  houses. 


r 


It  has  made  Major  Brown  a  rich  man. 

He  told  this  writer  that  he  has  now  lost 
interest  in  making  money,  and  is  most 
concerned  by  the  welfare  of  the  commu¬ 
nity  and  the  state.  His  advertising  sells 
today  at  Syi  cents  per  line  and  he  said 
that  the  circulation  of  his  paper  was  just 
under  14,000.  The  paper  averages  48 
pages  per  day,  60  per  cent  of  which  is 
advertising. 

“On  occasion  as  high  as  90  pages  are 
run  in  a  regular  edition,  specials  being 
against  the  policy  of  the  Independent. 

“We  have  had  no  circulation  solicitors, 
no  premiums,  no  stunts,”  said  Major 
Brown.  “Whatever  the  success  of  this 
newspaper  it  is  natural  and  real.” 

In  1909  Major  Brown  wrote  and 
printed  in  his  newspaper  a  poem  which 
carried  the  title  “Sunshine  City.”  It  has 
become  the  slogan  of  St.  Petersburg  and 
the  visitor  sees  it  on  every  hand.  Per¬ 
haps  it  was  because  of  his  gratitude  to 
the  sun  for  his  wife’s  complete  recovery 
tliat  he  dwelt  much  upon  the  beneficience 
of  Old  Sol’s  daily  visitation  to  St. 

Petersburg.  On  September  1,  1909  the 
editor  of  the  Independent  announced  that 
the  newspaper  would  be  given  free  on  the 
streets  and  to  subscribers  any  day  that 
tlie  sun  did  not  shine  before  press  time 
in  St.  Petersburg.  This  stroke  of  enter¬ 
prise  created  a  local  sensation.  Many 
timid  merchants  advised  Major  Brown 
that  he  had  made  a  mistake,  that  there 
were  more  cloudy  days  than  he  had  cal¬ 
culated  and  that  the  stunt  might  ruin 
him.  But  for  fifteen  years  Major  Brown 
has  kept  standing  in  the  left  ear  of  the 
Independent  this  challenge  to  the  ele¬ 
ments  and  offer  to  the  public; 

The  Sunshine  Paper 
Gives  away  its  ENTIRE  CIRCULA¬ 
TION,  absolutely  free,  to  EVERY¬ 
BODY,  evey  day  the  sun  does  not 
shine  on  St.  Petersburg. 

The  sun  did  not  shine  for  two  days 
in  succession  during  the  week  before  this 
writer  arrived  in  St.  Petersburg,  which 
little  oversight  cost  Major  Brown  just  “I  recall  the  time  when  the  best  land  Shutts  “Wouldn’t  Sell  Miami 
^,500,  but  the  record  for  the  15^4  years  out  toward  the  Gandy  Bridge,  which  is  u  , .  ,  nAn" 

that  the  sunshine  offer  has  been  in  force  the  longest  in  the  world,  could  be  bought  or  »  ,  , 

totals  only  86,  an  average  of  S’/i  times  a  for  $40  an  acre,”  said  the  editor.  “One  rpH£ 

year  that  the  Independent  has  been  given  acre  was  sold  there  last  week  for  $65,-  1  a,jvertising  linage  Ics 

Its  entire  circulatioti.  000.  world  and  deserving  of  fame 

It  has  been  effective  in  describing  the  What  dws  that  mean.  When  I  (jitter  causes  than  that,  starte 
quality  of  St.  Petersburg  s  climate  to  the  came  here  there  were  no  roads  out  of  ];£„  celling  the  Post  on  the 

outside  world  and  that  is  what  I  sought,”  the  county ;  we  travelled  through  the  Cincinnati 

said  the  editor.  “We  pay  the  newsboys  woods  on  the  sand.  Transportation  has  “KranW  R  s;tnittQ  hnnaht  th^ 
to  cry  the  paper  on  the  greets  on  free  made  it  ^ss.ble  for  people  to  easily  find  Xezcs-J^ccord  in  1910  for  $5,00 
days  and  we  penalize  any  boy  found  sell-  tl  s  beautiful  place  It  is  a  clean  town,  ^,,3, 

mg  a  copy.  Newsdealers  have  entered  nlled  with  a  high  type  of  people.  There  ,  I  a<it  week 

into  the  spirit  of  the  game  and  they  give  are  too  few  churches  to  accommodate  the  ^.^iter  ■  “I  would  not  s 

the  paper  away,  receiving  it  free.  Our  crowds  in  the  winter  season  and  two  and  qqq  qqq  .. ' 

carriers  are  paid  by  the  week  and  sub-  three  services  are  held  on  Sunday  morn-  ■*  ’w  ’ 

scribers  are  credited  with  one  free  copy  mgs  to  accommodate  the  congregations. 

each  time  the  sun  goes  against  us.  To  There  is  the  right  spirit  here,  team-work  ^  nrartisin^  law  Thp 
out-of-town  subscribers  we  send  souvenir  and  civic  pride  and  the  joy  of  big  .  Quoted  in  the 

receipts.  There  is  no  official  watch  upon  achievement  for  the  common  good.  Men,  "n 

the  sun,  but  everyone  in  the  office,  not  bricks,  make  a  city.  pjSssionM  busLes^  blS  rc 

ticularly  in  the  mech^ical  department,  IS  “The  Independent  has  kept  pace  with  Lgest  in  Florida.  Hirse^ond 
mindful  of  the  standing  offer  and  is  the  legitimate  demands  of  the  unusual  the  HeralH  and  after  that  ' 

watching  the  weather.  On  any  doubt-  activity  of  the  past  two  years.  To  do  eerned  with  other  and  sundry 
ful  day  hundreds  of  people  are  alertly  so  we  have  been  constantly  adding  to  the  onH  hankintr  intprcsK 
watching.  equipment  and  I  have  bought  eleven  im-  n  c,  c 

“The  sun  must  show  sufficiently  to  portant  items  of  machinery  since  last  /L  btoneman.  formei 

throw  a  distinct  shadow.  Frequently  we  May.  I  bought  a  linotype  in  New  York  o  .  ff  ’r  i 

have  announced  free  papers  and  have  had  and  had  it  up  and  running  here  in  eleven  *  -f 

indignant  subscribers  calling  and  writing  days.  Our  policv  is  to  pay  cash  for  all  if 

to  protest  that  the  sun  did  shine  in  some  that  we  purchase.  newspaper  m^  much  belov 

Dart  of  the  citv”  “\nr  j  •  n  ui  .  community.  Ohn  \\.  Kenn< 

^  «  u  u  u.  u  T  j  doing  all  possible  to  encour-  journalistic  reputation  is  natit 

\\  hen  .Major  Brown  bought  the  Inde-  age  commercial  advertising.  In  the  Win-  the  Herald  in  1920  and  is  it 

pendent  it  had  a  payroll  of  $126.  It  is  ter  the  real  estate  business  occupies  50  managing  editor.  George  V. 


Miami's  impressive  skyline,  towering  skyscrapers  making  it  look  increasingly  like  the  profile  of  little  old  .Vlsnlutla. 
From  these  towers  one  looks  upon  a  solid  city  and  magnificent  waterfront. 


sumed.  The  composing  room  batterj  it 
eludes  43  type-setting  or  type-nulat! 
machines,  whereas  the  press  room  holdi 
one  48-page  Hoe,  one  32-page  Scott, « 
32-page  Hoe  unit  awaiting  instalktn 
with  an  addmon! 


64-page  new  bcott 
in  .\pril. 

The  Herald's 
$43,000  per  week, 
employees. 

Never  has  there  been  a  more  liboil 
spender  of  dollars  to  make  two  gro» 
where  one  stood  (to  twist  the  net 
than  Publisher  Shutts.  ~ 


For  instaK 

there  was  the  problem  of  housing » 
ployee; 


.  _  Men  came  from  variooi  diB 

to  join  the  staff,  but  were  unhapgjr  k 
cause  of  high  rentals  during  the  wide 
vacation  rush  season.  Mr.  Shutts  ifei 
a  million  dollars  buying  five  apartset 


houses  and  27  individual  homes  in  wkid 
to  house  his  employees,  holding  rtt 
around  $60  per  month.  There  is  ■ 


Herald  employees’  colony ;  the  housesni 
apartments  are  scattered  over  the  cts^ 
the  newspaper  employs  a  man^  ■ 
the  properties  whose  business  it  is  • 
keep  everyone  satisfied. 

Here  are  some  random  facts  conta- 
ing  this  great  daily  newspaper  of  fc 
South : 

It  has  doubled  in  size  in  two  yearly  I 
subscribes  to  three  complete  news  serriw 
and  maintains  its  own  state  serrict  * 
employs  seven  staff  photographeri^ 
ing  two  pages  of  half  tones 
"back  country”  editor  reports  agncdlP 
developments — never  telling  in* 
“how.”  The  editorial  page  is  the  W 
page  of  the  second  section,  handsMM 
dress,  progressive  in  tone,  never  crij 


of  other  states  but  highly  zealoufiifc 
local  cause.  _  ^ 

L^iwest  salary  on  the  editorial 
Desk  men  paid  $75  to  $90.  Pi* 
receive  $68  for  day  work,  $73  for  •  * 
week.  _ 

The  Herald  editorial  offices  art* 
quarters  for  visiting  editors.  01k  B 
nedy  recalled  that  during  one  w»® 
.Associated  Press  members  had  visiW* 
plant. 

On  one  day  the  Herald 
tides  of  interest  contributed  by  ^ 


LoriiKr,  Cyrus  11.  K.  Curtis  and  for  the  daily 
Joinings  Bryan  written  to  “get  the  Sunday  45,705. 
chest”  while  loafing  in  Miami. 

®  Herald  has  accumulated  a  1  „ 

'-Je  of  photographs  of  national  and 

'.4  celebrities.  ,  ,  .  . 

V  one  travels  the  roads  as  tar  north 
muona,  265  miles,  he  sees  attached  to  in 
’trees,  posts  and  fences 
tin  cylinders  w 

Sin  script  on  their  sides.  Ihe  news- 
^aaintains  an  automobile  delivery 
S  to  the  residences  along  the  roads 
Jfctowns  of  Daytona  on  the  north  as 
*S«th  as  Florida  City,  near  the  end  Perry 
ffc  mainland.  The  tin  bo.ses 
Eleven  days  a  week. 

^ire  used  and  the  northern  deliv- 
,  is  made  in  three  relays,  ending  at 
|l  leach,  Fort  Pierce  and  Cocoa,  the 
(Pierce  relay  turning  west  to  ‘ 

■K  City. 

^dt)  delivery  is  divided  into  24  sub 
'ons.  each  w  '  '  ' 

,  jj  b)-  truck, 
rates  " 


issue  is  40,791  and  that  of  merits.  The  press  room  is  a  novelty.  It 

^  ", . .  Elliott,  the  occupies  the  basement  and  a  section  oi 

general  manager,  skilled  newspaper  man  the  first  floor,  is  cut  off  from  the  main 
huge  and  well-known  in  the  South,  told  this  building  to  prevent  vibration,  opens  on 
writer  that  the  circulation  had  developed  the  front  to  the  street  so  the  public  may 
by  leaps  and  bounds  in  recent  months  see  the  huge  press  in  motion,  and  is  a 
with  the  huge  development  of  the  city  model  of  light,  airy  and  scrupulously 
that  period.  P.  H.  Ball  is  editor,  neat  mechanical  installation.  In  the  base- 
yellow  There  is  no  better  equipped  newspaper  merit  there  is  storage  space  for  40  car- 
ith  Miami  Herald  plant  in  the  South  and  Mr.  Elliott  told  loads  of  new,^print.  The  paper  is  carried 
of  many  recent  additions  to  meet  re-  direct  to  the  basement  floor  by  trucks, 
qirirements.  Ivveiy  item  of  the  eriuipment  is  new  and 

of  the  latest  design. 

The  Journal  is  well  serviced  and  is  a 
lively  b  cal  paper.  It  is  edited  hy  ^a:.l 
are  “Discovering”  Florida  Idlis,  with  Paul  W  ebb  as  managing  e,l- 

.\  fleet  of  la  ^  \ i  i.'  *  1  »  itor  and  1*.  \  .  Stirrtivant,  citv  edii<,.. 

T.\CKSON\  ILLE  lurried  out  c.  muwe  p  i„„„vn  as 

one  cvenmg  last  week  to  inspect  the  ..y,  ■■  „ew.paper  br.si- 

i.  the  niagnilicent  new  home  ol  the  Jacksoti-  j.,  j,,.,K.ral  man- 

( Jountal,  and  pay  respect  to  its  owner 

and  pubh.sjier,  John  11.  Perry,  one  of  the  ‘  j;,',,,,  IVrrv,  natioiiallv  known  as 
pioneers  ot  the  Florinda  discovery  move-  president  of  the  American  Press  .\sso- 

ment  an<|  winner  of  a  tortutie  estimated  eiation  and  of  the  Publishers’  .-\iitocasier 

m  the  millions  as  a  reward  tor  loresight  Service,  also  owns  in  Morula  the  thriving 

and  enterprise.  Pensacola  Xcu's  and  the  equally  success- 

weighs  2yi  pounds  The  Jacksonville  Journal,  which  Mr.  ful  Pensacola  Journal,  separate  iiews- 
and  carrier  Ixiys  are  limited  to  Perry  added  to  his  newspaper  string  papers  occupying  the  morning,  evening 
papers  per  route.  The  Sunday  about  three  years  ago,  is  an  evening  and  Sunday  fields  of  the  big  and  rapidly 

^ iof  ten  cents,  the  daily  for  five.  newspaper,  but  at  the  reception  last  week  growing  western  section  of  the  state,  les.i 

Heaimual  gross  revenue  of  the  news-  Mr.  Perry  announced  that  the  newspaper  discusserl  than  the  peninsula  but  rich  in 
Iff  is  estimated  at  between  $3,000,000  would  irnmediately  .start  publication  of  a  natural  resources  and  by  well-informed 
(MOO, 000.  Sunday  issue.  Floridians  looked  upon  as  the  seat  of 

_ _  ^fr.  Perry  informed  this  writer  that  the  huge  future  developments.  Mr.  Perry- 

Journal  was  paying  a  hand^mc  prolit  has  eagerly  engaged  in  land  speculation, 
ToDCt-Union  Hailed  and  its  contents  and  the  appointments  of  at  times  the  owner  of  thousands  of  acres 

1  '‘Mother-Sheet”  home  corro^rated  that  statement  of  shore  or  woiglland  property,  with 

rvT-TiTsxTr,  A  r>T  r-'>  •  n-t  •  j  tfloquently.  A  special  housewarming  edi-  rapid  lire  trading  in  city  real  estate  as 
lALD  DEPENDABLE  in  Florida  tion  of  the  Journal  was  published  for  the  well.  He  is  also  heavily  engaged  in  Flor- 
^  is  Jacksonville,  which  had  91,000  reception,  telling  the  history  of  the  Jour-  ida  banking. 

i^icii  in  1920,  according  to  the  nal,  formerly  the  Florida  Metropolis,  His  winter  home  is  at  Palm  Beach. 

linl  accountant,  and  today  estimates  founded  in  1887.  _ 

t|8i(ile  at  more  than  150,(XX).  Solid  The  elite  of  Jacksonville  danced  to 

it  dty  is  its  morning  and^  Sunday  orchestra  music  on  the  ixilished  floors  of  Tampa  Scene  of  Lively 
ts^jper,  the  Florida  Times-Union,  by  the  new  building  on  the  opening  night  Newapaper-Makina 
U  Florida  newspaper  men  looked  and  hundreds  inspected  the  glittering  new  p  h  *  a 

p  as  the  “mother  sheet.”  mechanical  plant.  The  building  is  105  ^HIRTY-THREE  years  ago  Col.  \V. 

Jk  Times-Union  is  owned  by  the  feet  square,  with  three  floors  and  base-  F.  Stovall  found  ed  the  Tampa 

L:r  interests  and  was  in  fact  the  ment,  a  total  of  44,0(X)  square  feet  of  Tribune,  accumulated  a  fortune  through 

I  ly  of  the  late  railroad  builder  who  floor  space.  It  is  just  four  times  larger  it,  built  a  huge  business  building  in  the 
the  first  clear  vision  of  Florida  as  than  the  building  that  the  Journal  re-  heart  of  Tampa  which  in  part  houses  the 
of  the  great  states  of  the  union,  and  cently  vacated.  The  first  floor  is  occu-  newspaper,  and  in  1925  sold  the  Tribune, 
■H  his  judgment  with  his  millions,  pied  by  the  business,  advertising  and  cir-  exclusive  of  the  real  estate,  for  $1,200,000, 
.The  Times-Union  is  a  conservative  culation  departments;  second,  editorial,  of  which,  according  to  an  option  agree- 
a  model  of  typography,  alive  in  photographic,  art,  classified  and  engrav-  ment,  $7^,000  was  paid  in  cash, 
particular  and  is  today  bulging  ing  departments,  and  the  third  floor  by  The  sale  of  this  big  property  is  an 

r  advtrtising.  The  \.  R.  C.  rating  the  composing  and  stereotyping  depart-  ikUI  chapter  in  newspaper  history.  The 
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Black  bass  hooked  in  a  tidal  stream, 
one  of  the  commonest  of  Horida 
sports. 
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business  center  of  the  new  Tampa, 

'  line  the  curbs  out  to  the  residential  districts. 


where  the  structural  irou-workers*  rivetter  sings  all  day  and 
Tampa  has  nearly  tripled  its  population  in  three  years. 


came  to  consummate  the  deal,  Gsl.  Stov¬ 
all's  love  for  his  paper  asserted  itself  and 
he  sought  to  retain  it.  However,  the 
option  was  binding  and  Dr.  Bize  and  his 
associates  stood  upon  the  contract.  An 
offer  by  Col.  Stovall,  locally  reported  to 
have  been  $200,0(X),  for  the  cancellation 
of  the  option  was  refused  and  Dr.  Bize  is 
dcclare<l  to  have  said  that  he  would  not 
accept  half  a  million  dollars  for  the 
contract. 

At  the  appointed  hour  the  option  i>ay- 
ment  was  made,  but  in  their  zeal  to  satisfy 
Col.  Stovall,  the  purchasers  laid  down  a 
check  for  $900,000,  which  Col.  Stovall 
promptly  refused  to  accept,  holding  that 
the  contract  calle<J  for  exactly  $750,000. 

However,  this  did  not  nullify  the  trade 
as  the  purchasers  promptly  substituted  a 
check  for  $750,000  and  came  into  pos¬ 
session  of  the  Tribune. 

Immediately  Col.  Stovall  and  his  son 
announced  the  formation  of  the  Gulf  Pub¬ 
lishing  Company  for  the  publication  of 
the  Telegraph,  in  the  Tribune’s  seven-day 
field. 

Naturally  considerable  bitterness  ac¬ 
crued  and  there  are  various  versions  in 
Tampa  of  what  happened.  At  any  rate, 

Mr.  Mims,  and  E.  D.  Lambright,  editor 
of  the  Tribune,  both  of  whom  had  long 
been  employed  by  Col.  Stovall,  declined 
to  join  many  other  employees  in  leaving 
the  Tribune  to  join  Wallace  O.  Stovall  in 
the  new  rival  venture.  Most  of  the  em¬ 
ployees  who  did  join  Mr.  Stovall  went  in 
as  .stockholders  in  the  Gulf  Company. 

Since  that  time  there  has  been  a  com¬ 
plete  reorganization  of  the  staff  of  the 
Tribune  and  Editor  &  Publisher  learned 
of  some  lively  scenes  in  the  office  during 
the  period  of  readjustment. 

However,  the  Tribune,  according  to  the 
office  statistics,  has  moved  steadily  ahead 
and  Wallace  O.  Stovall,  speaking  for  the 
rival  paper,  declared  that  the  Telegraph 
has  made  a  profit  every  day  that  it  has 
been  published.  Such  is  the  elasticity  of 
the  huge  Tampa  field,  which  had  but 
51,000  population  according  to  the  Fed¬ 
eral  census  of  1920,  and  94,800  according 
to  the  state  census  of  1925_,  with  winter 
estimates  at  the  present  time  among  the 
very  best  local  guessers  ranging  to  150,- 
000.  Whether  that  figure  be  justified  in 
fact  or  not,  Tampa  is  a  whizzing  city  and 
the  newspapers  are  astonishingly  pros¬ 
perous. 

The  Tamjia  Tribune  is  a  local  insti-  _ _  _ ,  _ 

tution,  bearing  the  character  imprint  of  torial  and  feature  qualities.  The  paper 
Col.  Stovall  and  his  able  staff.  Col.  goes  in  for  local  editorial  discussions, 
Stovall  is  no  longer  young,  although  in  printing  its  opinions  in  24-point  black-face 
health,  and  it  is  believed  locally  that  his  body  type  on  the  back.  The  circulation 
curious  periodic  disposition  to  sell  his  department  carries  on  a  hot  premium 
great  newspaper,  against  the  urgent  ad-  campaign,  recently  offering  money, 
vice  of  his  close  associates  such  as  Mr.  jewelry,  automobiles  and  homesites  as 
Mims,  is  accounted  for  by  weariness  due  subscription  prizes.  The  wave  of  real- 


Solid  Jarksonville,  mother  city  of  the  new  state,  metropolitan  in  eharurter,  busy,  beautiful,  healthful,  the  cameri'i  m 
peeking  from  the  great  St.  John's  River  Bridge.  Notice  the  skyline  of  high  buildings,  of  which  many  have  riseo  diriu 

the  past  two  years. 


Staffs  Work  Round  the  Clock 
To  Make  “St.  Pete”  Times 


J 
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T«Woid  Journali.m 
*  SL 

-\SK  F.  PULVER,  prominent  real 
and  hotel  man  at  St.  Peters- 
^  «  March  6,  1925,  started  publica- 
^  f  SI-  Petersburg  Daily  News, 

'  ^  and  Sunday  tabloid,  with  Major 
j^Birdsall  as  editor  and  general 
",  Major  Birdsall  entered  the 
^  after  metropolitan  newspaper 
"-Vnee  and  expert  tabloid  knowledge, 
'utter  gained  in  the  service  of  the 
..-IiJi  tabloids. 

Tw  News  made  rapid  strides,  averag- 
■  18  to  ^  of  '*'0  half-size  pages  on 
'idavs  and  up  to  15()  pages  on  Sun- 
It”  is  alive  with  illustrations,  crisp 
items  and  features,  both  general  and 

jiaior  Birdsall  has  entertained  St. 

-  r6urK  with  a  human-interest  edi- 
d  page  written  by  himself  under  the 
*t^e  Frank.”  Sometimes  this  page 
1  ikdge-hanimer  blow.  Invariably, 
the  first  edition  of  the  News,  intend^ 
Urtet  sale,  the  editorial  occupies  the 
i  pige  of  the  paper.  In  later  editions 
I  rm  as  the  back  page, 
lit  News  is  printed  on  white,  peach 
j  fink  paper,  and  Major  Birdsall  said 
lUs  writer  that  the  press  run  was 
The  paper  appears  to  be  well 
'  tciicd  by  advertisers.  It  maintains  a 
earrier  system  and  delivers  in  the 
;tiy  by  bicycle  and  motor  cycle,  claim- 
nrrice  over  two  counties. 

^  of  Major  Birdsall’s  audacious  en- 
ses  in  St.  Petersburg  was  publica- 
in  one  of  the  first  numbers  of  the 
W  daily  of  a  Sunday  morning  extra 
■ring  a  hurricane  story,  the  paper  be- 
sold  at  the  doors  of  churches,  to  the 
Mnent  of  the  town. 

He  newspaper  office  is  located  in  a 
ig  formerly  used  as  a  clubhouse.  It 
icenMly  located.  At  the  rear  of  the 
teg  a  cleverly  devised  mechanical 
dat  has  been  constructed,  equipped  with 
Bxitm  machinery.  From  present  ap- 
sorances  St.  Petersburg  News  is  one 
M  the  sure-fire  tabloids  of  the  country. 


tiful  Manatee  River  section  of  the  Florida 
West  Coast.  The  paper  has  enjoyed  a 
phenomenal  growth. 

“Yearly  contracts  for  advertising  now 
in  hand  will  pay  the  operating  costs  of 
the  business  with  a  margin,  let  alone 
transient  business,”  sakl  Mr.  Carter, 
adding,  “When  Horace  Greeley  gave  his 
famous  advice  to  young  men  he  meant 
the  West  Coast  of  Florida.” 


profit  in  land  outside  of  Orlando?”  _  Of 
course  they  would,  and  when  the  injus¬ 
tice  of  the  boycott  was  made  clear  the 
problem  was  quickly  solved  by  the  return 
of  the  business  with  as  much  alacrity  as 
it  had  departed. 

The  Reporter-Star  is  a  good  paper  to 
read.  It  has  a  live  wire  editorial  depart¬ 
ment.  Watch  these  Brossier  twins  build 
a  string  of  dailies  in  Florida — they  typify 
the  spirit  of  Florida  and  journalism  to 
them  is  true  romance! 


Greeley  Meant  Florida’s 
“Weit  Coast” 

i  YE.\R  ago  Andrew  Carter,  formerly 
publisher  of  the  Arcadia  Enterprise, 
iOrted  the  Tri-City  Morning  News,  to 
stnre  the  triplet  cities  of  Bradenton,  Pal- 
nttto  and  Manatee,  located  in  the  beau- 


fuwing,  the  sureulent 
lawl.’  great  heights  in  the 

d»,  bathed  by  tropic  sunshine. 


Twins  Bought  Daily  for  $2,500; 

Last  Year  Refused  $450,000 

'T'HE  story  of  the  twin  brother  pub- 
lishers  of  the  Orlando  Reporter-Star 
has  no  ec|ual  in  journalism.  The  twins 
are  J.  Clement  Brossier  and  R.  B.  Bros¬ 
sier,  born  at  Key  West  in  1893.  They 
.started  business  life  as  carriers  of  a  Key 
West  paix;r  and  as  mere  children  printed 
a  little  sheet  of  their  own,  which  they 
delivered  by  pony  cart.  Some  of  the 
tricks  of  the  trade  they  learned  on  Mr. 

Shutts’s  Miami  Herald. 

In  1914  these  brothers,  just  coming  of 
age  and  so  well  matched  in  physical  ap¬ 
pearance  as  to  keep  even  close  friends 
puzzled,  paid  a  visit  to  the  rich  inland 
section  of  the  state  where  garden  truck, 
melons,  strawberries,  grapes  and  citrus 
fruits  grew  in  magical  confusion.  Or¬ 
lando’s  population  then  was  less  than 
5,000.  The  Reporter-Star  was  for  sale. 

It  was  a  four-page  paper  staggering  under 
the  weight  of  a  payroll  of  $100  a  week. 

The  proprietor  had  had  enough  and  of-  mates  in 
fered  the  sheet  for  $2,500,  about  half  lando,  Fla 
down,  and  the  Brossier  twins  took  it  over, 
their  combined  capital  in  bank,  after  their 
first  payment  had  been  made,  being  just 
$125.  “.\nd  that  was  some  investment 

for  us  to  make  at  that  time,”  said  J. 

Clement,  “for  we  had  earned  that  money 
picking  berries  and  peddling  papers.” 

The  Brossier  administration  of  the 
paper  started  with  one  linotype,  an  old 
Babcock  press,  a  shirt-tail  of  type,  a 
snack  of  paper  and  ink  and  day  and  night 
work  for  the  twins,  each  of  whom  went 
down  on  the  payroll  with  a  smash  of  $15 
per  Saturday  night  if  business  had  l)een 
go<id. 

Here  is  the  Reporter-Star  situation  to¬ 
day  :  Orlando  has  become  the  inland 
metropolis  of  the  state,  as  bright  and 
bustling  a  city  as  one  will  find  even  in 
wonderful  F'lorida,  with  more  than  25,- 
(KX)  population,  handsomely  pavetl  streets, 
lovely  homes,  smart  stores  and  hotels,  a 
huge  agricultural  “back  country,”  plenty 
of  work  for  everyone  who  will  work  and 
fun  for  those  who  must  play,  and  signs 
of  prosperity  on  every  hand.  The  Re¬ 
porter-Star  averages  32  pages  every  eve¬ 
ning  and  60  pages  on  Sundays,  60  per 
cent  advertising,  of  which  85  per  cent  is 
local,  with  a  well  equipped  plant,  in¬ 
cluding  an  art  and  photo-engraving  de¬ 
partment.  The  circulation  is  much  bet¬ 
ter  than  the  last  six-months’  A.  B.  C. 
figure,  the  twins  proudly  tell  you,  and  the 
payroll  today  exceeds  ^,000  a  week. 

In  12  years  this  newspaper  has  leaped 
into  the  class  doing  a  gross  business  in 
excess  of  $300,000,  which  represents  25 
times  the  volume  that  obtained  during 
the  first  year  of  the  twins’  proprietorship. 

l.ast  March  an  offer  of  $450,000  was 
made  for  the  Reporter-Star,  but  the  twins 
had  not  the  slightest  notion  of  parting 
with  their  paper.  Like  almost  everyone 
else  in  Florida,  they  have  also  dabbled  in 
real  estate  and  their  fortune  today  is 
sizable.  They  are  about  to  start  two  new 
papers  in  nearby  cities,  Melbourne  and 
\'ero  Beach,  each  to  be  published  in  new- 
local  plants.  Both  will  be  called  Journal 
and  the  Melbourne  paper  at  the  start  will 
appear  as  a  tri-weekly. 

That  the  Brossier  brothers  are  keen 
newspaper  men  was  shown  by  an  inci¬ 
dent  some  months  ago.  Some  of  the  local 
real  estate  operators  settled  on  the  queer 
conceit  that  a  local  newspaper  should  con¬ 
fine  its  advertising  to  local  accounts,  and 
when  the  Brossier  brothers  declined  to 
turn  down  out-of-town  real  estate  adver¬ 
tising  Orlando  real  estate  men  combined 
to  stay  out  of  the  Reporter-Star,  The 
Brossiers  made  the  issue  plain,  saying 
that  the  policy  of  the  paper  was  to  ac¬ 
cept  accounts  from  any  legitimate  adver¬ 
tiser,  and  put  the  pointed  question  to  the 
local  realtors :  "W'ould  you  not  deal  for 


Cartoonist  Found  Fortune 
In  Orlando’s  Morning  Paper 

rROM  newspaper  cartoonist  on  the 
starvation  pay  of  $27.50  per  week  to 
proprietorship  of  one  of  the  most  success¬ 
ful  newspapers  in  Florida,  one-halt  in¬ 
terest  of  which  brought  $250,000  in  a  sale 
last  July,  all  within  12  years,  is  the  thrill¬ 
ing  story  of  W.  M.  Glenn,  editor  and 
publisher  of  the  Orlando  Sentinel,  pub¬ 
lished  morning  and  Sunday,  and  circulated 
over  the  handsome  city  and  rich  country 
side  of  famous  Orange  County. 

Mr.  Glenn  started  his  career  on  the 
Indianapolis  Star  as  cartoonist  and  re¬ 
porter,  incidentally  selling  some  of  his 
sketches  at  $1  per  each  to  the  Chicago 
Herald  and  X.  E.  .-K.  Service.  An  asso¬ 
ciate  and  friend  was  W.  C.  Essington,  for 
years  connected  with  the  Nobles7>ille 
(Ind.)  Journal.  These  young  men  mar¬ 
ried  young  women  who  had  been  class- 
university  located  near  Gr¬ 
and  in  1914  they  gratified  the 
wishes  of  their  brides  by  bringing  them 


to  the  sunshine  state  for  a  holiday.  Nat¬ 
urally  they  inspected  the  local  newspaper 
offices  and  ambition  flared  up  in  their 
minds  when  they  learned  that  the  Or¬ 
lando  Sentinel,  a  morning  paper,  might 
be  purchased  for  a  small  sum,  consider¬ 
ably  under  $50,000,  on  easy  terms. 

The  Sentinel  was  then  a  four-six-eight- 
page  paper,  six  columns  in  width,  with  a 
net  paid  circulation  of  850,  and  was  of¬ 
fering  advertising  at  the  startling  figure 
of  one  cent  per  inch.  The  chief  iiiconie 
was  from  legal  notices  and  the  publisher 
was  largely  concerned  with  his  job  print¬ 
ing  department. 

The  bridal  couples  returned  to  Indiana, 
deeply  impressed  by  the  glories  of  the 
soil  in  the  Orlando  country  and  ambitious 
to  return.  By  the  good  old  process  of 
rake  and  scrape  they  gathered  together 
sufficient  funds  to  make  the  down  pay¬ 
ment  and  soon  returned  to  operate  the 
Sentinel  as  a  progressive  newspaper 
worthy  of  the  thriving  community. 

"We  had  one  linotype  machine  and  a 
pile  of  junk  in  the  press  room,”  said  Mr. 
Glenn  to  EIditor  &  Publisher.  “My 
partner  and  I  had  practically  no  capital, 
but  we  managed  to  get  along  without  bor¬ 
rowing  money  to  sustain  our  investment. 
But  in  those  early  days  $5  paid  out  of 
the  cash  box  seemed  an  extravagance,  no 
matter  what  it  was  intended  to  buy.  We 
did  everything  on  the  newsp:ii)er  that  was 
to  be  done,  outside  the  mechanical  de¬ 
partment. 

“However,  from  the  start  we  found  this 
community  alive  and  resixmsive.  The 
local  industries  make  Orlando  as  solid  as 
any  city  in  this  country.  The  population 


This  is  not  a  view  made  in  Chicago  hut  it  is  the  main  business  thoroughfare 
of  Orlando,  metropolis  of  central  Florida,  in  1910  possessed  of  less  than  4,000 
people,  today  populated  by  30.000. 


XIV 


Editor  &  Puhlishrr  i  nr  P-»*  fcy  u  d  r  y*  t7i  MtO  i  6 


ha.s  multiplied  at  least  eight  times.  It  has 
been  one  of  the  most  thrilling  experiences 
that  a  newspaper  man  could  imagine  to 
witness  the  development  of  this  city.  Or¬ 
lando  is  a  natural  gateway  to  the  state 
and  many  thousands  of  people  who  came 
here  expecting  to  journey  on  to  other  sec¬ 
tions  of  the  state  l^came  fascinated  by  the 
city's  charms  and  opportunities  became 
IK'rmanent  residents." 

P'rom  the  modest  beginning  of  1914  the 
Sentinel  has  been  transformed  into  a 
metropolitan  morning  and  Sunday  news¬ 
paper,  expertly  edited,  handsome  in  dress 
and  noted  throughout  the  state  for  its 
progressive  policies.  The  daily  averages 
from  16  to  3(i  pages,  whereas  the  Sunday 
paper  runs  from  (A  to  90  pages.  The 
minimum  advertising  rate  is  40  cents  an 
inch.  Mr.  Glenn  told  PIoitor  &  Pub¬ 
lisher  that  the  circulation  of  his  daily 
paper  is  now  10,800  with  the  circulation 
of  the  Sunday  paper  in  excess  of  13,000. 

In  July,  1925,  Mr.  Flssington  told  Mr. 
(ilenn  that  certain  Orlando  interests  had 
desired  to  buy  his  half  interest  in  the 
Sentinel  and  as  Mr.  Essington  had  be¬ 
come  interested  in  a  profitable  real  estate 
venture  which  would  take  all  of  his  time 
he  was  inclined  to  sell.  Mr.  Glenn 
promptly  offered  his  partner  $250,000  for 
his  half  interest  in  the  Sentinel  and  the 
<leal  was  promptly  consummated  leaving 
Mr.  Glenn  sole  proprietor.  From  a 
source  close  to  Mr.  Glenn  it  was  learned 
that  the  $27.50  per  week  cartoonist  of 
1914  had  been  able  to  pay  more  than 
half  of  the  quarter  million  dollars  for  his 
partner’s  interest  in  cash. 

The  Sentinel  is  well  equipped  with  a 
modern  plant  and  housed  in  the  center  of 
the  city. 

Mr.  Glenn  was  the  first  president  of 
Sigma  Delta  Chi.  He  is  the  president  of 
the  Florida  Press  Association  and  is  past 
president  of  the  Associated  Press  Clubs 
of  IHorida.  He  is  a  leader  of  civic  move¬ 
ments.  The  policies  of  his  paper  are 
rigidly  independent. 

“No  man  can  see  what  1  have  seen  in 
Florida  and  lack  belief  in  her  future  of 
greatness,”  said  Mr.  Glenn.  _  “The  oppor¬ 
tunities  for  success  in  Florida  are  num¬ 
berless.  Every  day  we  learn  of  some  new 
marvel  and  any  man  possessed  of  health 
and  courage  and  the  spirit  to  win  can 
build  his  fortunes  on  this  soil.” 


News  Tower  •  Landmark 
In  Miami 

rROM  any  road  leading  to  wonderful 
Miami  the  visitor  beholds  the  stately 
million-dollar  17-story  tower  of  the  Miami 
News,  Gov.  James  M.  Cox’s  great  even¬ 
ing  and  Sunday  paper,  starts  as  a 
weekly  paper  in  1896  with  300  circulation, 
now  one  of  the  leading  papers  of  the 
state,  possessed  of  a  unique  plant  and  the 
handsomest  office  edifice  in  the  South,  if 
not  the  nation. 

The  last  available  A.  B.  C.  audit  for 
the  News  gave  it  better  than  25,000,  but 
its  general  manager,  Ross  A.  Reeder,  in¬ 
formed  Editor  &  Publisher  that  the  cir¬ 
culation  averaged  46,000,  covering  a  trad¬ 
ing  radius  from  Palm  Beach  to  Home¬ 
stead.  Its  average  number  of  pages  on 
week  days  is  54,.  with  136  on  Sunday, 
Mr.  Reeder  said.  It  was  fifth  in  the 
nation,  in  the  7-day  field,  last  yrar’s  lin¬ 
age  record,  amassing  the  startling  total 
of  27,041,223.  _ 

To  celebrate  the  opening  of  its  huge 
building  the  News  published  the  record 
large  paper  of  American  history,  so  far  as 
is  known,  a  total  of  504  pages,  weighing 
8  pounds  per  copy.  This  Jumbo  number 
was  print^  with  20  sections  of  24  pages, 
one  of  16,  each  with  a  four  color  cover, 
and  an  added  eight  pages  of  colored 
comics.  The  issue  retailed  at  25  cents 
per  copy,  50  cents  by  mail.  Later  it 
sold  at  a  premium  of  $12  a  copy. 

Editor  &  Publisher  recently  described 
in  detail  the  Miami  News  building.  The 
printing  department  is  wholly  separate 
from  the  office  building,  but  the  huge 
press  room  is  in  plain  view  of  the  count¬ 
ing  room,  the  latter  looking  more  like  a 
Spanish  cathedral  than  a  commercial  in¬ 
stitution.  The  plant  is  new  throughout 
and  plainly  represents  heavy  investment. 
It  includes  a  gravure  press  among  many 
novelties. 


One  hundred  feet  is  the  width  of  St.  Petersburg’s  Central  Avenue,  seven  miles  long  from 
bay,  lighted  by  a  white  way  system  the  entire  length.  Some  of  the  trees  are  by  night 

vari-colored  incandescent  bulbs. 


Morton  M.  Milford,  the  editor,  is  well 
known  at  Washington  where  he  formerly 
represented  the  I.ouist'illc  Courier- J(H4r- 
nal.  He  is  surrounded  by  a  large  staff, 
(iov.  Cox  spends  considerable  time  in 
.Miami,  but  is  loyal  to  Ohio  for  citizen¬ 
ship.  He  gives  the  Miami  News  three 
hours  a  day  of  his  time. 

The  News  employs  a  total  of  275  per¬ 
sons,  exclusive  of  circulators,  and  its 
payroll  has  increased  1,000  per  cent,  Mr. 
Reeder  said,  since  the  day  Gov.  Cox 
Iwught  it.  One  of  the  editorial  features 
is^  daily  publication  of  two  specially  wired 
Nciv  York  World  pages  of  news  for  the 
interest  of  visiting  New  Yorkers.  The 
News  is  handsomely  illustrated  in  its  own 
plant,  photography  being  one  of  its  strong 
appeals.  Reporters  and  photographers 
travel  in  red  News  coupes.  The  Sunday 
News  is  a  model  of  fine  typography  and 
the  editorial  sections  are  notahly  com¬ 
plete. 

Young  Papers  Share  Success 
In  Magic  Miami 

TTERE  is  a  success  snap-shot  enacted  in 
Miami,  which  ranks  among  journalis¬ 
tic  novelties.  In  March,  1924,  a  gentleman 
named  Jarrell  conceived  the  notion  that 
Miami  needed  a  new  daily  and  gathered 
together  in  the  corner  of  an  old  ice  house 
a  flat-bed  press  and  two  linotypes,  and 
promptly  ran  out  of  money  before  get¬ 
ting  under  way.  He  named  the  paper  the 
Tribune  and  proposetl  to  enter  the  six- 
day  evening  field. 

Sixty  miles  to  the  north,  at  Palm 
Reach,  two  years  before,  F.  P.  Fildes,  a 
live-wire  newspaper  man  with  experience 
gained  in  New  York,  Tulsa,  Joplin  and 
Fort  Worth,  had  started  a  daily,  the 
Palm  Beach  Times.  Just  how  Fildes 
learned  of  Jarrell’s  plight  is  not  clear  to 
this  writer,  but  they  met  and  Jarrell  sold 
his  interest. 

Mr.  Fildes.  a  native  Floridian,  went  to 
work  to  make  a  newspaper  suitable  to 
thriving  Miami.  He  told  this  writer  that 
he  had  invested  nearly  all  of  his  sav¬ 
ings  in  the  Palm  Beach  property  and 
started  in  Miami  with  practically  ihj 
capital  but  faith. 


The  Miami  Tribune,  in  exactly  two 
years,  has  developed  business  which  sus¬ 
tains  an  average  size  of  32  pages,  carry¬ 
ing  in  1925,  according  to  its  publisher, 
aiiproximately  9,000,000  lines  of  paid  ad¬ 
vertising,  the  open  rate  being  ten  cents. 
Mr.  I'ildes  said:  “The  Tribune  circula¬ 
tion  has  been  gained  at  the  rate  of  1,0(K) 
per  month  aiul  is  now  21,000  in  Greater 
.Miami.” 

Recently  the  Tribune  as  a  stunt  pub¬ 
lished  a  gravure  section  of  60  pages,  with 
a  gross  advertising  income,  Mr.  Fildes 
said,  of  $60,000 — the  largest  single  sale 
of  advertising  in  the  history  of  the  city, 
he  declared. 

The  Tribune  is  in  process  of  installing 
a  new  mechanical  equipment.  It  runs  5 
editions  daily  and  distributes  with  a  fleet 
of  20  trucks.  It  is  a  five-cent  paper. 

Mr.  Fildes’  start  of  the  Palm  Beach 
Times,  morning  and  Sunday,  was  almost 
as  theatrical  as  the  Miami  venture.  He 
found  it  necessary  to  meet  threatened 
competition  to  start  in  a  hurry  and  pur¬ 
chased  equipment  in  Chicago  which  he 
placed  in  a  box  car.  Railroads  were  in¬ 
duced  to  expedite  delivery,  and  at  Palm 
Beach  the  publisher  set  up  his  plant  in 
an  unfinished  warehouse.  The  first  issue 
surprised  the  town.  John  Temple  Graves, 
II,  edits  the  Times. 

Recently  Mr.  Fildes  formed  the  South¬ 
ern  Publishing  Company,  which  took  over 
both  the  Miami  and  Palm  Beach  prop¬ 
erties.  There  is  a  bond  issue  of  $1,000,- 
000  to  pay  for  development  of  the  papers. 
Mr.  Fildes  said  that  the  assets  of  the  two 
publications  now  exceeded  by  $700,000 
their  liabilities.  one-third  interest  in 
the  Tribune  was  bought  by  Mr.  Fildes 
from  a  former  partner  some  months  ago 
for  $200,000. 

The  Tribune  and  Times  are  progressive 
in  policy  and  liberal  purchasers  in  the 
news  market.  .Associated  with  Mr. 
Fildes  on  the  Tribune  are;  T.  L.  For¬ 
tune,  general  manager;  Vernon  Knowles, 
editor ;  T.  M.  .Arnold,  managing  editor ; 
H._W.  Potter,  advertising  manager;  Ray 
Krim,  city  editor :  John  Wren,  mechan¬ 
ical  superintendent :  George  Coup,  cir¬ 
culation  manager.  F.d.  F.  Stumpf  is  gen¬ 


eral  manager  of  the  Palm  Beach  h 
Walter  P.  Ratcliff,  managing  ed"  I 
L.  Eanes,  advertising  manager;  'f 
Engel,  business  manger;  L.  H. 
culation  manager.  j 


Cornelius  Vanderbilt’s  Miami 
started  a  year  ago,  is  now  prir.'  .  j^, 
cording  to  the  management,  ana  • 

24  pages  daily  and  48  pages  on  '  i 
It  sells  for  three  cents  on  weekdani* 
cents  on  Sunday.  Herbert  L  > 
the  general  manager,  declared  to  . 

&  Publisher  that  the  average  pnsl? 
of  the  tabloid  is  14,(XX)  copies, 
9,000  60  days  ago.  Mr.  Var.d.'  !(' 
just  visited  Miami  previous  to  this  j'g 
er’s  call  and  had  summarily  '  p 
.some  40  employes  and  had  rt  i.I 
the  paper.  The  new  executives  | 
Marion  Hatch,  managing  editor  . 
Hewson,  general  manager;  Thomas  r 
dix,  assistant  manager ;  Joel  Y.  K -j ' 
city  editor,  and  M.  O.  Shevlin.  | 
paper  editor.  I 

The  open  advertising  rate  of 
is  10  cents  per  line.  The  polkviR 
produce  a  wholesome,  family 
fusely  illustrated.  According  to 
Hewson,  the  Tab  had  been  i" 
but  he  declared  that  the  field  ws  || 
responsive  to  it  and  that  its  '  « 
might  be  expected  to  drive  rapidly  If 

New  Islet  Face  Old  Fort  }• 

In  St.  Augustine  Bay  {: 

TN  St.  .Augustine,  oldest  city  « | 
United  States,  where  tiiw  ? 
mellowed  to  pastel  shades  .the  - 
built  fort  with  its  forty- foot  Ki"  ' 
the  gates  of  the  ancient  walled  efy ; 
houses  that  have  flown  three 
visitor  finds  and  wends  his  way  ”  • 
narrow  twisting  streets  of  the  ]. 
district  to  the  office  of  St.  .1'  ! 
Record,  published  evening  and  >  '  ; 
the  modern  and  progressive  f'ni  J 
one  of  the  finest  and  most  elaboratt  s 
ing  establishments  of  the  South.  | 
The  newspaper  is  owned  by  ■  | 
interests  and  in  connection  with  thf  | 
(Continued  on  ('age  .YF/IB  | 
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aORIDA  AGGRESSIVE  FOR  HONEST  BUSINESS 


tudulent  Traders  Have  Been  Largely  Driven  from  State  and  Leaders  Seek  Better  Business  Bureaus’ 

Aid  to  Protect  Outside  Investors 


By  HERBERT  S.  HOUSTON 

Former  President  of  the  Associated  Adrertising  Clubs  of  the  World,  and  Member  of  the 
Executire  Board  of  the  National  Better  Business  Bureau 

udi-  interested  in  having  the  active  co-opera-  great  state,  through  its  own  citizens,  The  great  body  of  business  in  Florida, 
had  tion  of  the  National  Better  Business  supplies  definite  information  to  all  the  whether  real  estate  or  of  every  other 
ivith  Bureaus,  with  which  I  have  always  been  world  on  the  character  of  the  business  character,  is  sane  and  honest  and  needs 
closely  associated,  in  doing  this  impor-  done  within  its  borders.  Surely  Florida  investigation  no  more  than  business  in 
—  tant  job.  could  do  no  more.  No  other  part  of  the  any  other  state  needs  it.  Mr.  Garver  is 

Bu:  the  point  I  want  particularly  to  world,  since  commerce  began,  has  done  a  man  of  poise  and  sound  judgment,  and 
make  is  that  they  had  taken  the  initiative  so  much.  This  action  will  appeal  to  the  he  will  ask  for  only  such  co-operation 
in  wanting  to  have  the  job  done  and  sense  of  fair  play  of  the  entire  country,  outside  the  State  as  may  be  necessary, 
that  our  help  was  sought  in  the  way  of  People  everywhere  will  say  that  Florida  But  a  certain  amount  of  co-operation 
co-operation,  especially  throughout  the  is  meeting  the  question  of  unreliable  bus-  outside  of  Florida  will  be  necessary,  due 
rest  of  the  country.  The  result  of  our  iness  with  courage  and  candor.  Those  to  the  fact  that  Florida  real  estate  is 
negotiations  was  that  an  alliance  was  who  ever  maligned  the  State  will  be  made  now  sold  in  a  national  market.  Through 

effected  between  the  State  Chamber  and  ashamed  and  all  others  will  applaud.”  the  forty-four  Better  Business  Bureaus, 

the  National  Better  Business  Bureau  by  It  is  interesting  to  tell  the  thousands  scattered  all  over  the  country,  it  will  now 
which  we  are  to  work  shoulder  to  of  newspaper  men  who  read  Editor  &  be  possible  for  Florida  to  help  protect 

shoulder  in  helping  Florida  set  her  owm  Publisher  that  three  days  after  this  innocent  investors  who  are  the  victims 

house  in  order.  alliance  was  effected  Ponzi  had  been  of  misrepresentation  in  other  parts  of 

-  Unfortunately,  some  wholly  mislead-  rested  and  indicted  and  is  now  awaiting  the  country.  That  is  really  the  very 

TOM  '"8  press  reports  were  sent  out  which  trial  on  the  charge  of  having  developed  great  service  which  the  National  Better 
were  calculated  to  make  it  appear  that  a  fraudulent  iMd  scheme.  Other  cases  Business  Bureau  is  to  render  the  alert 

Florida  was  in  a  very  bad  way  and  are  being  considered.  The  work  for  the  and  honest  business  men  of  Florida. 

Au-  needed  to  cy  aloud  for  outside  help.  National  Better  Business  Bureau  is  in  onjy  jj  state  Chamber  of 

£  jgj.  This,  of  course,  is  the  farthest  removed  charge  of  John  Garver,  who  made  a  high  Commerce  deeply  interested  in  this 

ly  at  from  the  fact  and  the  truth.  Business  in  record  of  efficiency  as  the  head  of  the  whole  question,  but  the  State  Real  Es- 

1  had  Florida,  as  _  I  took  occasion  to  say  a  Buffalo  Better  Business  Burrau.  He  tate  Board  is  equally  interested.  And 

sea  number  of  times,  is  carried  on  in  upright  has  his  orhee  with  the  ptate  Chamber  ot  prompts  me  to  say  that  this  Real 

a  fashion.  The  business  men  of  the  State  Commerce  in  Jackso^nville  and  is  work-  Estate  Board  has  done  the  most  progres- 

fan-  maintain  as  high  ethical  standards  as  ing  hand  in  glove  with  the  State  Cham-  give  thing  I  have  known  to  be  done  in 

in  any  other  states.  _  ber  and  the  one  hundred  and  seventy-six  g^y  state;  this  has  been  in  the  success  of 

da  in  worthy  of  the  highest  praise.  The  eve-  local  Chambers  scattered  all  over  the  endeavor  to  get  a  licensing  law 

■  and  riing  of  the  day  on  which  the  alliance  State.^  He  will  have  such  sup^rt  from  through  the  State  legislature,  by  which 

,  old  w'as  effected  I  was  asked  to  broadcast  a  the  National  Better  Business  Bureau  in  realtor  has  to  operate  under  a 

This  little  talk  from  the  Jacksonville  munici-  New  \ork  as  he  may  r^uire.  The  sen-  state  license,  subject  to  cancellation. 

pal  radio  station.  In  that  talk,  after  de-  sational  report  was  published  in  some  oi  'I'jiis  enlightened  statute  immediately 

g  jfj  scribing  the  plan  that  had  been  agreed  the  Florida  papers  that  squads  of  in-  drove  from  the  State  a  great  many  ir- 

1  fact  upon-  .1  said:  _  vestigators  were  to  be  rushed  to  responsible  speculators  and  it  has  gpven 

•  jjid  “This  marks  an  important  forward  Florida  to  clean  up  the  State.  Or  jjjg  honest  realtors  an  effective  v?eap- 

if  the  movement  in  .American  business.  A  course,  such  a  statement  is  preposterous,  qu  |o  help  them  in  protecting  the  good 
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Industries  and  Retail  Outlets  of  Florida  Cities 


AVON  PARK  &  SEBRINC,  FLA. 


FORT  MYERS,  FLA. 


AA.  Principal  Industries:  Hoxcr  and  crates^ 
fruit  growing,  20,000  acres  citrus  within  r> 
miles.  (■raiH'fruit  Cannery,  lumber,  cement 
blocks.  Naval  stores,  fruit  packing  <3  houses), 
novelty  works. 


E.  Princip*!  Industrie.;  Cig,,., 

(low  Shades,  citrus  fruit  products 
canned  grape-fruit,  etc.  Boat  huiidL  ,  “ 
ing  industries  of  the  country  are  vegeubl^ 
fruit  growing.  * 


27.  Number  of  Retail  Outlets  for  Nationally 
Advertised  Products:  Passenger  automobile 

agencies.  20;  commercial  auto,  agencies,  2:  auto¬ 
mobile  accessories,  12;  automobile  tire  agencies, 
17;  bakers,  4;  total  cigar  stores  and  stands  (in¬ 
cluding  h(>tcls),  ir>;  delicatessen,  1;  drug¬ 
gists,  r»;  department  stores,  10;  electrical  sup¬ 
plies,  0;  florists,  1;  fruits.  2;  furniture,  4; 
garages  (public),  7;  total  grocers,  15,  (chain. 
2):  hardware.  4:  jewelry,  2;  total  meat  markets. 
0;  nicirs  furnishings  and  clothing,  4;  merchant 
tailors.  3;  milliners,  2;  opticians,  1;  photo¬ 
graphers.  3:  pianos  (and  miscellaneous  musical 
instruments).  2:  radio  supplies.  3;  total  res¬ 
taurants  (Including  hotels),  13:  shoes.  1; 
sporting  goods,  1;  stationers.  1;  women’s  ap¬ 
parel,  1. 


Advertised  Pteducti:  I-assenger  autom,Sl^ 
ciee,  10;  coiiimercial  auto,  agenciet  5  ****' 
mobile  aceegsories,  5;  automobile  tiri 
13;  bakers,  4;  cigar  stores  and  stand,  laJ?' 
Ing  hotels),  17:  confectioners  (Inclodlni^ 
stanils),  9;  delicatessen,  2;  drewnuki,.^ 
druggists,  6  (chain,  1);  dry  good.  ^  7'' 
ment  stores,  5;  electrical  supplies,  i 
fruits,  3:  furniture,  6;  gsrsges 
grocers,  30  (chain,  2);  hardware.  6-  len.lre^ 
ment  markets,  0;  men’s  furnishing,  7' i.' 
elothing,  G:  merchant  tailors,  2-  m’llllilJf",' 
opticians,  3;  photographers,  2;  pianos  (i72 
eellaneoug  musical  instruments),  3- 
plies,  3;  restaurants  (ineluding  hotel',)  9" 

9;  sporting  goods,  3;  ststloners  2'  tiJf" 
apparel.  0.  ’  '  ’"*«• 


CLEARWATER,  FLA. 


A,  Principal  Industries:  Citrus  fruits,  pre¬ 
serves,  grapefruit  canning,  cigars,  Iiimlier,  veg¬ 
etables  and  dairying. 

1.  Number  of  Betail  Outlets  for  Nationally 
Advertised  Products:  Passenger  automobile  agen¬ 
cies.  0:  commercial  auto,  agencies,  4;  automo¬ 
bile  accessories,  4;  automobile  tire  agencies,  4; 
bakers,  3;  cigar  stores  and  stands  (including 
hotels),  7;  confectioners  (Including  hotel 
stands).  13;  dressmakers,  6:  druggists,  10;  dry 
goods.  7;  department  storea,  2;  electrical  sup¬ 
plies,  4;  florists,  2;  fruits,  13;  furniture,  4; 
garages  (public),  11;  grocers,  30  (chain,  4); 
hardware,  5;  jewelry.  4;  meat  markets,  6 
(chain,  1);  men'a  furnishings,  7;  men’s  elothing, 
7;  merchant  tailors,  3:  milliners.  4;  opticians, 
2:  photographers,  4:  pianos  (and  miscellaneous 
musical  instruments),  2;  radio  supplies,  4;  res¬ 
taurants  (including  hotels),  14;  slioes,  G;  sis>rt- 
ing  goods,  4;  stationers.  3;  women’s  apparel,  G. 

DAYTONA  BEACH,  FLA. 


GAINESVILLE,  FLA. 

F.  Principal  Industriei:  Agriculture.  itMt 
raising  and  phosphate  mining. 

6.  Number  of  Retail  Outlets  for  Vatte. 
Advertised  Products:  Passenger  automobileuw 
cles.  9;  commercial  auto,  agencies,  9; 
bile  accessories,  14:  automobile  tire  tgencici  u 
bakers,  3;  cigar  stores  and  stands  (iodsdiM 
hotels),  3;  confectioners  (includlM  hM 
stands),  11;  deUcatessen,  1;  drcssmiken,  i- 
druggists,  5;  dry  goods.  8;  department  ttom 
2:  electrical  supplies,  2;  florists,  l:  fmlti  I- 
furniture.  5;  garages  (public),  9;  grocers  fl' 
hardware,  2;  jewelry,  2;  meat  markets,’  W 
iiu  n’s  furnishings,  3;  men’s  clothing.  3;  ^ 
chant  tailors,  ,3;  milliDers,  7;  optidiaa  t 
photographers,  2;  pianos  (and  misceUiBNt 
musical  Instruments),  3:  radio  suppliA,  j; 
restaurants  (including  hotels),  19;  shoes.  4 
sporting  goods,  1;  station**rs.  2;  women's  is^ 
parel,  0. 


B.  Principal  Industries:  Luuiber,  hnildliig 
tile,  citrus  and  dis-hluous  fruits,  frt-sh  vegetables, 
canning  (fish,  fruit  and  vegetables),  rock 
quarrying  and  crushing. 

2.  Number  of  Retail  Outlets  for  Nationally 
Advertised  Products:  Passenger  automobile 
agencies.  15;  commercial  auto,  agencies.  5; 
automobile  accessories.  20;  automobile  tire 
agencies,  22;  leakers.  5;  cigar  stores  and  stands 
(including  hotels),  75:  confectioners  (including 
hotel  stands),  15;  delicatessen,  4;  druggists,  15: 
dry  goods.  10;  electrical  supplies,  15;  florists,  2; 
fruits,  20;  furniture,  3;  garages  (public),  30; 
grocers.  25;  hardware,  4;  jewelry,  3:  meat  mar¬ 
kets.  10;  men’s  furnishings,  8;  men’s  clothing, 
8;  merchant  tailors.  4;  milliners.  10;  opticians, 
2;  photographers,  5;  pianoa  (and  miscellam-oiis 
musical  instruments).  2:  radio  supplies,  8;  res¬ 
taurants  (including  hotels),  $0;  shoes,  15: 
sporting  goods,  5;  stationers,  2;  women's  ap¬ 
parel.  15. 

DE  LAND,  FLA. 

C.  Principal  Industries:  Lumber,  naval 
stores,  fruit  raising  and  packing,  shad  fishing, 
live-stock,  pecans,  dairying,  cigar  manufactur¬ 
ing,  tangerine  oranges,  other  citrus  fruits. 

8.  Number  of  Retail  Outlets  for  Nationally 
Advertised  Products:  Passenger  automobile 
agencies.  10;  commercial  auto,  agencies,  0; 
automobile  accessories.  11;  automobile  tire 
agencies,  12:  bakers.  2;  cigar  stores  and  stands 
(including  hotels),  17;  confectioners  (including 
hotel  stands).  10:  delicatessen,  1:  dressmakers, 
20;  druggists.  5;  dry  goods,  6;  department 
stores,  1:  electrical  supplies,  4;  florists,  1; 
fruits,  12;  furniture,  5;  garages  (public).  13; 
groci-rs,  12  (chain,  4);  hardw'are,  2;  jewelry,  1; 
meat  markets,  5;  men’s  furnishings,  3;  men's 
clothing,  3;  merchant  tailors,  7;  milliners,  4; 
opticians,  1;  photographers.  3:  pianos  (and  mil- 
eellaneons  musical  instruments),  2;  radio  sup¬ 
plies.  5:  restaurants  (including  hotels),  23; 
shoes.  0;  sporting  goods.  3;  stationers,  3; 
women’s  apparel,  5. 

Miscellaneous  Data:  Doctors  (medical,  0), 
(dentists,  4).  (ostiMipaths.  5);  elwtric  current, 
alternating  and  direct;  water,  hard  and  soft. 

FORT  LAUDERDALE,  FLA. 

D.  Principal  Industries:  Fruit  KrowinK,  dears, 
cooperage,  ice  factory,  bottling  works,  metal 
works,  canning,  fisheries. 

4.  Number  of  Betail  Outlets  for  Nationally 
Advertised  Products:  Passenger  automobile 
agendi  R,  8;  eommereial  auto,  agents,  3;  auto- 
luolule  aeeessories,  5;  automobile  tires,  6  (ex- 
elusive,  no  agencies):  bakers,  4;  total  cigar 
stores  and  stands  (ineluding  hotels),  10;  con¬ 
fectioners  (ineluding  iiotel  stands),  12;  delica¬ 
tessen,  1:  total  druggists.  .5:  dry  goods,  C;  de- 
partiiieiit  stores.  3;  electrical  supplies.  4; 
florists,  1;  fruits,  12:  furniture.  8;  garages 
(public).  7;  total  grocers.  10  (chain,  2);  hard¬ 
ware,  2:  Jewelry.  2;  meat  markets,  C;  men's 
furnishings,  3;  men’s  clothing.  4;  merchant 
tailors,  1;  lullliners,  3:  opticians,  2;  photog- 
rapliers.  2;  pi.-inos  (and  miscellaneous  musical 
instruments),  1:  radio  supplies,  2;  total  res¬ 
taurants  (ineluding  hotels),  8;  shoes,  2:  sport¬ 
ing  goods,  1;  stationers,  2;  women’s  apparel.  4. 


HAINES  CITY,  FLA. 

T.  Principal  Industries:  WtKMlworking  pluu 
fruit  packing  houses,  ice  plant  and 
Stations,  Novelty  Works,  cement  plants.  ro«*« 
and  sheet  metal  plant.  tirniK^fruit  Canninir  €•■ 
pany.  Orange  Juice  IVescrving  ('<’inpan.v. 

20.  Number  of  Retail  Outlets  for  NatioBiSr 
Advertised  Products:  i’assenger  aatAmobtii* 
agein‘ies,  5;  commercial  auto,  agencies.  3:  aBt»- 
moldle  accessories.  5:  atitomohile  tire  igesciw. 
4;  l>akers.  2:  total  cigar  stores  and  standi  (ti- 
eluding  hotels),  5:  dn^ismakers.  2;  total 
gists,  2  tchaln,  1);  dry  g<s*dR,  5:  departn« 
stores.  2:  eleetrical  supplies.  2;  fomitore.  2: 
grocers,  7  (chain,  1);  hardware,  3:  jewdry 
1;  total  meat  markets.  3  (chain.  1):  mn'i 
fiiriiishings.  1;  men’s  clotfilng,  1;  millinen.  S. 
opticians,  1;  photographers,  1:  pianos  (and  ab 
cellaneous  musical  instruments),  1:  radio  im¬ 
plies.  2;  total  restaurants  (including  hotels).  7: 
siHH*s.  3:  sporting  goods.  2:  stationers.  1:  ti- 
men’s  apparel.  5. 


HOLLYWOOD,  FLA. 

X.  Principal  Industries.  Fishing  and  ap- 
lulture. 

24.  Number  of  Retail  Outlets  for  HatUaiHr 
Advertised  Products:  Passenger  automobik 

agencies,  4;  automobile  accessories,  4;  antm- 
i>iIo  tile  agencies,  .5;  bakers,  3:  total  dfir 
stores  and  stands  (including  hotels),  shoot  I: 
confectioners  (including  hotel  stands),  aboot  12: 
dressmakers,  3;  druggists.  ,5;  dry  goodi.  2: 
department  stores,  4;  electrical  supplioo.  (: 
furniture,  2:  garages  (public),  2:  pomi 
15;  hardware.  2;  jewelry.  3;  total  meat  markrti 
fl:  men's  furnishings,  4:  milliners.  2;  idtib- 
graphers.  2:  pianos  (and  miscellaneons  mwial 
instruments),  1;  radio  supplies,  1;  total  w- 
tnurants  (including  hotels),  about  10:  show,  i 
sporting  goods.  1:  stationers,  1:  women'i  ip- 
parel.  about  8. 


HOMESTEAD.  FLA. 

y.  Principal  Industries:  General  truck  ftm- 
?,  largest  winter-growing  tomato  lectioo  li 
e  U.  S..  grapefruit,  oranges.  tangerisM 
lier  cltnis  fruits  prmluced  on  a  large  «••• 
•rcinl  scale,  bananas  and  other  tropical 
winced  on  smaller  scale.  Several  to»*b 
nning  factories,  one  grapefruit  caaaii? 

I'tory,  two  ice  plants,  one  fertiliser 
26.  Number  of  Retail  Outlets  for  Ssti^ 
Ivertised  Products:  Passenger  autoinj«« 

encies,  8;  commercial  auto,  agencies. 

>blle  accessories.  12;  automobile  *vi,  J4|, 
;  bakers,  1:  Udal  cigar  stores  and  stasoi » 
iding  hotels).  5:  confectioners  (Includini 
inds),  5;  dressmakers,  2: 

y  gooils.  4;  department  stores.  3.  e»^ 
pplles.  4:  fruits,  2:  furniture.  ^ 
iibllc),  10;  total  grocers,  10; 

.velry,  1;  total  moat  markets. 

rnishings.  4:  men’s  clothing,  3, 
ilors,  3:  milliners.  1;  P*‘Otograpi>er8.  **  w 
lul  miscellaneous  musical 
lio  supplies.  4;  total  restauran^  ( 
tels),  6;  shoes,  see  dept,  stores. 
ods.  2. 
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Industries  and  Retail  Outlets  of  Florida  Cities 


JACKSONVILLE.  FLA. 

PriKip*!  Industries:  Tine  lumber,  cross 
crMSot^  lumber,  fruits  and  vegetables, 
**■  ,1^  bores.  I-irue  supply  naval  stores, 
and  turpentine,  cigars,  coffee,  coffee  cans, 
dock*,  shipbuilding,  wire,  naUs,  cake, 
metal  products,  bark  for  tanning,  pa- 


palp.  gl***  bottles,  canned  flsh,  sbrtmp, 
tnns  for  telegraph  poles, 
f  Hninber  of  Hetail  Outlets  for  Nationally 
Jlrtised  Products:  Passenger  automobile  agen- 
!jr«^commerciil  automobile  agencies.  10; 
’am*ile  accessories.  47 ;  automobile  tire  agen- 
bakers,  2t>;  cigar  ston-s  and  stands 
"Jadiii  hotels).  30  (cliain,  2) :  confectioners 
^tng  hotel  stands).  73:  delicatessen,  8: 
^makers,  11:  druggists,  05  (chain,  2);  dry 
53'  department  stores,  7;  electrical  siip- 
ST 16-  florists.  6;  fruits,  39;  furniture,  52; 
sfliari,  30;  garages  (public),  75;  grocers,  2S0 
^  4);  hardware.  23;  Jewelry,  34;  meat 
90;  men’s  furnishings,  18;  men's 
^king  75;  merchant  tailors,  40:  milliners, 
r  opticians.  11;  photographers.  15;  pianos 
nd  miscellaneous  musical  Instruments).  5; 
..jio  supplies,  1;  restaurants  (including  ho- 
^  86;  shoes.  44;  sporting  goods,  8;  ata- 
8:  women’s  apparel,  29. 


KEY  WEST,  FLA. 

K.  Principal  Industries:  I'lgar  manufactur- 
iponging,  fishing  and  shipping. 

I  lumber  of  Betail  Outlets  for  Nationally 
kdmtitsd  Products:  I’assenger  automobile  agen- 
rim,  6:  commercial  automobile  agencies,  2; 
iiloiiohlle  accessories,  8;  automobile  tire  agen¬ 
da.  6;  bakers.  S;  cigar  stores  and  stands  (In- 
riPdiiig  hotels),  79;  confectioners  (Including  ho¬ 
ld  itsnds),  7;  dressmakers.  5;  druggists,  12; 
ap  {oods,  14;  department  stores,  1;  electrical 
applies.  2:  fruits,  9;  furniture,  4;  garages 
pstdle),  3:  grocers,  58:  hardware.  3;  Jewelry, 
i  neat  markets.  8;  men's  furnishings.  1;  men’s 
ddliiag.  8;  merchant  tailors,  3;  milliners,  2; 
iptidtiis.  1;  photographers.  1:  pianos  (and  mls- 
-viliueous  musical  instruments).  2;  radio  sup- 
flies,  1;  restaurants  (including  hotels),  62; 
ipertlug  goods,  2;  stationers,  2;  women's  ap- 
pirel,  5- 


LAKELAND,  FLA. 

l  Principal  Industries:  Phosphate  loining. 
dpn  sod  tobacco.  citruA  fruit  packlof?,  railroad 
stebloe  shops,  cannlnit  factories,  brick  and  tile 
TOkf,  cement  prwliicts,  iron  and  foundry  works, 
laber,  ice  manufacturing;. 

I,  Humber  of  Retail  Outlets  for  Nationally 
Ursrtiied  Products.  Passenper  automobile  agen- 
fid.  il;  automobile  accessories,  15;  bakers,  9; 
dfir  stores  and  stands  (including  hotels),  26 
lefaiio.  3);  confectioners  (including  hotel 
itiBiis).  31:  dressmakers,  3;  druggist,  14;  dry 
13;  department  stores  (small),  6;  elec* 
trietl  snpplies.  11;  florists,  4;  fruits,  2;  furni* 
tw.  12:  garages  (public).  21;  gro<‘ora.  65 
(fhtln.  3);  hardware.  7;  Jewelry,  4;  meat  mar* 
krti.  14;  men’s  furnishings.  C;  men’s  clothing, 
4;  merchant  tailors,  6:  milliners,  6;  opticians, 
3:  pbotograpbers.  4:  pianos  (and  miscellaneous 
Bwiotl  instruments),  2;  radio  supplies,  2;  n‘t* 
tionnts  (including  hotels),  37;  shoes.  6;  sta¬ 
tioners.  .3;  women’s  apparel,  11. 


MIAMI,  FLA. 

J.  Principal  Industries:  Sugar  making,  candy, 
preferring  and  canning,  furniture,  printing,  rail* 
tni  fhops.  boat  building,  cigars,  toilet  gofxls, 
piiBt,  polish,  mattress;  s.  auto  accessories,  stone 
<}MrTTlDg,  sugar  cane,  cocoanut**.  fresh  vege- 
tsbles. 

W.  Number  of  Retail  Outlets  for  Nationally 
Wwrtised  Products:  Passenger  automobile  agen’* 
OH.  33;  commercial  automobile  agencies.  5; 
tDtomnbile  accessories,  25;  automobile  tire  agon- 
dn.  27:  bakers.  2*2:  cigar  stores  and  stands 
llndoding  hotels),  .35:  <'onfectioners  (including 
kotri  stands),  34:  delicatessen.  S:  dn  ssmakers. 
2®:  druggists,  .M;  dry  gooils,  .57;  department 
itorti,  3;  electrical  supplies.  11;  florists,  7; 
Wts.  23;  furniture,  29:  garages  (public),  67: 
tw^rs,  ®.*);  hardware,  20;  jewelry,  16;  meat 
Mrkfts.  40:  men’s  furnishings,  17:  men’s  cloth* 
17;  merchant  tailors,  31;  milliners,  22;  op* 
7;  photographers,  13;  pianos  (and  mis* 
'^lUneons  mush'al  instruments),  3:  radio  sup- 
7;  restaurants  (including  hotels),  152; 
IS;  sporting  goods.  14;  stationers,  5; 
Omen's  apparel.  16 


NEW  SMYRNA,  FLA. 

Principal  Induatries:  Fruit  raising,  truck, 
ftnnlng,  railroad  tenninni  division  point  resort 
in  near  future  will  have  a  harbor  permitting 
entry  of  deep  water  \fssels. 

IS.  Humber  of  Retail  Outlets  for  Nationally 
WnrtUed  Products:  Passenger  automobile 

12;  commercial  auto,  agencies,  6;  auto* 
accessories.  5:  automobile  tire  agencies. 
,***ts.  4;  total  cigar  stores  and  stands  (in- 
Wing  hotels),  16;  dressmakers,  3;  drug* 
•JJJ*  4;  dry  goods,  9;  department  stores.  6; 
^neal  supplies,  3:  florists.  I;  fruits.  3:  furnl- 
ijr* .^-^Wfeges  (public).  6:  total  grocers.  25. 
Wttln.  3):  hardware.  2;  jewelry.  1;  total  meat 
■“wts.  3,  (chain.  2):  men’s  furnishings.  4; 
***•  clothing.  10:  merchant  tailors.  2;  milli¬ 


ners,  2;  upticiaus.  2;  photographers,  1;  pianos 
(and  miscellaneous  musical  instruments),  1; 
radio  supplies.  4;  total  restaurants  (including 
hotels),  21,  (chain,  1);  shoes,  5;  sporting  goods, 

4;  Stationers,  2;  women's  apparel,  9. 

OCALA,  FLA. 

Z.  Principal  Industries:  Lime  rock,  road 
material,  commercial  lime,  agriculture,  box 
manufacturing,  early  vegetables,  citrus  fruits. 
)K>ultry  and  dairy. 

26.  Number  of  Retail  Outlets  for  Nationally 
Advertised  Products:  Passenger  automobile 
agencies,  10;  commercial  auto,  agencies,  2;  auto¬ 
mobile  tire  agencies,  2;  bakers,  3;  total  cigar 
Stores  and  stands  (including  hotels).  3:  con¬ 
fectioners  (including  hotel  stands),  5;  dress¬ 
makers.  1. 

ORLANDO,  FLA. 

K.  Principal  Industries:  Citrus  Industry 
greatest  single  source  of  income,  hut  trucking 
rapidly  assuming  important  position.  Sixty  ar¬ 
ticles  manufactured  here,  and  total  we^^kly  pay¬ 
roll  is  1225,000. 

11.  Number  of  Retail  Outlets  for  Nationally 
Advertised  Products:  Passenger  automobile  agen- 
<-i(  s.  IS;  commercial  auto,  agencies,  5;  automo¬ 
bile  accessories,  12;  automobile  tire  agencies,  8; 
bakers.  9:  cigar  stores  and  stands  (including 
hotels),  8  (chain,  1);  c^onfectioners  (including 
hotel  stands),  12;  delicatessen,  6;  dressmakers, 
10;  druggists,  16  (chain,  1);  dry  goods.  12; 
department  stores,  6;  electrical  supplies,  5; 
florists.  0;  fruits,  12;  furniture,  24;  furriers,  1; 
garagfl^  (public),  26;  grocers,  91;  hardware.  5; 
jewelry.  5;  meat  markets,  24;  men's  furnish¬ 
ings.  16;  men’s  clothing,  16;  merchant  tailors, 
4;  tnllUners,  10;  opticians,  3;  pbotograpbers,  5; 
pianos  (and  miscellaneous  musical  instruments), 
3;  radio  supplies,  5;  restaurants  (including  ho¬ 
tels).  22:  shoes,  10;  sporting  goods,  3;  station¬ 
ers.  2;  women’s  apparel,  12. 

PALATKA,  FLA. 

L.  Principal  Industries:  This  is  a  manufac¬ 
turing  and  wholesale  center,  due  to  low  freight 
rates.  lumb«‘r  tudog  the  principal  industry. 
Bucket,  cooperage,  sash,  doors  and  blinds,  crates, 
cypress  and  pine  lumber.  Pioneer  manufactur¬ 
ers  of  automobile  shipping  blocks,  foundries, 
fish,  and  trading  center  for  the  famous  Hastings 
iKitato  section.  Cultivation  of  citrus  fruits  and 
vegetables  an  extensive  industry. 

12.  Number  of  Retail  Outlets  for  Nationally 
Advertised  Products:  Passenger  automobile  agen¬ 
cies,  9;  commercial  auto,  agencies,  3;  auto* 
mohilc  accessories.  3;  automobile  tire  agencies, 
6:  bakers.  4;  cigar  stores  and  stamls  (including 
hotels).  IS;  confectioners  (including  hotel 
stands),  7:  delicatessen.  2:  dressmakers,  7; 
druggists.  5;  dry  goods.  6;  department  stores. 
2:  electrical  suppiits,  3;  florists.  2;  fruits,  9; 
furniture,  6:  garages  (public),  6:  grocers,  21; 
hardware.  4;  Jewelry,  3;  meat  markets,  6; 
men’s  furnishings,  5:  men's  clothing.  4;  mer¬ 
chant  tailors,  2;  milliners,  3;  opticians,  1; 
photographers,  1;  pianos  (and  miscellaneous 
musical  instruments).  1:  radio  supplies,  3;  res¬ 
taurants  (including  hotels),  6:  shoes.  3;  sport¬ 
ing  goods,  2;  stationers.  3;  women’s  apparel,  4. 
stati<»ners,  1;  women’s  apparel.  3.  exclusive. 

PENSACOLA,  FLA. 

H.  Principal  Industries:  Naval  stores,  lum- 
l>er  production,  shipbuilding,  cooperage,  petro¬ 
leum  products,  clay  products,  excelsior,  com¬ 
mercial  fishing,  fertilizer. 

13.  Number  of  Retail  Outlets  for  Nationally 
Advertised  Products:  Passenger  automobile  agen¬ 
cies,  12;  commercial  automobile  agencies,  4; 
automoldle  accessories,  5:  automobile  tire  agen- 
lies.  4;  bakers.  4;  cigar  stores  and  stands  (in¬ 
cluding  hotels).  14;  confectioners  (including  ho¬ 
tel  stands),  7;  delicatessen.  4;  druggists,  12: 
dry  gooflls,  14;  department  stores.  2:  electrical 
supplies,  3;  florists,  3:  fruits,  7;  furnitiir**,  6; 
garages  (public),  3:  grocers.  75;  hardware,  4; 
jewelry,  5;  meat  markets.  12:  men’s  furnish¬ 
ings.  5;  men’s  clotiilng,  5;  merchant  tailors,  3; 
milliners.  9;  optlelans.  6;  photographers,  3; 
pianos  (and  miscellaneous  musical  Instruments), 
3:  radio  supplies,  4;  restaurants  (including  ho¬ 
tels).  12;  shoes.  14;  sporting  goods,  2;  station¬ 
ers.  3:  women's  apparel,  7. 

PLANT  CITY,  FLA. 

BB.  Principal  Industries:  Lumber  milling, 
concrete  bhwk  manufacturing,  brick-making, 
ice-plants,  (one  of  state’s  largest  phosphate 
mines  within  3  miles). 

28.  Number  of  Retail  Outlets  for  Nationally 
Advertised  Products:  Passenger  automobile 

agencies,  9;  automobile  accessoHes,  2:  automo¬ 
bile  tire  agencies.  4;  bakers,  2:  total  cigar 
stores  and  stands  (including  hotels),  7.  (chain. 
I);  confectioners  (including  hotel  stands),  5; 
dressmakers.  3;  druggists.  4  (chain;  1); 
dry  gooils.  11:  department  stores.  4:  electrtcsl 
supplies,  2;  furniture.  3;  garages  (public),  3; 
t(»tal  grocers,  30,  (chain.  2):  hardware.  1: 
jewelry.  1:  total  meat  markets,  5;  men’s  furnish¬ 
ings,  2,  exclusive;  men’s  clothing.  8:  merchant 
tailors.  2;  milliners,  4;  opticians.  1:  photograph¬ 
ers,  1;  pianos  (and  miscellaneous  musical  in¬ 


struments),  1;  radio  supplicH.  1:  total  restaur 
ants  (including  hotels).  15;  shoes.  1,  exclusive; 
stationers,  1;  women's  apparel,  3,  exclusive. 

ST.  AUCUSTINE,  FLA. 

N«  Principal  Industries:  Cigar  factories,  rail¬ 
road  shops,  shrimp  fishing  and  packing,  citrus 
fruits,  vegetable  trucking,  dairying  and  cattle 
raising. 

14.  Number  of  Retail  Outlets  for  Nationally 
Advertised  P  >ducts:  i'assenger  automobile  agen¬ 
cies,  7;  commercial  auto,  agencies,  7;  automo¬ 
bile  accessories,  9;  automobile  tire  agencies.  9; 
bakers,  5;  cigar  stores  and  stands  (including 
hotels),  6;  confectioners  (including  hotel 
stands),  8;  delicatessen,  2;  dressmakers,  3; 
druggists,  5;  dry  goods,  7;  department  store's, 
3;  electrical  supplies,  4;  florists,  1;  fruits,  7; 
furniture,  4;  garages  (public),  10;  grocers,  36; 
hardw’are,  3;  jewelry,  6;  meat  markets,  9; 
men’s  furnishings,  5;  men's  clothing,  5;  mer¬ 
chant  tailors.  5;  milliners,  5;  opticians,  2;  pho¬ 
tographers,  2;  pianos  (.and  miscellaneous  musi¬ 
cal  instruments),  1;  radio  supplies,  2;  res¬ 
taurants  (including  hotels),  14;  shoes,  6;  sport¬ 
ing  goods,  1;  stationers,  3;  women’s  apparel,  4. 

ST.  PETERSBURG,  FLA. 

O.  Principal  Industries:  Building  materials 
and  sundry  supplies.  8t.  Petersburg  is  almost 
exclusively  a  tourist  city  and  the  business  es- 
tahlisbmeuts  here  cater  mostly  to  the  comfort, 
eunvenlence,  health  and  entertainment  of  win¬ 
ter  ri'Nidents.  These  cannot  well  be  classed  as 
industries  though  the  payrolls  would  probably 
exceed  those  of  commercial  organizations  in 
other  industrial  cities  of  equal  size. 

15.  Number  of  Retail  Outlets  for  Nationally 
Advertised  Products:  Passenger  automobile  agen- 
eies.  22;  bakers,  23;  cigar  stores  and  stands 
(including  hotels),  89;  (chain,  1):  confectioners 
(including  hotel  stands),  50;  delicatessens,  8; 
dressmakers,  50;  druggists.  26  (chain,  4);  dry 
goods,  16;  department  stores.  6;  electrical  sup¬ 
plies,  12;  florists,  4;  fruits,  32;  furniture.  21; 
furriers,  9;  garages  and  filling  stations  (public), 
75:  grocers.  150  (chain,  10);  hardware,  13; 
meat  markets,  48  (chain.  6);  milliners,  23; 
opticians,  8;  photographers,  17;  pianos  and  mis¬ 
cellaneous  musical  instruments,  4;  radio  sup¬ 
plies.  4;  restaurants  (including  hotels),  150; 
shoes.  18:  sporting  goods,  4;  stationers,  8; 
women's  apparel,  20. 

SANFORD,  FLA. 

P.  Principal  Industries:  Agriculture,  princi¬ 
pally  celery.  This  section  produces  20%  of  this 
product  grown  in  the  U.  S.,  and  73%  of  the 
total  production  of  Florida;  5,500  cars  shipped 
last  year.  Total  shipments  all  products,  includ¬ 
ing  citrus  last  season,  7,046  cars.  Large  icing 
station  located  at  Sanford  at  which  90.000  tons 
of  Ice  were  placed  in  refrigerator  cars  last 
year.  Value  crops  last  season.  $5,000,000. 

16.  Number  of  Retail  Outlets  for  Nationally 
Advertised  Products:  Passenger  automobile  agen¬ 
cies,  9;  commercial  automobile  agencies,  2; 
automobile  accessories,  15;  automobile  tire  agen¬ 
cies.  15;  bakers,  4;  cigar  stores  and  stands  (in¬ 
cluding  hotels),  15;  confectioners  (Including 
hotel  stands),  8;  delicatessen,  3;  dressmakers. 
12;  druggists,  6;  dry  goods.  15;  department 
stores,  4;  electrical  supplies.  2;  florists,  2;  fruits, 
2;  furniture,  4;  garages  (public),  5;  groi-ers, 
22;  hardware.  2;  jew’elry,  2;  meat  markets.  7; 
men’s  furnishings,  6;  men’s  clothing,  5;  mer- 
I'hant  tailors,  3;  milliners.  6:  opticians,  3: 
photographers,  r>:  pianos  (ami  miscellaneouH 
musical  instruments),  5;  radio  supplies,  2;  res¬ 
taurants  (including  hot*‘ls),  12;  shoes,  6;  sport¬ 
ing  goods,  3:  stationers,  2;  women's  apparel,  8. 

SARASOTA,  FLA. 

W.  Principal  Industries:  Cement  products, 
lumber  mills,  mill  work  plants,  citrus  and  truck¬ 
ing  center.  Uesort  city. 

23.  Number  of  Retail  Outlets  for  Nationally 
Advertised  Products:  Passenger  automobile 

agencies,  16.  handle  both  pleasure  and  ciwn- 
nien'ial  cars;  automobile  accessories,  approxi¬ 
mately.  15.  handle  l>otli  accessories  and  tires; 
bakers.  3:  total  cigar  stores  and  stands  (includ¬ 
ing  hotels),  0:  confei'tloners  (including  hotel 
stands).  4;  delicatessen,  1;  dressmakers,  6; 
druggists,  8;  (chain.  1):  dry  goods.  6: 
department  stores,  5;  electrical  supplies.  4; 
florists.  1;  fruits.  3.  all  grocery  stores  also 
handle  fruits:  furniture,  7;  garages  (public),  11; 
total  grocers,  41,  (chain.  3);  hardware.  6; 
jewelry.  4:  total  meat  markets.  4.  (chain,  1); 
men's  furnishings.  8;  m*»n’s  clothing.  6:  mer¬ 
chant  tailors,  3:  milliners,  4:  opticians,  2;  photo¬ 
graphers.  3;  pianos  (and  miscellaneous  musical 
instruinents),  1:  radio  snpplies.  6;  total  res¬ 
taurants  (including  hotels),  38;  shoes.  4; 
sporting  goods,  2.  regular  stores;  stationery 
handliHl  by  drug  stores  and  department  stores; 
women’s  apparel.  6. 

STUART,  FLA. 

U.  Principal  Industries:  Citrus  fruits,  de¬ 
ciduous  fruits,  truck  gardening,  turpentine  in¬ 
dustry.  lumbering,  interlocking  tile  manu¬ 
facturing.  Spanish  furniture  manufacturing, 
fisheries  and  dairying. 


21.  Number  of  Retail  Outlets  for  Nationally 
Advertised  Products:  Passenger  automobile 

agencies,  10;  commercial  auto,  agencies,  2;  auto¬ 
mobile  accessories.  4:  automobile  tire  agencies, 
15;  bakers.  2;  total  cigar  stores  and  stands  (in¬ 
cluding  hotels),  21;  confectioners  (including 
hotel  stands),  9;  delicatessen,  2;  dressmakers,  2; 
druggists,  3:  dry  goods,  3;  department  stores, 
1;  electrical  supplies,  3;  flcMrlsts,  1;  fruits, 
3;  furniture,  4:  garages  (public),  11;  total 
grocers.  11  (chain.  1);  hardware,  3;  jewelry,  2; 
total  meat  markets,  5;  men's  furnishings,  5; 
men's  clothing.  2;  merchant  tailors,  2;  milliners, 
2:  opticians,  1;  photographers.  1;  pianos  (and 
miscellaneous  musical  Instruments),  2;  radio 
supplies.  3;  total  restaurants  (including  hotels), 
14;  shoes,  3;  sporting  goods,  2;  stationers,  1; 
women's  apparel,  3. 

TALLAHASSEE,  FLA. 

Q.  Principal  Industries:  Lumber  mills,  naval 
stores,  iron  foundries,  stave  and  handle  fac¬ 
tories,  cigar  factories,  tobacco  yacking  bouses, 
sash,  door  and  blind  factory,  barrel  factory, 
crate  factories,  gas  and  electric  light  plant, 
concrete  blocks.  Estimated  payroll  of  fac¬ 
tories.  $4,500,000.  Agriculture  and  dairy  in¬ 
terests  contribute  largely  to  progress  of  city  and 
county,  cotton,  com.  peanuts,  potatoes,  bay 
sugar  cane,  and  vegetables. 

17.  Number  of  Retail  Outlets  for  Nationally 
Advertised  Products:  Passenger  automobile  agen¬ 
cies.  12;  commercial  auto,  agencies,  10;  automo¬ 
bile  accessories,  10;  automobile  tire  agencies, 
10;  bakers,  3;  cigar  stores  and  stands  (including 
hotels),  5;  confectioners  including  hotel 
stands,  6;  dressmakers,  10;  druggists,  5;  dry 
gooils,  5;  department  stores.  2;  electrical  sup¬ 
plies,  3;  florists,  2;  fruits,  Z;  furniture,  5;  gar¬ 
ages  (public),  10;  grocers,  20;  hardware,  4; 
jewelry,  2;  meat  markets.  8;  men's  furnishings, 
6;  inercbsnt  tailors,  2;  milliners,  6;  opticians, 
2;  photographers.  2;  pianos  (and  miscellaneous 
musical  instruments),  2;  radio  supplies,  1;  res¬ 
taurants  (including  hotels),  5;  shoes,  6;  sport¬ 
ing  goixis,  1 ;  stationers,  2. 

TAMPA,  FLA. 

R.  Principal  Industries:  Cigar  manufactur¬ 
ing.  box  manufacturing,  asphalt  Mock  paving 
manufacturing,  manufacturing  of  Florida 
crushed  rock,  macaroni,  soap,  mattresses, 
brooms,  furniture,  lumber. 

18.  Number  of  Retnil  Outlets  for  Nationally 
Advertised  Products:  Passenger  automobile  agen¬ 
cies,  36;  commercial  automobile  agencies,  5; 
automobile  accessories,  40;  automobile  tire  agen¬ 
cies,  40;  bakers,  38:  cigar  stores  and  stands 
(inclnding  hotels),  55  (chain,  6);  confectioners 
(including  hotel  stands),  25;  delicatessen.  5; 
dressmakers,  53;  druggists,  75  (chain.  8);  dry 
gooils,  71;  department  stores.  5;  electrical  sup¬ 
plies,  21;  florists,  8;  fruits,  14:  furniture.  .56; 
garages  (public),  62;  grocers.  501  (chain,  21); 
iiardware,  21;  jewelry,  22;  meat  markets,  ^ 
(chain,  22):  men's  furnishings,  29;  men’s  cloth¬ 
ing.  22;  merchant  tailors,  4;  milliners.  26;  op¬ 
ticians.  11;  photographers,  21;  pianos  (and  mis¬ 
cellaneous  musical  instruments),  8;  radio  sup¬ 
plies,  5:  restaurants  (including  hotels),  255; 
shoes.  25;  sporting  goods,  14;  stationers,  5; 
w'omen’s  apparel,  30. 

WEST  PALM  BEACH,  FLA. 

S.  Principal  Industries:  Luml>er.  citrus 

fruits,  sugar  refining,  agriculture,  paving  ma¬ 
terials. 

19.  Number  of  Retail  Outlets  for  Nationally 

Advertised  Products:  Passenger  automobile 

agencies.  20:  commercial  auto,  agencies.  20; 
automobile  accessories.  25;  automobile  tire  agen¬ 
cies.  25;  bakers.  6;  cigar  stores  and  stands  (in¬ 
cluding  hotels),  20:  confectioners  (Including 
hotel  stands),  6:  de!lcatess«>n,  8;  dressmakers, 
25:  druggists.  6;  dry  goods.  10:  department 
stores,  4:  electrical  supplies.  4:  florists.  3;  fruits, 
20;  furniture.  3:  garages  (public).  15:  grocers, 
.58:  hardware.  2;  jewelry.  8:  meat  markets,  8; 
men’s  furnishings,  11:  men's  clothing.  8:  mer¬ 
chant  tailors.  4:  milliners.  8:  opticians.  2; 
photographers,  .5;  pianos  (and  mlsceilaneims  mu¬ 
sical  instniments),  5:  radio  supplies,  3:  res¬ 
taurants  (including  hotels),  15;  shoes.  14;  sport¬ 
ing  goods,  6;  stationers,  3;  w’omen's  apparel,  30. 


EXPLANATORY  NOTES 

Population — Accurate  data  on  the  population 
of  Florida  cities  have  been  extremely  difflcult 
to  obtain,  principally  because  of  the  tremen- 
dmis  daily  influx  of  new*  pe<»ple.  many  of  them 
tourists,  but  a  great  number  new  permanent 
reslfh*nls.  The  1925  f^tate  Census  has  been  gen¬ 
erally  repudiated  by  Florida  newspaper  men, 
ci%ic  offlcials.  and  chambers  of  commerce  as 
misrepri-senting  the  true  popiilatloo.  It  was 
taken  in  midsummer,  they  pidnt  out.  adding 
that  July.  1935.  w'as  the  least  siiitaMe  month 
of  last  year  for  an  accurate  enumeration.  The 
population  figures  in  the  taMe  on  Page  XVI. 
which  are  taken  from  this  census  (indk*ated  by 
a  “25”),  should  be  Increased  by  10  per  cent 
for  present  population.  The  smaller  and  newer 
cities,  for  which  no  enumeration  waa  made  la 
1925.  have  been  credited  with  populations  on  the 
Imsis  of  the  best  local  authorities. 

Principal  Industries — This  data  is  indicated 
In  the  table  on  Page  XVI  by  letter-keys,  which 
refer  to  the  information  on  this  and  the  opposite 
IMige  under  the  name  of  each  city. 

Retail  Outlets — This  data  in  the  table  on 
Page  XVI  Is  indicated  by  numerals,  which  refer 
to  the  Infoniintion  on  this  and  the  «)|>K)osite  page 
under  the  name  of  each  city. 
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Editor  &  Publisher  for  February  2  7,  1  926 


NEWSPAPERS  WON  FORTUNE 


{Continued  from  page  XIV ) 


is  a  huge  quality  printing  establishment, 
doing  a  business  that  extends  far  to  the 
North.  The  paper  is  replete  with  tele¬ 
graph  and  local  news,  the  pick  of  the 
country’s  features,  and  its  advertising 
patronage  has  more  than  doubled  in 
recent  months.  The  editor  and  manager 
is  Lt.  Col.  Herbert  Felkel,  also  manager 
of  the  big  printing  establishment.  The 
managing  editor  is  Nina  S.  Hawkins,  one 
of  the  notable  women  newspaper  suc¬ 
cesses  of  the  Sooth. 

“The  big  news  of  St.  Augustine  is  the 
story  of  Florida’s  development,”  said  the 
editor.  “The  Record  has,  of  course, 
played  its  part  in  the  state  building  cam¬ 
paign.  St.  Augustine  is  tlw  next  step 
southward  from  Jacksonville  and  the 
stream  of  tourists  has  been  pouring 
through  here  in  unbroken  flood,  thousands 
being  so  charmed  by  the  ancient  glories 
and  modern  luxuries  and  business  advant¬ 
ages  of  this  city  that  they  have  remained, 
accounting  for  the  remarkable  multiplica¬ 
tion  of  the  population  of  this  community 
during  the  past  two  or  three  years. 
Naturally,  our  paper  has  kept  pace  with 
this  movement  and,  as  you  see,  it  has 
taken  on  the  proportions  of  a  metropolitat; 
daily.  It  is  prosperous  and  so  is  every 
other  business  institution  in  St.  Augus¬ 
tine.  We  feel  that  St.  Augustine  is 
destined  to  grow  to  immense  proportions. 
It  has  all  of  the  necessary  attractions. 

“The  true  modern  founder  of  Florida, 
the  late  Henry  M.  Flagler,  made  St. 
Augustine  his  home  and  railroad  build¬ 
ing  headquarters  and  hfs  remains  lie  over 
there  in  that  church  yard,  under  the 
palms.  One  of  the  interesting  features  of 
life  here  is  the  devotion  of  the  citizens  to 
the  city.  It  is  akin  to  the  love  of  a  child 
for  a  parent.  I  believe  there  is  no  more 
romantic  city  in  America,  certainly  none 
of  greater  physical  charm.  We  are 


Airplane  view  of  the  busineix  sertion  of  Clearwater,  showing  new  million  dollar 

causeway 


building  land  in  St.  .Augustine  Bay  and 
this  water-front  will  presently  be  the 
most  beautiful  in  the  world.  The  sand- 
sucker  dredge  not  only  provides  home 
sites  for  those  who  enjoy  living  at  the 
water’s  edge,  but  clears  the  ugly  marsh 
land  and  makes  a  clean  shore  line.  Our 
hotels  are  magnificent  and  whereas,  in 
the  past,  we  have  looked  upon  the  tourist 
season  as  of  the  Winter  only,  it  has 
gradually  extended  throughout  the  entire 
year,  and  mid-summer  in  St.  Augustine 
life  is  now  comparable  to  mid-winter  of 
a  half  dozen  years  ago.  Our  shopping 
district  contains  many  fine  quality  stores. 
Everyone  is  prosperous  and  the  city  is 
liberal  in  its  support  of  the  state  move¬ 


ment.  Many  newspaper  and  advertising 
men  visit  the  city  and  all  are  welcome  at 
the  Record  office.” 

Phosphate’s  “White  Gold” 

Plant  City’s  Riches 

A  RTHUR  G.  IVEY,  an  experienced 
young  newspaper  man,  possessing 
the  rare  combination  of  talents  that  make 
him  at  home  in  business  and  editorial 
departments,  purchased  the  semi-weekly 
Plant  City  Courier  in  November,  1925. 

You  know  that  you  are  in  a  daily 
newspaper  office  of  importance  when  you 
step  into  his  shop  today.  The  Courier 
is  published  mornings  seven  days  a  week 


now,  bulges  with  advertising  carrk 
full  telegraph  report  and  features  Jc ' 
is  a  live  local  news  centre,  prints 
local  editorials  and  has  a  circu^' 
reaching  near  to  2,000. 

This  is  the  feat  of  a  newspaper - 
over  a  period  of  only  four  months  v 
Ivey  is  active  in  the  co-operative  joa-' 
ism  of  the  state,  an  intelligent  booster 
his  own  community,  a  builder  and  uf- 
a  calm  and  modest  individui.  He  ' 
the  visitor  of  the  huge  resources  oi  • 
countryside,  which  includes  the  la-, 
phosphate  beds  known  in  this  cou-- 
White  gold  will  come  from  those 
for  perhaps  a  century.  Plant  City's - 
mediate  trading  area  boasts  10,^  ’ 
more  people  today ;  two  years  ago  h  w 
reported  at  less  than  half  that  nutfl 
of  people.  The  town  is  particularly  t 
teresting  because  of  its  stable  all-theV- 
commercial  qualities. 

Lakeland  Papers  Advance 
In  7-League  Boots 

AMONG  the  13  palm  fringed  laktsi 
Lakeland,  a  rapidly  building  o 
near  the  center  of  Florida,  the  visiit 
finds  two  busy  newspaper  offices.  Ukti 
many  other  newspapers  in  Florida  fc 
have  risen  from  obscurity  to  imporua! 
and  prosperity  within  a  span  of  twoi 
three  years. 

Earl  Mullen  is  general  manager  a; 
Sam  M.  Farabee  is  editor  of  the  Lakiim 
Ledger,  evening  and  Sunday.  Mr.  Mole 
is  of  the  famous  Mullen  family  of  ne^ 
paper  folk.  His  brother,  Charles  G.  Mi. 
len,  is  general  manager  of  the  Tims 
Times.  Another  brother,  John  M.  MnDe 
1  is  publisher  of  the  Florida  Grovetr,  e 
:  immense  agricultural  paper,  printed  kiS. 
:  antly  with  liberal  use  of  color,  leading  t 
1  its  field,  extraordinarily  prosperous  at 
r  maintaining  a  fine  plant  at  Tampa,  .t 
.  other  brother  is  Ed  F.  Mullen,  a  you* 
r  employed  in  the  editorial  department  s 
1  Tampa  Times.  Maude  R.  Mullen,  a  sistr 
r  edits  and  publishes  a  prosperous  set- 
c  (Continued  on  page  XX} 
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JacksonvillesSkifLine 

—  GFCOWING  HIGHEIV,  ^  WIDEP^— 

Jacksonville’s  skyscraper  program  now  under  way  represents  a  total  expenditure  of  $10,000,000. 
Included  in  this  structural  campaign  are  the  following  dominant  buildings. 


Barnett  National  Bank.  .  .18  stories 

Lynch  Building  . 17  stories 

George  Washington  Hotel.l4  stories 


Atlantic  National  Bank .  .  10  stories 

Carling  Hotel . 14  stories 

Mason  Hotel  Annex . 11  stories 


Jacksonville  will  have  an  imposing  sky  line  with  the  completion  of  this  program,  reflecting  the 
importance  of  its  status  in  the  world  of  commerce.  Keeping  pace  with  Jacksonville’s  rapid  growth  is 

^hc^lorida^imcs^ni(m 


~JACKSON  V 
Daily  53,000  First  in  City  and  State  Circulation 


L  L  E- 


Sunday  70,000 
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[ROUGH  the  medium  of  The  Miami 
Herald  the  world  is  in  constant  touch 
with  the  wonders  and  progress  of  the  Magic 
City.  It  is  the  “Door-way”  to  the  vast  oppor¬ 
tunities  of  Miami  and  Southern  Florida  .... 
an  aggressive,  constructive  institution  for  the 
upbuilding  of  city  and  state. 

Each  day  the  news  and  commercial  activities 
of  Miami  and  Florida  are  broadcasted  through 

the  columns  of  the  Herald . inviting, 

teaching,  educating  and  inspiring  Miamians, 
and  the  Nation  as  well,  to  a  greater  apprecia¬ 
tion  and  realization  of  the  opportunities  and 
possibilities  of  the  new  Florida. 

That  Herald  readers  realize  the  tremendous 
prestige  and  influence  of  this  newspaper  as  a 
power  for  good  is  manifested  by  the  fact 
that  the  Herald  has  the  largest  circulation  in 
Miami  and  Lower  East  Coast  Territory,  and 
leads  the  world  in  total  advertising  lineage. 
This  leadership  has  not  come  about  by  chance 
. but  is  the  direct  result  of  years  of  con¬ 
structive  building,  in  keeping  with  this  organ¬ 
ization’s  determination  to  make  The  Miami 
Herald  truly  “Miami’s  Welcome  To  The 
World.” 


VEW/Cr 
■•i 


iUiami  Her  alb 


'FLORIDXS  most  IMPWnANT  NEWSPAPER' 
FRANK  B  SHUTTS.  PUBLISHER 


the  present  plant  is  nuxlern  in  every  de¬ 
tail.  The  problem  here  is  to  keep  up  to 
the  requirements  of  the  public." 

Mr.  Bloom  and  Harry  Brown,  the 
editor,  have  a  well  serviced  newspaper  and 
go  strongly  into  local  affairs,  and  the 
weekly  newsiwper  at  Lincolntow,  N.  C.,  newsiwper  is  credited  locally  with  some 
the  family  home.  excellent  pieces  of  courageous  enterprise. 

The  population  of  Lakeland  has  doubled  The  gross  business  of  the  Star-Tele- 
since  1924  and  the  business  of  the  Ledger  gram  m  the  year  1925  was  just  six  and 
has  walked  in  seven  league  boots,  since  it  a  half  times  greater  than  in  191.5,  the 
was  started  on  August  2,  1924.  It  is  said  publisher  said. 

that  the  paper  made  more  money  in  its  - 

first  six  months  of  was  ^ew.  I.  Ught.  They 

vestment.  Its  gross  business  in  19^5  was  d  t  . 


NEWSPAPERS  WON  FORTUNE 


{Continued  from  pose  XVIII) 


IN  FORT  MYERS 

(Tfie  City  of  Palms) 


■■Lnr.:cnt:"  Its  gross  business  in  1925  was  ‘“'y 

something  like  a  quarter  of  a  million  dol-  '-<>“'>*  the  Bath  Tubs 
lars.  The  paper  has  demanded  cash  for  pjoWX  in  the  rich  Everglades  coiin- 
advertising.  Mr.  Mullen  said,  and  its  re-  U  traveler  finds  one  of  the 

ply  to  advertisers  who  have  asked  curiosities  of  American  journalism, 
land  trades,  he  declares,  has  been  that  a  jf  automobile  is  .speeding  at  40 
newspaiier  must  operate  upon  a  cash  ba.sis  danger  of  completely  overlook- 

"The  circulation  of  the  Ledger,  said  ing  the  town  of  Canal  Point,  for  its 
Mr.  Mullen,  “has  been  developed  through  total  population  cannot  be  in  excess  of 
a  boy  delivery  system.  There  have  been  250.  However,  one  of  the  best  weekly 
no  contests.  We  started  an  8-page  paper  newspapers  in  the  state  or  the  Soutli  is 
with  12  employees.  The  total  number  on  produced  here.  It  finds  support,  of 
the  payroll  now  is  74.  This  city  is  in  the  course,  among  the  well-to-do  tillers  of 
heart  of  the  citrus  belt  and  possesses  the  black  muck  of  the  Everglades  and 
peculiar  charm  because  it  is  situated  amid  the  men  who  have  come  to  open  this 
13  lakes,  adding  coolness  to  the  suminer  amazingly  fertile  land  for  farming  by  a 
charm.  The  town  is  remarkably  ambiti-  system  of  drainage  canals.  The  weekly 
ous,  even  for  Florida,  and  is  very  re-  newspaper  is  liverslades  Xews  and  its 
sponsive  to  newspaper  service.  Lakeland  editor  is  Howard  Sharp,  a  clever  writer 
is  destined  to  be  a  great  city.”  and  enterprising  publisher.  His  paper  is 

This  publisher,  who  appears  under  30  profitable.  The  most  recent  enterprise  of 
years  of  age,  has  had  a  previous  news-  the  Canal  Point  Everglades  News  was 
paper  success.  Before  coming  to  Florida  to  take  a  census  of  the  bath-tubs  in  the 
he  bought  a  weekly  at  Hickory,  X.  C.,  community.  Mr.  Sharp  announced  edi- 
converted  it  into  a  daily  and  18  months  torially  that  wash  tubs  or  tin  tubs 
later  sold  it  for  $16,000,  meanwhile  draw-  would  not  be  counted  as  bath  tubs.  He 
ing  salary  at  the  rate  of  $5,000  per  year,  asked  his  readers  to  “come  clean”  in  re- 
The  Lakeland  Star-Telegram,  morning  porting  installation  of  bonafide  tubs  for 
and  Sunday,  ably  edited  and  managed,  has  bathing  purposes  only, 
scored  a  consistent  success  record.  The  Canal  Point  is  on  the  famous  “Fingj" 
managing  publisher  is  L.  W.  Bloom,  one  Connors  highway  on  the  south-east  side 
of  the  two-fisted  newspaper  men  of  the  of  Lake  Okeechobee, 
state,  who  practises  in  Lakeland  editorial  ________ 


SOUTHWEST 

FLORIDA 
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FORT  MYERS 
TROPICAL  NEWS 


With  a  guaranteed  eircula- 
tioii  in  its  iinmediate  terri¬ 
tory  greater  than  that  of  all 
other  local  and  state  news¬ 
papers  combined,  the 
Tropical  News  completely 
dominates  the  vast  area 
between  the  Peace  River 
and  Cape  Sable,  Lake 
Okeechobee  and  the  Gulf 
of  Mexico. 


independence  of  the  first  water  and  has 

established  for  the  paper  a  reputation  for  Palm  Beach  Has  Factories 
character  and  enterprise.  Mr.  Bloom  As  Well  as  Fun  Shops 
came  to  Florida  in  1916,  the  Star  being 

his  first  venture.  He  said  that  the  paper  |  tell  you  that  the  principal  in- 

bccame  profitable  in  the  third  month.  He  dustries  of  Palm  Beach,  or  West 
brought  about  a  consolidation  of  his  paper  Palm  Beach  as  it  is  officially  known, 
with  the  Telegram  in  1922.  ^re  citrus  fruit  growing,  lumber,  sugar 

The  consolidated  newspaper  has  driven  refining,  general  agriculture  and  the 
ahead  at  a  lively  clip  during  the  past  two  manufacture  of  paving  material,  but  this 
years,  in  fact  it  outgrew  three  presses  in  writer  knows  from  observation  that  the 
a  twelve-month  and  when  this  writer  called  leading  businesses  are  dancing,  singing, 
at  the  office  last  week  one  discarded  press  dressing,  dining,  bathing  and  having  a 
was  on  the  sidewalk  awaiting  trucks  to  'ery  good  time  under  the  open  skies, 
carry  it  away.  ^Clustered  about  the  town  are  some 

The  average  number  of  pages  of  the  25,000  people,  living  in  hotels,  magnifi- 
daily  is  32,  with  72  the  average  Sunday  eent  villas  and  pretty  bungalows,  shaded 
size.  “We  ran  over  8000  inches  of  paid  *>>’.  palms  whose  symmetrical  trunks 
space  last  Sunday,”  said  Mr.  Bloom.  “Our  raise  their  green  umbrellas  to  the  clouds, 
general  advertising  rates  are  56  cents  for  The  town  is  busy  and  among  all  of 
the  daily  and  60  cents  for  the  Sunday.  activities  nothing  is  livelier  in  the 
We  started  newsiMper  operations  in  Lake-  "inter  season  than  the  newspaper  offices, 
land  with  mechanical  equipment  which  can  r>rie  of  which  is  presided  over  by  a  clever 
only  be  described  as  a  bunch  of  junk,  but  (Continued  on  page  XXII) 


Its  territory  is  potentially 
the  riehest  and  already  the 
fastest  growing  section  of 
the  state. 


The  ^Tropical  News  is  the  ONLY  Nm 
paper  offering  complete  coverage 
of  Floridans  garden. 


FORT  MYERS 
TROPICAL  NEWS 


ilraiH*!]  \.ith  S|>aiiish  niOMt.  areh  the  main  street  of  the  bustling 
business  renter  of  DeLand 
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SELL  YOUR  MARKET ! 

There’s  Money  Here  In 

FLORIDA 

and  a 

Disposition  to  Spend  It 


To  Secure  BEST  RESULTS 
Live,  Wide  Awake  Advertisers 
Always  Use  the 

Jacksonville  Journal 

Florida’s  Largest  Evening  Newspaper 
A  JOHN  H.  PERRY  PUBLICATION 


room  foreman  on  a  New  York  paper, 
then  the  owner  of  a  Long  Island  job  shop 
and  weekly,  and  he  was  not  twenty. 

Then  the  war  came.  “I  paid  no  at¬ 
tention  to  the  whole  mess,”  the  youthful 
publisher  recently  confessed,  “until  one 
day  I  learned  that  an  old  buddy  had  been 
Then  I  took  a 


NEWSPAPERS  WON  FORTUNE 


(Continued  from  page  XX) 


newspaper  woman.  Ruby  Edna  Pierce, 
famous  in  the  state  for  both  clever  execu¬ 
tive  business  ability  and  an  agile  editorial 
pen.  She  is  officially  editor,  managing 
editor,  city  editor,  and  general  manager 
of  the  Fa/m  Beach  News,  which  is  pub¬ 
lished  during  the  Winter  season  by 
Oscar  G.  Davis  who  is  also  advertising 
manager.  If  there  is  any  important  ac¬ 
tivity  in  Palm  Beach  that  the  editress 
and  manager  is  not  personally  consulted 
about,  it  just  isn’t  important. 

The  all-year  dailies  in  West  Palm 
Beach  are  the  Post,  morning  and  Sunday, 
with  A.  B.  C.  circulation  rating  around 
10,000,  published  by  D.  H.  Conkling  and 
edited  by  Vernon  L.  Smith,  and  the 
Times,  occupying  the  evening  field,  with 
Sunday  edition,  claiming  8,500  to  10,500 
circulation,  edited  by  John  Temple 
Graves  11,  and  owned  by  the  Southern 
Publishing  Company,  of  which  F.  P. 
Fildes,  of  the  Miami  Tribune,  is  presi¬ 
dent.  The  exciting  story  of  the  starting 
and  development  of  the  Times  is  else¬ 
where  noted  in  this  number. 


mangled  with  shrapnel, 
train  to  Montreal  and  enlisted  with  the 
first  Canadian  contingent  to  go  over." 

Fall's  war  experience  was  that  of  a 
roving,  fighting  private,  once  staff  writer 
for  the  famous  Star  6r  Stripes.  With  the 
armistice  newspaper  work  somehow  sent 
out  a  call  to  him.  We  next  find  him  in 
Jacksonville,  where  both  editorial  and 
composing  rooms  of  two  daily  newspapers 
sought  him.  Two  years  later  St.  Lucie 
County  offered  up  the  richness  of  soil,  the 
most  fertile  in  the  world,  to  the  way¬ 
farer.  He  became  owner  of  large  groves 
of  citrus.  But  still  journalism  lured  him. 

A  broken-down  job  shop  was  for  sale  at 
Fort  Pierce  and  it  seemed  just  natural 
that  his  hand  should  want  to  slip  into 
type  cases.  With  a  job  shop  a  weekly 
newspaper  seemed  to  be  the  necessary 
thing  and  in  eight  months  the  St.  Lucie 
County  Weekly  was  one  of  the  largest 
sheets  of  its  kind  in  Florida. 

In  October  of  1925  the  field  outgrew  the 
weekly  and  Falls  launched  the  Ft.  Pierce 

.Morning  Record.  In  four  months,  this  takes  a  leading  part  in  the  development  of  dicates  the 
newspaper  claimed  a  larger  circulation  the  city  and  county.  The  paper  is  an  this  center, 
than  any  other  paper  between  Palm  active  force  in  local  politics,  lending  its  in-  by  professi 
Beach  and  Daytona  with  advertising  lin-  fluence  to  any  progressive  movement.  The  News 

.  _  age  greater  than  that  of  scores  of  old-  -  1^.  Mr. 

an  aggressive  young  man  of  22.  As  established  city  newspapers  in  the  North.  Old  Daytona  Beach  Papers  From  an  ii 

he  wandered  up  the  sandy  streets  of  an  all  A  new  building,  in  which  the  Record  AUrt  to  N  w  D  of 

but  deserted  fishing  village  and  drank  in  is  to  be  housed,  is  nearly  completed  and  *  ‘T  did  all 

the  beauty  of  the  morning  sun,^he  mused  machine  equipment  for  a  large  daily  is  T^AYTON.\  BEACH,  among  the  most  days,”  he 
“Utopia — why  should  I  go  on?”  awaiting  completion  of  the  structure.  ^  magnificent  of  Florida  cities,  world-  Editor  &  1 

Today  this  same  young  man,  Robert  E.  The  evening  paper  at  Fort  Pierce  is  the  famous  for  its  wide  sweep  of  brick-hard  ployees  of 
Falls,  is  publisher  of  the  Fort  Pierce  ATewj-T'rtfittne,  which  is  now  just  one  year  shore  front,  has  three  newspapers,  the  tion  of  th< 
Record,  a  seven-day  morning  newspaper  old.  It  is  one  of  the  soundest  successes  Journal,  morning  and  Sunday,  published  and  Mr. 
of  expanding  influence  in  the  central  east  among  the  flock  of  new  papers.  The  by  Horace  E.  Loomis:  the  News,  pub-  press  run 
coast  of  Florida.  News-Tribune  was  start^  by  G.  R.  Not-  lished  evenings  and  Sunday  by  T.  E.  called  was 

“Bob"  Ealls  slipjied  from  the  bonds  of  tingham  with  C.  S.  Miley  as  associate  Fitzgerald;  and  the  recently  started  Tri-  pager  has 
paternal  care  in  New  Orleans  when  hard-  editor.  Mr.  Nottingham  soon  retired  and  bune,  published  by  Frank  Jones,  also  in  lo  fifl  page: 
ly  more  than  a  boy.  From  New  York  took  up  his  profession  as  an  attorney.  The  the  evening  field.  and  fcatur 

City  an  occasional  letter  went  home  to  the  paper  is  now  under  the  editorship  of  The  experience  of  Mr.  Fitzgerald,  a  mercial  an 
Crescent  City.  He  was  a  composing  Thomas  J.  Bryson.  The  News-Tribune  pioneer  in  the  local  newspaper  field,  in-  (Cott 


A  wonderful  new  rauseway  leads  to  the 


CLASS  CIRCULATION 


To  reach  the  wealthy  and  fashionable  winter  residents  who  come  to  Palm  Beach 

each  season,  you  must  use  the 


PALM  BEACH  DAILY  NEWS 


The  only  newspaper  printed  at  Palm  Beach,  Florida.  Published  every  morning 
including  Sundays  during  the  months  of  December,  January, 

February  and  March. 

and 


PALM  BEACH  LIFE 


The  Weekly  Journal  of  Society  which  also  contains  golf,  tennis,  fashions,  gossip  of 

Palm  Beach  and  the  register  of  the  Palm  Beach  Cottage  Colony — Hotels _ 

Clubs  and  Yachts.  Published  at  Palm  Beach  every  Tuesday 
during  the  Palm  Beach  Season. 


OSCAR  G.  DAVIES,  PubHsher 

Ruby  Edna  Pierce,  Editor 


Eastern  Representative 
Victor  S.  Grandin,  522  Fifth  Ave., 
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Proof  of  Prestige 

1,702,809  lines  a  month! 

*  For  the  past  four  months,  October,  November,  December  and 

January,  THK  TIMES  has  averaged  1,702,809  lines  monthly — 
nearly  TWO  MILLION  LINES  OF  ADVERTISING  PER 
xMONTH— publishing  SIX  DAYS  A  WEEK  ONLY.  This  is 
eloquent  testimony  of  the  esteem  in  which  this  medium  is  held  by 
both  local  and  national  advertisers.  Because  of  its  superior  editorial 
appeal,  its  complete  coverage,  its  high  standards  of  service,  and  the 
fact  that  it  goes  into  thousands  of  homes  of  prosperity  and  keen  buying 
judgment  each  evening  makes  it  a  power  for  the  advertising  stories 
printed  in  its  columns. 

ADVERTISERS  KNOW 
THAT  "THE  TIMES” 

OFFERS  THE  ONLY 
OPPORTUNITY  TO 
COVER  FLORIDA’S 
LARGEST  CITY  AND 
ITS  TRADING  TER- 
RITORY  AT  A 

SINGLE  COST! 

The  Tampa  Territory  is  enjoying  a  great  era  of  prosperity  and 
expansion.  Large  industries  are  building  splendid  plants,  thousands 
of  skilled  workmen  are  building  permanent  homes,  bank  resources 
constantly  break  and  re-break  former  records  and  business  houses  are 
building  new  and  larger  quarters,  while  railroads  and  steamship 
lines  are  feverishly  expanding  their  services  to  meet  the  situation. 

Here  is  a  rich  and  responsive  market  reached  at  the  moment  of  the 
buying  mood — eventide — through  the  columns  of  the  newspaper  that 
makes  a  universal  appeal  to  the  masses  as  well  as  the  classes. 

The  Tampa  Daily  Times 

"Florida’s  Great  Home  Daily” 

National  Advertising  Representatives 

THE  JOHN  BUDD  COMPANY 

Lo»  Angeles  Sen  Francisco  St.  Louis  Atlanta  Soattlo 
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(Cantinucd  from  page  XX 11) 


The  Daytona  Beach  Jourtml,  published 
mornings  and  Sunday,  is  now  the  prop¬ 
erty  of  Horace  E.  Loomis,  and  was  de¬ 
scribed  in  detail  in  Editor  &  Publish^ 
for  January  2,  1926,  at  the  time  of  his 
purchase. 

When  this  writer  called  at  the  office 
last  week  the  Journal  had  just  taken  pos¬ 
session  of  its  new  building,  a  handsome 
concrete  structure,  centrally  located, 
splendidly  equipped  and  built  at  a  cost 
of  $150,000. 

The  paper  was  started  44  years  ago  as 
a  weekly.  It  was  typical  of  the  sleepy 
journalism  of  Florida  prior  to  the  great 
awakening  some  three  years  ago.  Since 
that  time  the  paper  has  taken  on  the  at¬ 
tributes  of  a  metropolitan  sheet.  Indeed, 
the  jump  to  the  present  size  was  made 
from  an  8-page  flat-bed  press  product  in 
two  years. 

The  Journal  is  largely  staffed  by  for¬ 
mer  Miami  News  men,  14  of  the  number 
having  been  formerly  been  employed  on 
Gov.  Cox’s  big  daily. 

Associated  with  Mr.  Loomis  as  busi¬ 
ness  manager  is  R.  H.  Dunlap,  a  live- 
wire  newspaper  man  with  experience 
gained  in  newspaper  service  from  Hono¬ 
lulu  to  Boston.  The  managing  editor  of 
the  paper,  Sam  M.  Ballard,  hails  from 
Indiana  and  has  seen  service  on  many 
newspapers  of  the  Middle  West  and 
South. 


Metropolitan  Methods  in  DeLand, 
“Athens  of  Florida” 

the  Dixie  Highway,  110  miles 
south  of  Jacksonville,  the  traveler 
finds  the  handsome,  modern,  thriving  city 
of  DeLand,  called  the  “.\thens  of 
Florida,”  surrounded  on  every  side  by 
sweeping  citrus  groves,  heavy  with 
golden  fruit,  and  farms  cultivating  flower 
inilbs,  commercial  ferns,  nuts,  live  stock 
and  a  diversity  of  garden  products.  The 
town  is  also  the  centre  of  thriving  fish, 
piicking  and  cigar-making  industries. 

In  live  years  DeLand  has  jumped  from 
3..324  population  to  more  than  11, (XX). 

Clayton  C.  Codrington,  one  of  the  best- 
known  newspaper  men  of  the  state,  has 
made  his  evening  paper,  the  Daily  News, 
a  power  in  this  rich  community  within 
three  years. 

From  a  four-pager  it  has  become  a 
16  to  24- page  sheet,  which  would  do 
credit  to  any  metropolitan  city  of  triple 
the  size  of  DeLand. 

It  is  rich  in  news  and  feature  service 
to  readers.  From  relative  obscurity  this 
newspaper  has  been  developed  into  the 
proportions  of  a  very  valuable  property. 

The  Daily  News  publishes  an  average 
of  nearly  I’/j  papers  for  every  family  in 
DeLand.  It  has  a  modern  plant  and  is  a 
liberal  patron  of  the  established  news  and 
feature  services.  However,  it  specializes 
in  local  news  and  is  an  intelligent  advo¬ 
cate  of  civic  improvements  and  industrial 
development.  A.  B.  Codrington  is  adver¬ 
tising  manager,  J.  Oren  Hassell,  as¬ 
sociate  editor,  and  E.  Richardson,  busi¬ 
ness  manager. 


“Highest  Priced  Paper  in  U.  S.” 

It  Sarasota  Herald  Claim 

^HERE  are  few  neater  or  more  ef- 
ficient  small  newspaper  plants  in 
America  than  the  one  that  has  just  been 
opened  for  Sarasota  Herald,  the  morn¬ 
ing  and  Sunday  paper  that  was  started 
five  months  ago  by  Paul  Povnter,  with 
George  D.  Lindsay,  former  president  of 
the  Inland  Daily  Press  Association  and 
publisher  of  the  Marion  (Ind.)  Chron¬ 
icle,  as  editor  and  general  manager. 

Mr.  Lindsay  went  to  Sarasota  to  buy 
a  cottage  and  fell  in  love  with  the  town 
and  when  the  Herald  venture  was  plan¬ 
ned  he  was  invited  to  edit  and  operate 
the  paper. 

The  first  number  of  the  news¬ 
paper  carried  7,700  inches  of  display 
matter  in  80  pages.  The  paper  came 
out  on  time,  despite  the  fact  that  its 


Such  tropical  views  are  to  be  seen  in  ten  thousand  nooks  and  corners  of  romantic  Dixie  Highway  along  the  Ind' 

River  on  the  East  Coast.  " 


stereotyping  outfit  had  not  arrived  36 
hours  before  the  publication  hour. 

The  Herald  building  is  fashioned  in 
Spanish  style,  built  of  hollow  tile  and 
stucco,  is  45  by  90  feet,  cost  $50,000  and 
is  equipped  with  shiny  new  machinery, 
laid  out  in  a  straight  line  from  business 
office  to  the  newsboy’s  room.  From  the 
start  the  daily  has  averaged  20  pages, 
the  Sunday  56,  and  the  paper  carries  a 
full  line  of  telegraph,  local  and  feature 
material. 

“The  population  of  Sarasota,”  said  Mr. 
Lindsay,  “has  grown  to  fully  15,000, 
whereas  the  Federal  census  of  1920  gave 
it  only  2,250.  We  had  1,500  pledged 
subscribers  before  we  actually  got  under 
way. 

"The  circulation  of  the  daily  is  now 
3,200  and  that  of  the  Sunday  4,000.  We 
raised  our  local  advertising  rate  from  42 
cents  to  50  cents  per  inch  on  Feb.  1. 
Our  national  rate  is  56  cents.  This  is 
the  highest  priced  newspaper  of  its  class 
in  the  country,  I  believe.  Our  .subscrip¬ 
tion  rate  is  $10  a  year,  or  20  cents  a 
week  delivered.  We  deliver  over  a 
radius  of  30  miles  to  the  south  and  50 
miles  to  the  north.” 


Palatka  News  Prospered  Years 
Before  Boom  Came 

■pSTABLISHED  35  years  ago  as  a 
weekly  newspaper,  the  Palatka  News 
about  six  years  ago  entered  the  daily  field 
long  before  the  so-called  “real  estate 
bof)m”  had  affected  the  central  portion 
of  Florida,  and  today  it  is  a  Putnam 
county  institution  strongly  entrenched, 
and  carrying  a  large  volume  of  commer¬ 
cial  advertising. 

It  has  known  but  three  part  changes  of 
ownership.  It  was  established  by  M.  M. 
Vickers  and  W.  A.  Russell,  now  state 
senator. 

About  five  years  ago.  Senator  Russell 
retired  from  the  publishing  business 
and  his  place  was  taken  by  Goode  M. 
Guerry,  formerly  of  the  Tampa  Tribune 
staff. 

In  the  spring  of  1925,  Mr.  Guerry  sev¬ 
ered  his  connection  with  the  News  and 
Calvert  L.  Estill  became  a  part  owner. 

From  the  foundation  of  the  publication 
to  the  present  time,  Mr.  Vickers  has  been 
one  of  the  proprietors.  In  length  of  ser¬ 
vice.  he  is  one  of  the  oldest  newspaper 
men  in  the  state,  and  is  held  in  high  es¬ 
teem  by  the  fraternity.  He  has  published 
a  paper  devoted  consistently  to  the  best 
interests  of  Palatka  and  Putnam  county 
and  has  had  a  large  part  in  the  building 
up  of  the  section. 

Mr.  Estill  was  formerly  one  of  John 
H.  Perry’s  managing  editors,  and  more 
recently  the  capital  correspondent  of  the 
Wheeling  (W.  Va.)  Intelligencer,  and 
other  newspapers  owned  and  controlled 
by  H.  C.  Ogden,  of  Wheeling. 

The  News  has  kept  pace  with  the  prog¬ 
ress  of  the  section  in  which  it  is  pub¬ 
lished. 

It  is  a  liberal  user  of  telegraph 
and  feature  service  material  and  enjoys 
an  unusual  volume  of  foreign  advertising. 

Within  a  short  time,  the  News  expects 
to  be  in  a  new  building  constructed  and 
owned  by  the  newspaper,  and  to  add 
greatly  to  its  mechanical  equipment. 


Million  Lines  a  Month 
Now  Clearwater’s  Speed 


^APTAINED  by  one  of  the  youngest 
publishers  in  the  entire  South,  the 
Clearwater  Sun,  evening  newspaper  pub¬ 
lished  at  the  county  seat  of  Pinellas  coun¬ 
ty,  has  tripled  in  size  and  circulation 
within  the  space  of  about  fourteen 
months. 


In  December,  1924,  this  newspaper  re- 
iwrted  1,400  circulation.  It  was  a  six- 
page  daily.  The  closing  month  of  that 
year  found  the  paper  publishing  from 
eight  to  twelve  pages  with  an  occasional 
16.  Today  the  publisher  claims  circu¬ 
lation  in  excess  of  4,500  with  20  to  24 
pages  daily  with  an  occasional  run  of  28 
to  32  pages.  The  Sun  is  one  of  the  best 
serviced  papers  of  its  size  in  the  state. 

Business  handled  by  the  paper  has  al¬ 
most  tripled  since  1924.  In  December, 
1925.  the  paper  carried  more  than  one 
million  lines  of  advertising  in  regular  is¬ 
sues.  No  special  editions  were  issued 
during  that  month. 

From  a  staff  of  two  in  the  news  de¬ 
partment  and  two  in  the  business  office 


I 

m  1924,  the  force  has  been  augmented  to 
eight  in  the  business  office  and  eight  in 
the  news  department. 

The  publisher,  James  R.  Brumby  III 
is  now  only  23  years  of  age.  Ovid  C 
Lane,  managing  editor,  is  30  years  of  >» 
Mr.  Lane  was  formerly  city  editor  of  d* 
St.  Petersburg  Times,  previous  to  whidi 
he  was  city  editor  on  the  EvansviOi 
(Ind.)  Journal.  During  the  war  Ik 
served  with  the  morale  department  of  tbt 
Surgeon  General’s  office,  U.  S.  Army,  ami 
assisted  in  establishing  service  newspapers 
in  Washington,  New  York,  Detroit,^ 
Chicago. 

Sarasota  Times  Would  Grace 
City  of  100,000  People 

'T'HE  up-and-doing  evening  paper  « 
Sarasota  is  the  Times,  publishing  a 
lively  Sunday  edition,  operated  under 
the  direction  of  L  D.  Reagin,  witii 
Walter  S.  Adams  as  managing  editor. 
The  Florida  rush  and  particularly  the 
amazing  two-year  growth  of  Sarasota  is 
reflected  in  the  more  than  tripled  opera- 
(Continued  on  page  XXVI) 


FORT  MYERS,  FLORIDA 

is  the  most  talked  of  city  in  Florida  to-day.  During 
the  year  1925  Fort  Myers  and  Lee  County  doubled 
its  population,  and  it  is  confidently  predicted  will 
increase  at  least  50%  during  the  year  1926.  Fort 
Myers  is  the  centre  of  a  trade  territory  embracing 
Lee,  Charlotte,  Hendry,  Glades,  and  Collier  coun¬ 
ties.  This  territory  is  covered  by 

THE  FORT  MYERS  PRESS 

and  in  this  territory  the  Press  has  more  paid  sub¬ 
scribers  than  any  other  newspaper.  In  this  field  the 
Press  on  evenings  six  days  in  the  week  increased 
its  advertising  during  the  past  year  about  200%. 
In  this  field  there  is  a  market  for  almost  every 
national  product,  and  the  best  way  to  meet  the  mar¬ 
ket  is  through  the  advertising  columns  of  THE 
FORT  MYERS  PRESS. 

National  Representatives 

FROST,  LANDIS  &  KOHN 

Chicago,  New  York,  Atlanta,  St.  Louis,  Kansas  City, 

San  Francisco,  Los  Angeles,  and  Seattle 
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During  1925 

carried 

25,159,568 

Lints  of  Paid  Advtrfiting 


- m - 

Because  The  St.  Petersburg  Times 
leads  in  every  classification^  it  should 
be  the  choice  for  your  advertising 
schedule. 


The  Florida  Gulf  Coast* s 
Great  Tourist  Newspaper 


The  Logical  Newspaper  to  Reach  this  Fertile  Market 

prtPtaburg  ©itttaa 

St.  Petersburg' s  Biggest  and  Best  Newspaper 


Advertising  Representatives 

S.  C.  THEIS  CO.,  Inc. 

NEW  YORK  CHICAGO  ATLANTA 
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NEWSPAPERS  WON  FORTUNE 

(Continued  from  page  XXIV) 

tions  of  the  Times.  The  newspaper  is 
operated  in  a  building  located  in  the 
centre  of  the  business  district  and  its 
circulation  spreads  over  a  wide  territory 
and  is  declared  by  its  management  to 
liave  more  than  doubled.  The  paper 
might  be  published  in  a  northern  city  of 
100,000  population.  It  is  intensely  local 
in  flavor,  but  there  is  liberal  use  of  met¬ 
ropolitan  features  and  telegraph  news. 

.\  strong  local  editorial  policy  is  pursued. 

Chief*  Plant  Ever  Growing 
In  Winter  Haven 

'T'HE  (Vinter  Haven  Daily  Chief,  pub- 
lished  at  Winter  Haven,  Polk 
County,  is  the  outgrowth  of  the  hlortaa 
Chief,  established  as  a  weekly  in  1911  by 
M.  M.  Lee,  formerly  of  St.  Mary’s,  Kan. 

The  paper’s  development  has  been  coin¬ 
cident  with  the  growth  of  the  city.  In 
1921,  the  paper  became  a  semi-weekly,  in 

which  field  it  remained  until  September,  vigorous  editorial  manag^ 

1924,  when  the  change  was  made  to  a  six  Crape  culture  in  Florida,  a  vast  variety  of  species  responding  to  intelligent  growing,  has  become  one  of  the  most  extensnth 
day  afternoon  issue.  quoted  newspapers  in  the  state.  W 

With  the  change  to  a  daily  issue,  a  large  operated  by  a  family  in  Paper  for  Every  Three  People  graphically,  it  has  been  credited  with  hs 

amount  of  new  machinery  was  purenasea,  ^mall  way,  occupying  the  morning  and  !„  Stuart  equal  of  many  newspapen  t 

the  building  erected  in  1913  having  previ-  Sunday  field.  Mr.  Fuller  who  looks  like  cities  several  times  the  size  of  HiiiB 

ously  been  enlarged,  and  Winter  Havens  ^  happy  boy  and  eats  candy  at  his  desk,  interesting  successes  in  City. 

first  daily  newspa^T  was  launched.  friend,  Carl  Hanton,  also  a  Florida  journalism  is  the  Stuart  The  Daily  Herald  assumed  a  militaa 

In  February,  19-3,  the  plant  was  visited  pioneer  Press  editorial  man,  and  the  two  Daily  Nezvs.  In  1923  it  was  started  as  editorial  policy  from  the  first  and  ha 

by  a  fire,  entailing  a  large  loss  and  ne-  started  the  Florida  venture  with  a  bang,  a  weekly  newspaper  with  five  18-inch  built  up  enviable  prestige.  Both  Mr.  L« 

cessitating  the  remodeling  of  the  building.  puHgr  as  publisher  and  Hanton  as  columns.  On  October  8,  1925,  the  Mes-  and  his  editor,  E.  G.  Denham,  have  bat 

Since  that  time,  the  paper  s  progress  has  senger  was  converted  into  a  daily  under  the  recipients  of  congratulations  fr® 

been  rapid,  necessitating  the  addition  of  Tropical  News  runs  an  average  of  *he  name  of  the  Stuart  Daily  News,  pub-  many  parts  of  the  country  for  king  jhk 

more  machinery  and  the  increase  of  the  pages  daily,  32  pages  on  Sunday  is  lished  by  the  Clyma  Publishing  Company,  to  produce  in  a  city  of  4,000  popnlatiot 
payroll  until  the  end  of  the  first  year  jj^erally  serviced  and  carries  at  least'  65  The  News  met  with  favor  from  the  a  daily  newspaper  in  such  modem  phyj. 

found  more  than  33  employees,  that  the  p^.j.  advertising  three-quarters  real  Today  it  prints  each  evening  more  cal  dress  and  with  such  entertaining o* 

paper  exceeded  the  expectations  of  the  estate.  The  boys  from  the  West  have  papers,  with  a  net  paid  circu-  tents. 

publishers  is  shown  by  the  fact  that  in-  tripled  the  newspaper’s  business  and  its  ®  record,  its  owners  be-  The  Daily  Herald’s  customary  sia » 

stead  of  holding  t^he  8-page-a-day  stand-  payroll  within  a  year  while  the  oooula-  ^  pages,  although  there  are  time 

ard’  w'hich  the  publishers  hoped  to  mam-  jion  of  the  town  has  'more  than  doubled  Populat'o"-  .  .  when  t^welye  and  more  pages  are  na 


printed  in  its  own  two-story  modem 
and  with  a  weekly  payroll  of  Jl  WT 
Daily  News  represents  a  far  enw 
the  days  of  the  old  Weekly  MesL^ 
with  its  weekly  payroll  of  $100  aMV 
tiquated  machinery.  “■ 

The  daily  runs  from  10  to  20  navf, 
on  a  Cox  Duplex  press  with  two  W 
types,  one  Ludlow,  modern  type  :X 
saw  and  stereotyping  equipment  ^ 
job  printing  department  also  * 
apace,  now  having  two  modern  joh 
presses  and  a  Miehle. 

C.  B.  Clyma  is  publisher,  E.  R,  Qy- 
business  manager,  J.  S.  Hurley,  S 
and  L.  J.  Maloney,  advertising  mamp, 

Haines  City  Herald  Proud 
Of  Its  Plant 

'T'HE  Haines  City  Daily  Herald  begjt 
^  publication  Dec.  10,  1925,  in  one  oi 
the  most  modernly  equipped  small  dh 
newspaper  plants  in  America.  Pt^ 
viously,  the  Herald  had  been  a  weeklr 
the  last  seven  years  under  the  manage^ 
ment  of  M.  J.  Lee,  its  present  publish 
Successful  as  a  weekly,  iht  Daily  Hti- 
aid  struck  an  instant  chord  of  popukitt 
and  under  vigorous  editorial  managemo 
has  become  one  of  the  most  extensnth 
quoted  newspapers  in  the  state.  Tjpi 
graphically,  it  has  been  credited  wii  k 
ing  the  equal  of  many  newspapers  t 
cities  several  times  the  size  of  HaiiB 


tain  the  first  year  the  average  daily  issue  - ^ 

during  1925  was  aproximately  12  pages, - 

with  many  16-page  papers  being  issued.  r.  i  «/  1 1  • 

Beginning  with  Sunday,  February  7,  Prosperous  Daily-Weekly  Cham 
1926,  the  Chief  began  the  publication  of  Serves  Gainesville 

the  Polk  County  Sunday  Chief,  a  morn-  ,  . 

ing  paper,  launching  this  enterprise  with  comparatively  s^ll  dailies 

a  36-page  issue.  The  Sunday  paper  cov-  .^f  Florida  is  the  Evening  News, 
ers  the  entire  lake  and  ridge  sections  Gainesville  s  leading  boosting  medium, 
while  the  afternoon  daily  maintains  a  cir-  which  proclaims  tliat  it  “covers  Gaines- 
culation  of  over  3,000,  which  is  rapidly  in-  Y. ,  ®  and  Alachua  County  like  sunshine.” 
creasing.  Elmer  W.  and  Mrs.  P.  H.  McCreary 

M.  M.  Lee  is  editor  and  proprietor,  ^re  owners  of  the  McCreary  Publications, 

C.  L.  Lee,  business  manager,  R.  N.  Haas.  Publishers  of  the  Evening  News  and 
associate  editor,  and  G.  R.  Moon,  adver-  uumerous  weekly  publications  throughout 
tising  manager.  Associated  with  them  are 

Henry  A.  Stalls,  assistant  manager,  and 
Mrs.  Carrie  T.  McCreary,  business  man- 
Fort  Myers’  Progress  Keeps  ager.  The  News  this  year  has  been  des- 

Editor*  Stepping  and  county  as 

the  omcial  organ  to  carry  the  delinquent 

IN  the  gay  city  of  Fort  Myers,  metrop-  tax  lists.  It  is  well  served  with  news 
olis  of  the  southern  west  coast,  George  aud  features  and  during  the  past  ten 
E.  Hosmer,  former  president  of  the  uays  has  added  more  than  200  new  sub- 
National  Editorial  .Association  and  well  scribers. 
known  the  countrv  over,  operates  ths 

Press,  an  evening  paper,  averaging  12  Hustling  Daily  Mid 

pages  now,  whereas,  a  year  ago,  it  ran  4  t  i 

pages  with  an  occasional  eight.  Eu$ti»  Myriad  Lakes 

,  T  JEFF  bailey,  former  reporter  on 

I  have  had  it,  said  Mr.  Hosmer.  1  came  X .  ,,  ,  ....  '  ^  asi  s 

to  Florida  seven  years  ago,  settling  at  Nashytllle  Banner,  Atlanta 

Bradenton,  with  the  Journal  as  my  prop-  Btr.mngluim  Ledger  and  later 

erty.  I  consolidated  it  with  tht  Herald  editor  of  Birmingham  Age-Herald, 

J  su  4^  IS  today  sole  proprietor  of  the  Eustis 

and  then  sold  the  property,  coming  to  .  ^ 

Fort  Myers,  where  I  purchased  the  Press,  published  as  a  weekly.  Mr.  Bailey  pur- 
The  paper  has  more  than  doubled  its  Phased  the  paper  in  December,  1924:  The 
business  Fort  Myers  is  in  the  heart  of  a  ^as  a  good  plant,  including  a  first- 

rich  section  of  the  state  and  has  a  great  ^,3^^  business. 

Ptetttest  town  Last  September  the  Lake  Region  went 
T-  It  .1  a  into  the  Sunday  morning  field,  eliminat- 
VVhen  Harrison  Fuller  took  on  a  ^be  Saturday  paper.  'The  Sunday 
majors  uniform  following  the  World  War  averages  20  pages  and  the  daily  eight, 
and  settled  down  to  work  in  his  home  Everyone  of  the  paper’s  staff  is  a  mem- 
town,  St.  Paul,  Minn.,  first  with  the  ber  of  the  Jeff  Bailey  family,  and  you  see 
Pioneer  Press  and  later  as  a  publicity  a  printer  turning  in  a  local  story,  and  an 
man,  he  determined  that  as  soon  as  pos-  editor  interested  in  advertising.  Mr. 
sible  he  would  buy  his  own  paper.  Bailey’s  motto  is :  “One  for  all— all  for 

Failing  to  find  what  he  wanted  in  his  one.”  The  paper  has  a  constructive  tone, 
own  state  he  accompanied  his  father  to  bristles  with  advertising  at  a  good  rate 
Florida,  somewhat  for  vacation  purposes  and  intensively  covers  the  trading  area 
and  somewhat  with  an  eye  open  for  a  scattered  over  the  scenic  high  lands  of 
newspaper  venture.  Lake  County.  Lakes?  Oh,  yes,  there 

He  purchased,  on  January  12,  1924,  for  are  1,400  of  them — count  ’em — in  the 
a  comparatively  small  sum,  the  Fort  county,  no  fewer  than  20  within  the  city 
Hyers  Tropieal  News,  which  for  many  limits. 


With  more  than  $30,000  in  machinery, 


(Continued  on  page  XXVIII) 


Florida  has  consistently  broken  so  many  records 
— building  and  otherwise — in  the  last  few  months 
that  the  unusual  progress  of  its  newspapers  is  taken 
as  a  matter  of  course. 

That  the  National  Advertisers  are  taking  advantage 
of  this  newly  found  field  is  being  demontrated 
daily  by  the  increased  number  of  Florida  dailies 
being  added  to  campaigns. 

Clearwater,  county  seat  of  Peerless  Pinellas  County, 
becoming  nationally  known  as  the  “Springtime 
City,”  with  its  more  than  $5,000,000  worth  of  build¬ 
ing  in  1925,  has  stepped  into  the  front  rank  of 
Florida’s  progressive  cities. 

And  Clearwater  with  its  city  and  suburban  popula¬ 
tion  of  more  than  20,000  can  be  reached  only  through 


The  Clearwater  Sun 

Published  Every  Afternoon  Except  Sunday 
Represented  in  the  National  Field  by 

FROST,  LANDIS  &  KOHN 


Walton  Bldg. 
Atlanta 


250  Park  Ave. 
New  York 


People’s  Gas  Bldg. 
Chicago 
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LAKELAND  Metropolis 


[  ^  20,000  POPULATION— 85%  White 

TRADING  AREA — 15  Miles  West ;  35  Miles  North  ;  60  Miles  South  and  55  Miles  East 


FROM  EDITOR  AXD  PUBLISHER  SPACE  BUYERS  GUIDE 


LOCATION :  Lakeland  is  the  meeting  point 
of  five  divisions  of  the  Atlantic  Coast  Line  R.  R., 
making  it  the  logical  distribution  center  for  a 
large  part  of  Florida,  as  it  is  located  in  the  center 
and  richest  part  of  the  state.  Bus  lines  lead  to 
all  parts  of  Florida  from  Lakeland.  To  nearest 
large  city  by  railroad,  1  hour ;  by  trolley,  63 
minutes ;  by  auto  1  hour. 


PRINCIPAL  INDUSTRIES;  Phosphate  min¬ 
ing,  cigars  and  tobacco,  citrus  fruit  packing,  rail¬ 
road  machine  shops,  canning  factories,  brick  and 
tile  works,  cement  products,  iron  and  foundry 
works,  lumber,  ice  manufacturing. 

MANUFACTURING  ESTABLISHMENTS: 
40.  Leading  firms:  Non-acid  Fertilizer  and 
Chemical  Co.,  Lakeland  Novelty  Works,  Lake¬ 
land  Iron  Works,  Mutual  Iron  Works. 


THE  LAKELAND  LEDGER 

Afternoon  and  Sunday  Morning 

“LAKELAND’S  ‘BIG  CITY’  NEWSPAPER’’ 

Over  6,000  Daily  and  Sunday — Flat  Rate  4c  per  line 

JOHN  BUDD  COMPANY,  National  Advertising  Representatives 
New  York  Chicago  St.  Louis  Atlanta  San  Francisco  Los  Angeles 
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Its  plant  equipment  is  new.  There  is 
also  a  completely  equipped  job  plant. 
The  Daily  Heraid  circulation  claim  is 
1297. 

Bruce  M.  .\ngle  is  advertising  man¬ 
ager. 


South  Florida’s  Eyes  on 
L4iuderdale’s  Growth 

r*  )RT  LAUDERDALE  on  the  East 
coa.st,  north  of  Miami,  is  one  of  the 
most  striking  of  all  Florida's  magic  de¬ 
velopments.  The  official  Federal  count 
of  its  people  in  1920  registered  5,445 ; 
the  state  census  of  1925  gave  the  town 
22,500  and  what  has  happened  since  then 
is  best  left  to  the  local  enthusiasts  who 
believe  that  it  is  much,  much  better  than 
30,000  souls. 

At  any  rate,  it  is  a  city  of  beautiful 
homes,  wide  and  spotless  streets,  and  to 
find  a  parking  space  in  the  center  of  the 
town  after  nine  o’clock  in  the  morning 
retpiires  l)oth  skill  and  patience. 

\V.  J.  (jalvin  with  his  Fort  Lauder¬ 
dale  A’rzi'i  is  setting  such  a  fast  pace  in 
the  evening  and  Sunday  field  that  no  one 
has  seemed  to  care  to  give  him  cumpeti- 
tion. 

The  News  is  a  first-class  newspaper, 
brimming  with  readable  material  and 
positively  eml)arrasscd  by  advertising  pat¬ 
ronage  at  apparently  profitable  rates. 

Fiven  in  Miami  a  perfectly  loyal  news- 
IwiKjr  editor  told  this  writer:  "Watch 
Lauderdale  grow !” 

Wire  New*  Heavy  in  Infant 
Sebring  American 

'T'HE  remarkable  progress  of  the  city 
of  Sebring  has  been  closely  paralleled 
during  the  past  five  months  by  the  breath¬ 
less  development  of  the  Sehring  Daily 
American. 

The  American  is  an  evening  paper  with 
a  Sunday  edition  and  occupies  the  entire 
ridge  section  of  Florida.  Rapid  growth 
of  the  .American  is  attriliuU*d  by  the 
owners,  Marion  J.  Sheen  and  Richard  R. 
Tryon,  to  the  fact  that  business  men  and 
the  public  in  general  of  Sebring  found 
advertising  highly  profitable.  They  are 
today  sound  supporters  of  their  home 
town  paper. 

The  policy  of  the  .American  has  l)cen  to 
render  the  maximum  of  service,  not  only 
in  making  itself  a  good  newspaper,  but  in 
prf)moting  the  development  of  the  com¬ 
munity.  The  -American  claims  “.A  Sub¬ 
scriber  in  Every  Home  in  Sebring,”  and 
intensive  circulation  in  adjacent  territory, 
all  built  up  on  reader  interest. 

The  American  averages  12  pages  daily, 
and  goes  heavily  into  telegrapli  and  fea¬ 
ture  material. 


Gro%ring  With  the  Celery 
Crop  in  Sanford 

'T’HE  Sanford  Herald,  with  R.  H.  Berg 
as  editor  and  manager,  is  one  of  the 
striking  examples  of  journalistic  achieve¬ 
ment  in  the  state.  Sanford  has  much 
more  than  tripled  its  population  since 
1920.  It  is  in  the  heart  of  one  of  the 
richest  agricultural  sections  of  the  state, 
producing  more  than  20  per  cent  of 
the  celery  consumed  in  the  United  States. 
Something  like  6000  carloads  of  this 
delectable  vegetable  is  this  season’s  San¬ 
ford  crop.  The  crop  value  is  between 
$8,000,000  and  $10,000,000.  Two  years 
ago  the  Sanford  Herald  was  a  four-page, 
seven-column  daily.  It  now  averages  16 
pages  and  eight  columns  in  width.  Its 
new  plant,  modern  in  every  detail  cost 
$150,000. 

The  Herald  has  a  progressive  editorial 
imlicy.  At  the  top  of  its  editorial  column 
it  publishes  its  platform,  calling  for  im¬ 
proved  transportation  facilities,  l<Kal  im¬ 
provements,  beautification  of  the  city, 
school  expansion  and  general  progress. 
The  paper  is  replete  with  telegraph  and 
local  news  and  metropolitan  features. 

In  addition  to  heavy  run  of  real  estate 
advertising  the  i>aper  carries  a  substantial 
volume  of  commercial  c<jpy. 

Strong  Farm  News  and 
Editorials  in  Ocala  Times 

•T^HE  Central  Florida  Times  is  published 
^  at  Ocala  in  Marion  County,  the  most 
diversified,  from  the  standpoint  of  crops, 
of  any  county  in  Florida.  It  was  the 
first  morning  pajK-r  to  be  published  in 
the  city  of  8.(K)0  and  started  with  a  cir¬ 
culation  of  about  4,000  copies. 

With  sixteen  pages  six  days  per  week 
and  not  less  than  32  pages  on  Sunday  the 
l)ai)er  is  growing  steadily  in  advertising 
and  circulation. 

The  Times  goes  in  for  comics,  an  ex¬ 
cellent  agricultural  page  and  a  strong 
editorial  [lage.  It  is  a  newsy  sheet.  It 
has  earnestly  advocated  cattle-tick  eradi¬ 
cation  necessary  to  proper  development  of 
the  dairy  industry.  It  has  refused  to  ac¬ 
cept  advertisements  of  real  estate  devel¬ 
opment  companies  not  endorsed  by  Cham¬ 
bers  of  Commerce.  One  of  its  editorial 
jxilieies  has  been  to  demand  that  all  per¬ 
sons  selling  lands  to  persons  outside  of  the 
state  for  agricultural  purposes  do  so  by 
means  of  plain  statements  of  truth  con¬ 
cerning  tliose  lands.  The  paper  is  inde-^ 
I>endent  in  politics. 

Key  West  Sees  Bright  Future 
When  Auto  Road  Is  Completed 

'^PHE  Key  Jl'est  Cilisen,  established  46 
years  ago,  in  keeping  with  the  mar¬ 
velous  development  of  the  community 
during  the  past  two  years,  is  now  install¬ 
ing  one  of  the  most  modern  and  com¬ 
plete  newspaper  equipments  in  the  state, 
including  one  of  the  latest  presses  and 
(Continued  on  page  XXX) 


When  considering 


LAKELAND 

and 

j  Polk  County,  Florida 

I  and  its  surrounding  territory,  the 

Star -TELEGRAM 

I  Stands  Out  Predominant 


Lakeland's  Population  1920 — 7,062  ] 
Lakeland’s  Population  1925 — ^21,700  i 


Cities  within 

2  5 -mile 

radius  and 

population 

Plant  City  .  .  . 

. . .5500 

Mulberry  .  . 

. 4000 

Bartow . 

. . .6500 

Fort  Meade 

. 3500 

Winter  Haven 

. . .8000 

Haines  City 

. 3500 

Aubumdale  . . 

. . .2000 

1  Lake  Alfred  . .  .  .1200 

This  Territory  Is  Completely  Covered  by 

I  The  Star-Telegram  Every  Morning 

\  No  wonder  then  that  in  the  figures  compiled  through 

I  Editor  &  Publisher  for  1925  the  Star-Telegram’s 

j  pulling  power  showed  that  out  of  the  85  leading 

I  daily  newspapers  in  the  United  States  it  ranked 

56th  in  advertising  linage  with  a  total  of — 

i  9,920,652  Lines 

Compared  with  the  largest  metropolitan  newspapers, 
i  less  than  60%  of  the  above  was  real  estate. 

I  The  Star-Telegram 

is  the  only  member  of  the  Audit  Bureau  of  Circula¬ 
tions  in  this  territory.  One  rate  and  one  policy  to 
everyone,  4c  per  line. 

LAKELAND 

is  the  metropolis  of  Polk  County,  the  richest  county 
per  capita  in  America.  These  facts  admit  of  no 
argument. 

I  Represented  in  the  Foreign  Field  by 

FROST,  LANDIS  8C  KOHN 

New  York,  Chicago,  Atlanta,  Kansas  City,  St.  Louis,  Los  Angeles 
I  and  San  Francisco. 
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FLORIDA 

IN 

ROTOGRAVURE 


Buyers  of  advertising  space,  merchandising  men,  agency  and 
manufacturing  executives  will  find  authoritative  information  con¬ 
cerning  the  American  Tropics  in  the  eighty-four  pages  of  the  Miami 
Tribune  Rotogravure  Statistical  number. 


AUTHORITATIVE 

This  edition  is  complete  in  every  detail.  Correlative  charts  comparing  Florida’s  financial, 
agricultural  and  industrial  resources  with  other  states.  Beautiful  scenes,  photographs  of  construc¬ 
tion,  panoramic  views  showing  how  the  American  people  are  building  great  cities  at  a  rapidity 


never  before  equaled  in  the  history  of  the  world. 

KNOWLEDGE  OF  THE  FIELD 

The  knowledge  of  this  market  that  you  can 
obtain  from  this  edition  will  give  you  an  in-  I 
sight  into  this  field  that  cannot  be  equaled 
except  by  months  of  tireless  work  and  surveys 
and  investigations. 

GET  A  COPY  GRATIS 

A  limited  number  of  this  edition  is  being 
reserved  to  be  mailed  free  of  charge  to  those 
mentioned  above  and  is  an  answer  to  Harold 
Keats'  attack  “VVhat  is  the  Truth  About 
Florida?”  Get  a  copy  gratis  before  the  sup¬ 
ply  is  exhausted. 


America’s  most  select  readers 


MEASURING  THE  GROWTH  OF  CITIES 

There  are  many  ways  of  measuring  the 
growth  of  cities  but  Miami  and  the  Palm 
Beaches  give  a  new  one. 

For  instance  The  Palm  Beach  Times,  pub¬ 
lished  afternoons  and  Sunday  mornings,  was 
established  September  8,  1922,  and  now  has 
a  paid  circulation  in  excess  of  11,000  copies 
daily. 

The  Miami  Tribune,  established  March  1 1, 
1924,  published  week  day  afternoons  now  has 
a  paid  circulation  in  excess  of  20,000  copies 
and  gaining  at  the  rate  of  better  than  2,000 
monthly. 

Florida’s  fastest  growing  newspaper 


Established  and  Published  by  FRANK  P.  FILDES 
National  Representative,  E.  Katz  Special  Advertising  Agency 


XXX 
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new  accessories  throughout.  The  Citizen 
will  appear  in  its  new  and  enlarged  form 
March  1. 

L.  P.  Artman  is  owner  and  manager 
of  the  Citizen. 

During  the  past  two  years  the  Citizen 
has  carried  more  advertising  than  for  any 
other  like  period  in  its  nearly  half  a  cen¬ 
tury  of  existence,  with  a  still  greater  in¬ 
crease  of  volume  during  the  present  win¬ 
ter  season.  A  large  percentage  of  the 
space  sold  was  devoted  to  real  estate  pub¬ 
licity. 

Key  West’s  scenic  automobile  highway 
to  the  mainland  is  now  almost  half  fin¬ 
ished.  A  program  of  expansion  and 
building  activity  of  large  proportions  is 
predicted. 

The  Key  IVest  Call,  published  by  E.  H. 
Dutcher  and  edited  by  W.  A.  Gilbert, 
occupies  the  seven  day  morning  field. 
This  paper  has  nearly  doubled  in  size  in 
two  years. 


FLORIDA  WEEKLY  PAPERS 


Orange,  tangerine,  grape-fruit  groves,  magnificently  cultivated.  These  trees  are  3Vj  years  old.  They  stagger  under  ik 
weight  of  golden  fruit,  in  mid-winter.  Note  the  row  of  silk  oak  shade  trees  planted  along  the  fence-line. 


Following  is  a  list  of  weekly  news¬ 
papers  published  in  Florida,  authorized 
by  the  State  Chamber  of  Commerce. 
\Veekly  newspapers  are  constantly  being 
started  and  this  list  may  be  incomplete : 

Name  ol  paper  Editar 

Apalachicola  Times,  H.  K.  Johnston, 

Apopka  Chief,  Albert  M.  Hall. 

Arcadian,  L.  E.  Eigle. 

Auburndale  Journal,  Harry  Corneal. 

Blontstown  Record. 

Bonifay  Advertiser,  E.  A.  Williams. 

Boynton  Progress,  M.  C.  Baker. 

Bradenton,  In  the  Land  of  Manatee. 

Branford  Herald. 

Bristol  Free  Press,  R.  H.  Weaver. 

Bronson  l-evy  Times-Democrat. 

Brooksvillc  Herald,  Frederick  Williamson. 
Bunnell  Flagler  Tribune,  A,  M.  McDaniel. 
Bushnell  Times,  S.  N.  Graham. 

Bushnell  Tribune,  H.  N.  Talmadge. 

Canal  Point  Everglades  News,  Howard  Sharp. 
Chipley  Banner,  Walter  W.  Jones. 

Clermont  Press,  Don  M.  Lochner. 

Cocoa  Tribune,  Mrs.  C.  H.  Holderman. 
Crawfordsville  Gulf  Coast  Breeze,  B.  H.  Forbes. 
Crescent  City  Call,  Ed  N.  Clark. 

Crestview  Okaloosa  News-Journal. 

Crystal  River  Mirror,  John  Kilgore. 

Dade  City  Banner,  I.  M.  McAlpin. 

Davenport  Times,  W.  S.  Allen. 

Daytona  Beach  East  Coast  News,  James  L. 
Wilcox. 

DeFuniak  Springs  Breeze,  H.  C.  Storrs. 
DeFuniak  Springs  Herald,  Larkin  Cleveland. 
DeLand  Florida  Topics,  George  L.  Kress. 
DeLand  Sun,  C.  A.  Allison. 

Dunedin  Times,  Frank  E.  Joy. 

Delray  News,  Lon  Burton. 

Delray  Wonderland  Developer,  L.  R.  Benja¬ 
min. 

Dunnellon  Truth,  George  W.  Adams. 

Eagle  Lake  Review,  G.  T.  Willis. 


Eau  tiallie  Record,  W.  P.  Kccsch. 

Estero  American  Eagle,  A.  H.  Andrews. 
Everglade  News,  D.  W.  McLeod. 

Fernandina  Leader,  Cricket  Prewitt. 

Flagler  Beach  Radio,  Mrs.  Christine  Tolan. 
Fort  Meade  Leader,  A.  L.  Cleveland. 

Frostproof  Highland  News,  G.  P.  Ruhl. 

Green  Cove  Springs  Times,  F.  Ion  Robertson. 
Groveland  Graphic,  A.  W.  Newett. 

Haines  City  Gateway  Gazette,  T.  L.  Knowlson. 
Hastings  Herald,  M.  E.  Brewster. 

Hialeah  Herald,  J.  H.  Wendler, 

Homestead  Enterprise,  G.  LaMonte  Graw. 
Inverness  Chronicle,  Roderick  Arkcll. 

Inverness  American,  Roderick  Arkell. 
Jacksonville  Farmer  and  Stockman,  W.  M. 
Traer. 

Jasper  News,  W.  C.  Caldwell. 

Key  Largo  Breeze. 

Kissimmee  Valley  Gazette,  H.  A.  Neel. 

LaBelle  News,  Miss  Mary  Hayes  Davis. 
LaBellc  Current.  Paul  L.  Eddy. 

Lake  Butler  Times,  Mrs.  Iva  Townsend 
Sprinkle. 

I.ake  City  Reporter,  Herbert  L.  Dodd. 

Lakeland  Labor  Journal. 

Lake  Wales  Highlander,  -J.  E.  Worthington. 
Lake  Worth  Leader,  Vernon  L.  Smith. 

Lake  Worth  Herald. 

Largo  Sentinel,  Andrew  J.  Fuller. 

Ivcesburg  Commercial,  Gilbert  D.  Leach. 

Live  Oak  Suwannee  Citizen,  Burr  A.  L.  Bix 
ler. 

Live  Oak  Suwannee  Democrat,  Mrs.  F.  K. 
McCormack. 

McIntosh  News,  E.  A.  Hendrix. 

Madison  Enterprise  Recorder,  T.  C.  Merchant. 
Manatee  Advertiser,  \\\  G.  Sparkman. 
Marianna  Times  Courier,  Claude  Fogle  Han 
Ion. 

Mayo  Free  Press,  T.  J.  Weaver. 

Melbourne  Times,  Edward  Taylor. 

.Miami  Town  Talk. 

Micanopy  Herald. 

Milton  Gazette,  D.  R.  Read. 

Milton  Tribune,  Edward  Straiighn. 

Monticello  News,  Will  H.  Bullock. 

Moore  Haven  Democrat,  R.  B.  Childs. 

Mount  Dora  Topic,  IL  M.  Talmadge. 

Mulberry  Herald,  G.  M.  Sheppard. 


New  Port  Richey  Press,  Wm.  M.  Hethering- 
ton. 

New  Smyrna  Breeze,  J.  J.  Birch. 

1  )cala  Banner,  Frank  Harris. 

Okeechobee  News. 

Palatka  Times  Herald,  H.  S.  McKensie. 
Palmetto  News.  A.  M.  C.  Russell. 

Panama  ('ity  Beacon-Tribune,  Alfred  Tyler. 
Panama  City  Pilot,  G.  M.  West. 

Perry  Herald,  Mrs.  M.  Plasket. 

Polk  City  Chronicle,  Isaac  Van  Horn. 

Pomona  Progress,  Ed  N.  Clark. 

Punta  Gorda  Herald,  Paul  K.  Garrett. 

Quincy  Times,  R.  L.  Sweger. 

Rockl^ge  Press,  Eva  E.  Martens. 

Safety  Harbor  Herald,  A.  E.  Shower. 

St.  Andrews  Bay  News,  G.  M.  West. 

.St.  Augustine  Tribune.  Frank  Webb. 

.St.  Cloud  Tribune,  C.  F.  Johnson. 

St.  Petersburg  Tourist  News,  Harold  Sommers. 
St.  Petersburg  Financial  lournal,  J.  FI.  Dads 
well. 

South  Jacksonville  Journal.  K.  T.  Ho'lingsworth. 


Starke  Telegraph,  E.  S.  Matthews. 

.Stuart  Developer,  Edwin  A,  Menninger. 
Summerfield  Chronicle,  P.  W.  Collens. 
Tampa  Florida  Grower.  Marvin  Walker. 
Tampa  Free  Press,  J.  N.  Harrison. 

Tampa  Florida  Realty  Digest,  C.  C.  6ack» 
ham. 

Tampa  This  Week  in  Tampa,  Ross  K. 
son. 

Tarpon  Springs  Leader,  J.  H.  Henni^. 
Tavares  Citizen,  R.  K.  Gore. 

Titusville  Star  Advocate.  H.  H.  Hudson 
Umatilla  Tribune,  P.  .\.  Ruhl. 

Vero  Beach  Press,  B.  W.  Williams. 
Wauchula  Florida  Advocate.  Wm.  T.  Cowla 
West  Palm  Beach  Tropical  Sun,  H.  H.  CsRa 
West  Palm  Beach  Tourist  News.  W.  0.  Liw 
Cf  mb. 

Williston  Sun,  G.  M.  Sheppard. 

Winter  Garden  Herald,  Thomas  M.  SesidL 
Winter  Park  Herald,  C.  E.  MacCanon. 
Zephyrhills  News,  S.  D.  Lovett. 

Zolfo  Springs  Sun,  E.  C.  Miller. 


An  afternoon  paper  in  a  territory  covered  by  no 
other  daily  newspaper — 

^he 

TARPON  SPRINGS 

LEADER 

JAY  H.  HENNIG,  Editor-Publisher 

C  In  Tarpon  Springs,  wealthy  tourist 
and  industrial  city  of  5,000  popula¬ 
tion,  in  Pinellas  county,  on  the  west 
coast  of  Florida. 

C  Circulation  of  over  2,200  paid  sub¬ 
scribers. 

CA  splendidly  equipped  composing 
room  for  advertisers’  display. 

C  National  and  local  advertising  rate, 

42c.  per  inch.  Detailed  rate  card  on 
application. 

CJob  printing  plant  in  connection. 


Looks  a  bit  wpstern,  from  this  angle,  but  Haines  City,  one  of  the  new  towns, 
possesses  charms  typical  of  Florida  and  all  its  own. 


National  advertisers  who  seek  an  effective  blanket, 
eliminating  needless  duplication  and  waste,  are 
invariably  choosing  The  Leader. 


r 
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The  Empire  of  South 

Florida 

phosphate  industry,  the  great 
Florida  cigar  manufacturing  in¬ 
dustry,  the  great  Florida  fish¬ 
eries  industry,  the  great  Florida 
vegetable  industry,  the  great 
Florida  tourist  industry,  and  75 
percent  of  the  state’s  construc¬ 
tion  and  real  estate  operations. 

A  rich  and  potential  territory, 
with  22  thriving  and  productive 
counties,  99  prosperous  and 
groicing  towns  and  a  popula¬ 
tion  of  713,943. 


A  region  marked  by  the  great¬ 
est  growth  and  activity  ever 
known  in  any  section  of  the 
nation. 

Embracing  the  wonderful 
development  and  progress  now 
engaging  the  attention  of  the 
world  and  attracting  thousands 
of  people  and  millions  of  in¬ 
vestment  capital. 

Including  the  great  Florida 
citrus  industry,  the  great  Florida 


This  is  The  Tribune’s  Territory 


Covering  and  serving  this 
territory,  delivered  early  every 
morning  in  all  these  99  towns, 
read  by  old  residents,  newcom¬ 
ers  and  visitors,  the  TAMPA 
MORNING  TRIBUNE  is  the 


recognized  and  acknowledged 
newspaper  of  South  Florida. 

The  advertiser  who  wishes  to 
reach  the  best  section  of  the  fast¬ 
est  growing  and  most  prosper¬ 
ous  state  of  the  Union  must  use 


THE  TAMPA 
MORNING  TRIBUNE 
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The  coroanut  industry  of  Southern  Florida,  typified  by  a  dock  scene  at  Tampa. 


REALTY  CROOKS  MEETING 
SOUD  OPPOSITION 

(Contuiued  from  page  VI) 


Florida  had  the  goods.  She  advertised. 
.\  great  asset  of  interest  and  good  will 
was  created.  People  came,  told  their 
friends,  and  those  friends  came. 

Then  came  the  faker. 

W'e  in  Florida  are  often  utterly  aston¬ 
ished  at  the  number  of  chumps  in  the 
country — the  number  of  people  who  ap¬ 
parently  need  guardians.  From  utter 
strangers  they  buy  real  estate  which  they 
have  never  seen,  without  even  asking  com¬ 
mon  sense  questions  about  it. 

Vet  reliable  information  is  available. 
Even  the  smallest  cities  in  the  state  have 
Chambers  of  Commerce,  and.  because  they 
are  usually  supported  by  public  taxation, 
these  chambers  are,  to  all  practical  ef¬ 
fects,  branches  of  government.  -And 
nearly  every  community  of  any  size  has 
its  Realty  Board,  whose  members  are 
pledged  to  the  same  high  standards  of 
ethics  as  realtors  everywhere. 

In  addition,  the  State  Chamber  of  Com¬ 
merce,  at  Jacksonville,  advertises  widely 
its  desire  to  be  of  service. 

In  spite  of  all  of  this,  those  who  fatten 
on  the  chumps  continue  to  be  well-fed, 
and  land  and  lots  are  sold  to  Xorthern 
easy  marks  which  would  not  bring  a  tenth 
or  a  twentieth  of  the  price  in  Florida,  or 
could  not  be  sold  at  any  price. 

There  is  plenty  of  speculation  in 
Florida,  in  the  sense  that  no  man  can 
know  how  fast  the  people  will  come— 
how  soon  a  given  population  and  conse¬ 
quent  prorluction  of  wealth  will  be  at¬ 
tained.  But,  so  far  as  Floridians  are  con¬ 


cerned,  they  are  on  the  ground.  They  are 
studying  conditions.  They  are  using  their 
heads. 

The  same  thing  applies,  of  course,  to 
the  outsider  who,  seeking  a  Florida  in¬ 
vestment,  looks  before  he  leaps. 

But  the  sucker  in  the  North  does  not 
speculate.  For  the  most  part  he  does  not 
even  have  a  chance  to  win. 

As  a  matter  of  general  policy,  almost 
every  Chamber  of  Commerce  in  Florida 
suggests  that  the  buyer  see  what  he  is 
buying  before  he  acts.  There  are,  to  be 
sure,  many  firms  of  such  good  repute  that 
this  is  not  always  necessary.  But  it  is 
good  advice  in  most  cases. 

We  have  in  Florida  two  important  in¬ 
struments  for  the  protection  of  the  pub¬ 
lic.  One  is  the  real  estate  licensing  law, 
the  operation  of  which  is  just  getting 
headway  under  the  direction  of  its  father, 
Walter  W.  Rose  of  Orlando.  The  other 
is  a  recently  organized  Better  Business 
Bureau  section  of  the  Florida  State 
Cliamber  of  Commerce  of  Jacksonville, 
which  co-operates,  of  course,  with  the 
two  present  Better  Business  Bureaus  in 
the  state,  at  Miami  and  St.  Petersburg. 

.\nd  be  it  said  to  the  credit  of  the  news¬ 
papers  of  Florida  that  they  have  stood 
squarely  behind  these  constructive  move¬ 
ments,  not  only  by  giving  their  work 
editorial  support,  but  with  their  money 
as  well. 

Florida,  appreciating  what  her  popu¬ 
larity  has  cost  in  dollars  and  cents  and 
in  effort,  is  on  the  job.  She  is  doing  all 
she  can  to  protect  her  good  name. 

I  have  seen  many  industries  respond 
whole-heartedly  to  the  suggestion  that 
they  combine  to  protect  their  good  name. 
But  I  never  saw  one  respond  more  quickly 
and  with  better  spirit  and  vigor  than 
Florida  is  responding  today. 


SUNRISE  MAGAZINE 

The  Illustrated  Tourist  and  Realty  Magazine 
of  Daytona  Beach 

A  quality  circulation  among  the  greatest  buying  classes  in 
Florida  today. 

Striking  Feature  Stories,  Exclusive  News  Photographs  and 
Choice  News  Briefs  have  built  up  a  Local,  State-wide  and 
National  Circulation. 

Published  weekly,  November  to  May;  twice  monthly.  May 
to  November.  5c  per  copy.  $  1 .00  a  year. 

Advertising  Rates  on  Application 

MILLER  PUBLISHING  COMPANY 

DAYTONA  BEACH,  FLORIDA 


MELBOURNE 

FLORIDA 

is  a  typical  East-Coast  seething  little  city. 

It  has  all  the  East-Coast  attractions.  It 
needed  only  one  improvement — it  had  no 
Daily  Newspaper,  such  as  the  Orlando 
Reporter-Star — Owned  by  the  brothers 
Brossier,  J.  F.  Schumann  and  J.  J. 
Schumann. 

Florida  Grasps  Opportunities 
as  they  appear; 

so  the  Brossiers  and  Schumanns  added  the 

Melbourne  Daily  Journal 

to  their  growing  “string.”  Now  Mel¬ 
bourne  has  a  live  Daily. 

In  this  state  where  tourists  leave  close  to 

A  BILLION  DOLLARS  A  YEAR 

the  per  capita  expenditure  for  Nationally- 
advertised  goods  is  at  its  peak.  Your 
Florida  list  will  be  incomplete  without  the 

Melbourne  Daily  Journal 


VERO  BEACH 
FLORIDA 

is  another  East-Coast  city  which  soon 
will  require  a  Daily  Newspaper.  Here, 
also,  the  Brossier-Schumann  group  have 
.seized  another  opportunity.  Beginning 
publication  of  the 

Vero  Beach  Journal 

as  a  Semi-weekly,  they  have  equipped  the 
])lant  to  function  for  a  Daily,  and  tug, 
like  hounds  on  a  leash,  waiting  for  the 
Daily  signal. 

Brossiers  and  Schumanns  are  forward- 
looking  successful  daily  newspaper  pub¬ 
lishers.  They  pledge  themselves  to  these 
new  tasks,  conscious  of  their  obligations 
to  their  clientele  and  to  National  Adver¬ 
tisers. 

T'hus  a  large  section  of  necessary  Florida 
coverage  is  included  in  the  Brossier- 
Schumann  group.  Their  towns  are  “hand¬ 
picked”  from  the  garden  of  success. 

Use  these  papers  with  the  assurance  that 
they  are  backed  with  Specialized,  Native 
Florida  newspaper  experience,  with  ample 
capital  t(i  insure  the  greatest  measure  of 
successful  operation. 


Nationally  represented  by 

Bryant,  Griffith  &  Brunson,  Inc. 
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ST.  PETERSBURG 

“THE  SUNSHINE  CITY” 

$24,349,700  Building  Permits  in  1925 

(20%  under  actual  value  according  to  Strauss) 

$45,547,181  Bank  Deposits  December  31,  1925 
$189,497,852  Bank  Clearings  in  1925 

(That  means  Poiver  to  Purchase) 

45,000  Permanent  Population 
100,000  Estimated  Winter  Population 

NO  BOOM 


Just  15  Years  of  Vigorous  Growth  at  rate  of  20%  or  more  each  year 
You  can^t  afford  to  neglect  this  market 

iEu^ntng 

“The  Sunshine  Paper” — free  every  day  the  sun  fails  to  shine 
— covers  St.  Petersburg  and  immediate  \  icinity;  three  editions 
every  week  day  afternoon. 

The  Independent  is  the  oldest  daily  newspaper  in  St.  Peters¬ 
burg,  but  not  too  old  to  keep  pace  with  the  city  it  named 
“Sunshine”  and  helped  build.  Thirty-one  per  cent  increase 
in  circulation,  37  per  cent  increase  in  linage  in  1925.  Sixth 
among  all  six-day  newspapers  of  the  entire  United  States  in 
linage  carried  during  1925. 

What  would  you  like  to  know  about  us? 

Ask  us  or 

FROST,  LANDIS  &  KOHN 

National  Advertising  Representatives: 

THE  EVENING  INDEPENDENT  ST.  PETERSBURG,  FLA. 
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FLORIDA  ALERT  TO  CHECK  PROMOTION  FRAU 


Better  Business  Bureaus  on  the  Job  to  Weed  Out  Fakers  and  to  Insist  on  Truth  in  Advertising— p, 
Under  Indictment — Other  Promoters  Forced  to  Return  Money 


JACKSONVILLE,  FLA.,  Feb.  23.— 
"  The  State  of  Florida,  through  the 
activities  of  the  Florida  State  Chamber 
of  Commerce  co-operating  with  the  Na¬ 
tional  Better  Business  Bureau,  the  Florida 
Association  of  Real  Estate  Boards,  the 
ITorida  Real  Estate  Licensing  Commis¬ 
sion  and  local  Chambers  of  Commerce, 
more  than  200  of  them,  throughout 
Morida,  is  engaged  in  an  aggressive  cam- 
|)aign  against  fraudulent  real  estate  pro¬ 
motions  and  misleading  advertising  of 
Florida  property,  with  the  result  so  far 
of  putting  numerous  crooked  promoters 
out  of  business,  obtaining  in  several  in¬ 
stances  a  return  to  the  purchasers  of 
money  paid  for  misrepresented  real  estate 
and,  what  will  be  eventually  the  most 
valuable  effect  of  all,  the  establishment 
of  a  censorship  over  Florida  advertising 
in  newspapers  outside  of  the  state. 

So  far  nobody  has  been  put  in  jail  as 
a  result  of  this  campaign,  but  indictments 
have  been  obtained  against  several  pro¬ 
moters  and  post  office  fraud  orders  have 
been  issued  against  others,  engaged  in  at¬ 
tempting  to  take  advantage  of  the  wide¬ 
spread  interest  in  Florida  real  estate  by 
offering  property  through  misleading  and 
deceptive  advertising. 

One  of  the  latest  to  be  caught  in  the 
Better  Business  Bureau  net  is  the  noto¬ 
rious  Charles  Ponzi  of  Boston.  After  re¬ 
maining  out  of  the  public  eye  for  a  con¬ 
siderable  period  following  his  conviction 
for  swindling  by  means  of  international 
I>ostal  money  orders,  Ponzi  popped  up  in 


motions  not  only  do  not  origia,. 
Florida,  but  are  not  operated  inV^ 
Florida.  Of  the  thirtv  odd  cL 
the  State  Chamber  of  Commerce  and  ^ 
ter  Business  Bureau  now  have  i^^ 
vestigation  more  than  two-thirr' 
operating  exclusively  in  the  non!,! 
have  no  representation  of  anv  W 
Florida.  '  ™ 

“The  second  important  point  is  tbr, 
total  amount  of  land  and  of  moott 
volved  in  all  of  the  cases  of  miJ 
sentation  or  fraud  which  we  » 
able  to  discover  amounts  to  but  a  t  ^ 
fraction  of  the  entire  volume  of  real« 
operations  in  Florida.  I  should  sats 
the  proportion  was  materially  less  ■  > 
per  cent  of  the  whole.  That  is  c  J 
however,  to  create  in  the  minds  of  tbi 
thinking,  and  especially  of  thosewlioj 
been  stung  and  their  friends,  the 
sion  that  everything  in  Florida  is 
equally  untrustworthy  basis. 

“Even  the  acceptance  by  the  k.-* 
public  of  the  slogan  ‘Investigated* 
Investing'  does  not  always  serve  tog 
that  suspicion.  The  State  Chadie 
Commerce,  the  Florida  Associate 
Real  Estate  Boards  and  the  Bettoij 
ness  Bureau  have  been  using  fta  :5j 
in  their  advertising  for  months  and; 
gaining  effect.  One  of  our  investid 
found  that  more  than  500  ‘prospecs'i 
made  personal  inspection  of  one  tc-s! 
development  which  offered  alluring  p 
to  investors,  but  instead  of  congriiij 
was  trustee.  He  picious  promotions  has  come  to  us  from  themselves  upon  having  acted  upoi 
sale  at  $10  each  the  northern  press.  further  for-.* 

i  has  always  been  “Two  things  1  want  to  make  particu-  of  real  merit,  most  of  thcst 

■of  300  per  cent  larly  clear,  in  justice  to  the  overwhelming  f timed  around  and  gone  hoTC  loa^ 
er  after  30  days,  majority  of  honest  and  worthy  Florida  nouncing  ev^ything  in  Florida asK 
d  to  buyers  were  real  estate  developers.  >s  human  nature,  apparah 

lit  the  payment  of  “One  is  that  most  of  the  crooked  pro-  (Continued  on  page  XXXVI] 


Street  scene  at  Ocala,  typical  of  the  stable  character  of  the  thriving  towns  of  Florida, 
where  the  visitor's  problem  is  to  find  parking  space  after  eight  M. 


Discriminating  People 
Come  to  Spend  an  Hour  in  St.  Augustine 
— and  Remain  for  Life 

Most  romantic  city  in  America,  where  the  glories  of  the 
past  blend  with  the  splendors  of  modern  life. 

St.  Augustine  is  the  oldest  city  in  the  United  States 
Three  flags  have  flown  from  some  of  her  cherished  relic 
houses  and  the  ancient  Spanish-built  fortress.  Mammoth 
gates  of  the  ancient  walled  city  still  stand  ajar,  harbingen 
of  St.  Augustine’s  welcome  to  the  annual  flood  of  visitors 
from  the  whole  round  world. 

City  of  beauty  and  progress,  a  mosaic  of  lovely  homes, 
stately  resorts,  fine  roads,  palm  groves,  shining  sea  and  a 
bustling  commercial  centre.  St.  Augustine’s  population 


ST.  AUGUSTINE  RECORD 

Representative : 

ROBERT  E.  WARD,  INC. 

501  Fifth  Ave.  5  So.  Wabash  A* 

New  York,  N.  Y.  Chicago,  ID- 


Hello  kanHai,  will  thin  1  Ffoot  corn 
<io  for  the  tropics?  The«e  towering 
stalks  were  grown  in  Duval  (bounty, 
near  Din-more. 
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Illustrated  daily  Tab 

Morning  Daily  and  Sunday 

MIAMI,  FLORIDA 

VANDERBILT  NEWSPAPERS,  INC. 


The  development  of  Miami  as  a  metropolis  has  created  a  market  of 
unusual  scope  as  the  consumption  of  advertised  and  trade-marked 
merchandise  testifies. 

Miami  is  a  city  where  permanent  establishment  and  growth  is  posi¬ 
tively  assured  and  because  of  this  fact  National  Advertisers  should 
develop  the  market  from  the  standpoint  of  output  to  their  fullest  ability. 

The  Illustrated  Daily  Tab  (Morning  and  Sunday)  has  established  itself 
as  a  live,  clean  newspaper  worthy  of  consideration  whenever  advertis¬ 
ing  appropriations  are  being  considered. 

The  Morning  newspaper  field  presents  an  attractiveness  both  in 
potential  worth  and  coverage  which  warrants  the  suggestion  that  the 
Illustrated  Daily  Tab  be  included  in  all  national  appropriations  that 
include  Miami. 
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In  thf  rilruii  belt,  garner  in  1925  of  more  than  fifty  millions  of  wealth  for  the 
citizens  of  Florida. 


FLORIDA  ALERT  TO  CHECK 
PROMOTION  FRAUDS 

(Continued  from  page  XXXIV) 


generalize  from  insufficient  information.” 

The  First  Better  Business  Bureau  in 
Florida  was  organized  just  a  year  ago 
by  the  St.  Petersburg  .Advertising  Qub, 
mainly  through  the  efforts  of  William  C. 
Freeman,  the  club’s  president,  formerly 
one  of  the  best  known  advertising  men 
of  New  York  City.  Miami  followed  a 
short  time  later.  .\t  the  August  confer¬ 
ence  of  Better  Business  Bureaus  at  In¬ 
dianapolis  it  was  decided  to  send  a  rep¬ 
resentative  to  Florida,  in  view  of  the 
many  inquiries  about  Florida  promotions 
which  were  being  received  by  the  45  Bet¬ 
ter  Business  Bureaus  throughout  the 
I'nitcd  States.  Edward  .A.  Schwab, 
special  representative  of  the  National  Bet¬ 
ter  Business  Bureau,  who  had  l»ccn  lent 
to  the  St.  Petersburg  bureau  in  the  spring 
of  1925,  was  detailed  to  co-operate  with 
Mr.  Garver,  who  came  to  Florida  early 
n  November  and  has  been  continuously 
engaged  in  investigations  since  then.  Fred 
Schwab  and  Ben  Garver  have  since  been 
added  to  the  staff,  and  early  in  F^ebruary 
the  work  of  the  Better  Business  Bureau 
and  that  of  the  State  Chamber  of  Com¬ 
merce  along  similar  lines  was  co-ordi¬ 
nated. 

“The  Florida  State  CTiamlK-r  of  Com¬ 
merce  invited  the  Better  Business  Bureau 
to  join  forces  with  us  in  the  effort  to 
eliminate  fraudulent  promotions  and  mis¬ 
leading  advertising  from  the  Florida 
situation,”  said  A.  Coult,  general  sec¬ 
retary  of  the  State  Chamber.  “The  State 
Cltamber  of  Commerce  as  such  only  came 
into  existence  in  December,  but  for  some 
months  previously,  as  the  Florida  Devel¬ 
opment  Board,  we  had  been  investigating, 
both  with  our  own  personnel  and  with 
the  aid  of  investigators  borrowed  from 
the  National  Better  Business  Bureau, 
every  suspicious  promotion  and  advertise¬ 
ment  that  came  to  our  notice.  The  pres¬ 
ent  arrangement  avoids  duplication  of  ef¬ 
fort  and  makes  the  work  in  this  direction 
of  the  State  Chamber,  the  Slate  .\ssocia- 
tion  of  Real  F^tate  Boards  and  the  Bet¬ 


ter  Business  Bureau  more  effective. 

“Since  Feb.  1  the  work  has  been  so  or¬ 
ganized  that  we  can  now  not  only  read 
every  Florida  real  estate  advertisement 
which  is  published  and  check  up  promptly 
on  representations  made,  through  the  local 
Cliambers  of  Commerce  and  Real  Estate 
Boards  affiliated  and  co-operating  with  us, 
but  we  can  inspect  the  property  offered, 
look  up  the  people  back  of  it.  and  be 
prepared  to  give  intelligent  information 
alxiut  particular  developments  and  to 
curb  the  activities  of  those  who  through 
over-enthusiasm,  lack  of  experience  or  de¬ 
liberate  intent  misrepresent  the  properties 
which  they  offer. 

"Original  investigations  of  this  kind  put 
the  State  Qtamber  of  Commerce  in  a 
position  to  answer  the  enormous  corre¬ 
spondence  resulting  from  our  advertise¬ 
ments  in  northern  newspapers  and  maga¬ 
zines.  Each  of  these  advertisements  car¬ 
ries  a  coupon  to  be  sent  in  by  those  de¬ 
siring  information  about  Florida.  Many 
want  merely  general  information  such  as 
can  be  given  through  Ixviklets  and  other 
printe<l  matter,  but  a  surprisingly  high 
percentage  of  inquiries  relate  to  specitic 
developments  and  real  estate  offerings. 

“In  all  something  like  3)0  investiga¬ 
tions  have  been  made.  In  only  a  few  has 
anything  that  could  properly  be  termed  a 
fraud  been  discovered.  In  some  instances 
it  has  been  found  that  the  owners  were 
entirely  honest  but  that  they  were  un¬ 
aware  of  the  representations  made  by  the 
men  in  charge  of  sales  anil  advertising. 
F'or  example,  a  development  known  as 
Kissimmee  Shores  was  represented  as 
suitable  for  immediate  agricultural  occu¬ 
pation.  as  being  near  the  City  of  Kis¬ 
simmee  on  a  main  state  highway  and  with 
ample  railroad  facilities.  Kenneth  Back- 
man,  manager  of  the  Boston  Better  Busi¬ 
ness  Bureau,  called  the  attention  of  the 
State  Chamber  of  Commerce  to  the  ad¬ 
vertising  of  this  project  which  was  ap¬ 
pearing  in  New  FIngland.  Our  investiga¬ 
tion  disclosed  the  fact  that  the  property 
lies  50  miles  from  Kissimmee,  that  it  is 
not  on  a  main  highway  nor  a  railroad, 
and  that  it  will  require  a  great  deal  of 
drainage  before  it  can  be  farmed.  I  com¬ 
municated  these  facts  to  the  Boston  Bet- 
(Continued  on  page  XXXVIII) 


I  TRI-CITY  MORNING  NEWS 

I  Bratlenton-Manatee-PalniPtto 

(Eventually  one  big  city) 

I  Fully  covering  the  tri-cities  and  famous  Manatee  section  of  marvelous 
Florida.  Read  by  thou-anils  of  prosperou^  citizens  and  tourists  who 
“read  at  breakfast  what  hat>|H‘ned  last  night”  in  the  only  morning  news¬ 
paper  puldi-hed  in  this  locality.  Manatee  county  comprises  an  advancing 
community,  banking  its  growth  on  the  most  prolific  and  substantial 
agricultural  section  in  the  world,  with  every  added  attraction  appealing 
to  the  winter  tourist,  forming  a  prosperou-  market  of  recognized  pernia- 
nenev.  ready  and  willing  to  buy  what  you  have  to  -«-ll.  Synonymous  with  its 
development  is  the  daily  expansion  of  the  TKM^ITY  MOKNINfi  NF^WS, 
claiming  a  morning  and  Sunday  circulation  of  the  healthiest  condition. 


Sarasota 

Biggest  little  city  in  the 
world 

Fastest  growing  city  in  Florida. 

A  city  with  42  millionaires  and 
71  big  Real  Estate  subdivisions. 

Bank  deposits  ^15,000,000.00. 

Super-power  electric  plant.  Deep¬ 
water  harbors  under  construc¬ 
tion  to  be  finished  in  1926. 

Population  more  than  doubles 
yearly;  1926  building  permits 
^100,000,000.00. 

Sarasota  Herald 

MORNING  8C  SUNDAY 

20  to  40  pages  daily, 
54  to  72  pages  Sundays. 

A  place  where  money  is 
— and  where  it  is  spent. 

S.  C.  BECKWITH 

Special  Agency 
Foreign  Representatives 


BRADENTON 


FI.ORIDA 
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In  Florida,  it’s  BROWARD  COUNTY- 
In  Broward  County,  it’s  FORT  LAUDERDALE — 
In  Fort  Lauderdale,  it’s — 


and  the 

FIUUDESmLE  DAILY  NEWS 


An  All-day  Combination  That  Serves  Well 


THEY  ARE  BROWARD  COUNTY’S  ONLY  DAILY  PAPERS 
AND  COVER  THE  TERRITORY  BETWEEN  MIAMI  AND 
WEST  PALM  BEACH  AS  THOROUGHLY  AS  THE  SUNSHINE 


Fort  Lauderdale  is  situated  on  beautiful  New  River  and  so  close  to 
Lake  Mabel  that  its  deep  harbor  facilities  are  the  greatest  to  be  found 
on  the  entire  East  coast. 

It  is  the  Gate  City  to  the  Everglades,  therefore  bounded  on  the  west 
by  the  most  fertile  farm  land  to  be  found  in  the  state. 

The  population  of  this  rapidly  growing  city  has  increased  300%  in  the 
past  year  and  boasts  of  its  18,000  inhabitants  to  start  the  year  1926. 

The  Morning  Sun  and  the  Daily  News  serve  this  fast  growing  com¬ 
munity  as  any  great  community  should  be  served.  All  the  news  all 
the  time. 


Both  papers  carry  daily  the  full  leased  wires  of  the  Associated  Press 
together  with  the  very  best  features  that  money  will  buy. 

The  News  Publishing  Co. 


THOMAS  N.  STILWELL 
President 

FREDERIC  NORTH  .<;ilORF.Y 
Publisher 


HORACE  C.  STILWELL 

Sec’y  &  Treasurer 

MILTON  J.  MISNER 
Business  Manager 


Mr.  Advertiser 

\ 

Fort  Lauderdale  and 
Broward  County  offer 
a  good  market  for  al¬ 
most  every  commodity 
and  these  commodities 
can  best  be  sold  thru 
the  advertising  col¬ 
umns  of  these  rapidly 
growing  papers. 


National  Representative:  FROST,  LANDIS  &  KOHN 
Chicago  New  York  Atlanta  St.  Louis  San  Francisco  Los  Angeles  Seattle 
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Not  Venire,  but  Miami  Beach,  anti  the  gondolier  singtt  a  song,  whirh  might  be 
"Old  Black  Joe."  or  such  of  the  negro  spirituals  as  “All  God's  (^hilluii?," 
golden  music  under  a  tropic  moon. 


FLORIDA  ALERT  TO  CHECK 
PROMOTION  FRAUDS 

(^Continued  from  page  XXXl’l) 

ter  Business  Bureau,  which  got  in  touch 
with  the  owners.  They  were  horrified  to 
learn  what  had  been  said  about  their 
property.  .A  great  many  persons  had 
bought  ten-acre  units  in  this  development 
for  $1,000  each  and  the  owners  imme¬ 
diately  sent  out  a  letter  to  every  purchaser 
offering  to  refund  the  money.  They  are 
now  organizing  a  special  drainage  district 
under  the  state  laws. 

"Some  times  a  man  advertises  in  good 
faith  things  which  are  not  true.  A  man 
in  Buffalo  bought  a  tract  of  Florida  land 
which  he  had  never  seen  on  representa¬ 
tions  which  he  accepted  and  on  which  he 


offered  it  for  sale  in  smaller  parcels.  The 
Buffalo  and  Rochester  Better  Business 
Bureaus  called  the  matter  to  our  atten¬ 
tion  and  I  wrote  him  asking  for  a  legal 
description  of  his  land,  which  had  beeu 
represented  to  him  as  being  on  the  Dixie 
Highway.  We  found  not  only  that  it  was 
not  on  the  Dixie  Highway,  but  he  did 
not  even  have  a  legal  title  to  the  land 
which  he  was  selling.  He  has  agreed  to 
refund  the  money  to  several  thousand  per¬ 
sons  who  have  bought  lots  from  him. 

“A  development  known  as  Arcadia  Gar¬ 
dens  reaped  a  harvest  last  summer  by 
selling  lots  to  tourists  visiting  Atlantic 
City.  N.  J.,  representing  that  a  piece  of 
wilderness  was  a  complete  development 
with  all  improvements  in  and  buildings 
constructed.  In  this  case,  too.  the  pro¬ 
moters  have  agreed  to  return  the  money 
paid.” 


FLORIDA’S  NEXT  BIG  CITY 

FORT  PIERCE 

'THE  HUB  OF  FLORIDA’’ 

Seaport  City — Railroad  Center 
Florida  Highway  Junction  Point 
Population  10,000 — Winter  16,000 

Situated  in  The  Wonder  County 

ST.  LUCIE  COUNTY 

The  Agricultural  Paradise  of  Florida 

FOR  THE  8TH  CONSECUTIVE  SEASON,  WINNER  OF  THE 
GRAND  CITRUS  FRUIT  AWARD  IN  FLORIDA— SCORING 
952  POINTS  OUT  OF  A  POSSIBLE  1000. 

This  Wonderful  Section  cf  the 
Nation's  Wonder  State  FLORIDA 

Served  by  the 

FORT  PIERCE  RECORD 

Every  Morning — 7  Mornings  A  Week 

—READ  IN  EVERY  HOME— 

NEWS  SERVICE— LEASED  WIRE  OF  UNITED  NEWS 

FROST,  LANDIS  AND  KOHN 


AN  EPOCH  MARKING  RECORD  OF 
ACHIEVEMENT  ESTABLISHED 
BY  THE  TAMPA  TELEGRAPH 

the  origan izatiitn  of  this 
paper  each  passing;  month  has 
seen  new  records  made,  never  be¬ 
fore  paralleled  in  the  history  of 
journalism. 

TWO  THINGS  RESPONSIBLE 

for  the  wonderful  record  made  by  the 

T  eh  graph  : 

—  IX  ALL  HISTORY  THERE 
HAS  NEVER  BEEN  SUCH  AX 
ERA  OF  SOUND  YET  TREMEN¬ 
DOUS  DEVEUOPMENT  IN  ANY 
TERRITORY  AS  IS  NOW  IN 
PROGRESS  ON  THE  WEST 
COAST  OF  FLORIDA. 

—THE  MEN  AND  WOMEN  WHO 
MAKE  UP  THE  ORGANIZATION 
WHICH  OWNS  AND  OPERATES 
THE  PAPER  ARE  ALL  TRAIN¬ 
ED  NEWSPAPER  SPECIALISTS 
WHO  HAVE  WORKED  TO¬ 
GETHER  IN  THE  TAMPA  FIELD 
FOR  MANY  YEARS.  THEY 
KNOW  THEIR  CLIENTELE  AND 
THEY  KNOW  CONDITIONS 
WHICH  EXIST  HERE  AND 
KNOW  HOW  TO  HANDLE 
THEM. 

IT  IS  NOIF  A  PROVEN  FACT 

that  no  advertisinji^  campaii^n  which 
is  intended  to  cover  the  Tampa  field 
either  local  or  forei.tjn  can  fulfill  its 
purpose  without  usin^  this  medium. 

Both  the  volume  of  advertising; 
carried  and  the  marvelous  g^rowth  of 
circulation  verify  this  fact. 

It  will  pay  you  to  investigate 

The  Tampa  Telegraph 

’’Tampa’s  Livest  Newspaper” 

Represpntativps ; 

E.  KATZ  SPECIAL  ADVERTISING  AGENCY 

New  York,  Chicago,  Detroit,  Kansas  City,  Atlanta,  San  Francisco 
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Leadership ! 

The 

Daytona  Beach  News 

DAYTONA  BEACH,  FLA. 

FIRST 

in 

Local  Advertising 
A.  B.  C.  Circulation 
National  Advertising 
Merchandising  Cooperation 

The  Daytona  Beach  News  has  almost  double  the  paid  circulation  of  any 
daily  newspaper  in  Volusia  County,  or  on  the  East  Coast  of  Florida 
between  St.  Augustine  and  West  Palm  Beach. 

Circulation  NOIT  Over  6,400 

PERMANENT  POPULATION  ESTIMATED  AT  25,000 


For  RESULTS  Use 
THE  DAYTONA  BEACH  NEWS 


Associated  Press,  International  News  Service  and  other  well'known  features 
The  only  A.  B.  C.  Newspaper  in  Daytona  Beach,  Fla. 

Represented  by 

FROST,  LANDIS  &  KOHN 


Chicago 


New  York 


Atlanta 


St.  Louis 


Kansas  City 
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View  almost  anywhere  in  eenlral  Florida  above  Lake  Okee  rhobee.  Spanish  nioss  decorating  every  tree  and  cool  lake 
waters,  alive  with  fish  and  pelicans,  giving  the  northerner  a  thrill. 


FLORIDA  REDISCOVERED 


(Continued  from  page  III) 


but  tile  state  has  not  learned  to  retine  it 
for  fertilizer  in  her  own  plants.  The 
total  mineral  output  is  valued  at  $16,000,- 
000  per  annum.  There  is  a  large  fishing  ' 
industry  and  a  lively  tobacco  manu¬ 
facturing  business,  particularly  of  cigars,  f 
of  which  half  a  billion  are  produced  in  < 
a  year.  The  forest  yield  is  more  than 
$40,000,000,  including  turpentine  and 
rosin.  There  are  diversified  small  in¬ 

dustries,  outside  of  agriculture,  but  all  are 
dwarfed  by  the  building,  tourist  trade, 
commercial  retailing,  transportation  and 
agriculture. 

Now  that  the  excitement  of  the  big 
speculative  land  rush  has  subsided  the 
thoughtful  citizen  discusses  the  future  of 
the  new-found  state,  and  the  great, 
pulsating,  unanimous  thought  is — agri¬ 
culture.  If  the  state  has  been  neglected 
as  a  resort  it  has  been  wholly  ignored 
as  a  seat  of  immense  farming  enter¬ 
prise.  Less  than  ten  per  cent  of  the 
available  and  suitable  farm  land,  some  of 
it  as  black  as  your  hat  and  much  of  it 
of  amazing  fertility,  has  been  touched  by 
plough  or  harrow.  Indeed,  20,000.000 
acres,  susceptible  of  cultivation  for  from 
one  to  four  annual  crops  of  some  250 
logical  commodities,  lie  under  the  sun 
in  their  primitive  state. 

This  is  another  paradox,  for  Florida 
eats  and  demands  the  best  and  her  nat¬ 
ural  crops  come  at  a  time  of  the  year 
when  they  may  .sell  in  northern  markets 
as  luxuries.  The  state  <loes  not  by  any 
means  feed  its  own  population.  L.  ^I. 
Rhodes,  of  the  Florida  State  Marketing 
lUir^au,  recently  prepared  the  following 
record  of  the  1925  food  importations  into 
Morida  from  the  outside  world : 

Bacon  and  pork  . $19,403,221 

Beef  an<l  veal  .  13,797,10f) 

Dairy  jiroducts .  24.0.35, Ikl 

Lanl .  3.199.r)f)8 

I-amb  and  mutton  .  1.70t  1,000 

Poultry .  7,.500.fX)0 

Eggs  .  4.5oO.(K)0 

ITour,  meal,  bread .  18,000,0<l0 

Corn  .  H.OOO.OfM) 

I'eed  stuffs  .  5,250,000 

Canned  goods,  fruits  and 

vegetables  .  18.7.50,000 

Total  . $124,135,176 

Jt  will  be  understood,  of  course,  the 


state  has  no  census  machinery  for  se¬ 
curing  direct  absolutely  accurate  data,  but 
it  is  possible  to  reach  certain  estimates 
by  deduction,  and  this  Mr.  Rhodes  did. 

Mr.  Rhodes'  estimates  point  the  way 
to  the  farmer  of  the  future,  an  accurate 
indication  of  what  is  needed.  Anti  Hor¬ 
ace  F5.  Norton,  one  of  the  best-informed 
and  most  conservative  agricultural  an¬ 
alysts  of  the  state,  with  national  experi¬ 
ence,  said  to  this  writer ; 

“Every  item  on  the  import  list  can  be 
grown  in  Florida,  some  better  here  than  in 
any  place  that  I  have  ever  discovered. 
It  is  one  of  the  great  economic  absurdi¬ 
ties  that  Florida  last  year  purchased  out¬ 
side  of  her  borders  a  cpiarter  of  a  mil¬ 
lion  dollars  worth  of  foodstuffs. 

“This  is  an  excellent  cattle  and  hog 
country.  The  tick  that  plagues  cattle 
can  be  controlled  and  is  being  controlled. 

I  have  never  seen  finer  hogs  in  any  state 
than  here.  The  state  needs  dairy  de¬ 
velopment  on  a  large  scale.  .\round 
Jacksonville  is  the  best  chicken  country 
I  know  of,  and  one  young  friend  of  mine 
has  made  a  clean-up  there  with  poultry- 
in  the  past  two  years.  You  see  wiki 
ducks  on  every  lake,  but  you  will  hunt 
far  and  wide  for  a  duck  farm  like  those 
which  abound  on  Long  Island.  There 
are  four  or  five  excellent  varieties  of 
hay  which  may  be  grown  the  year  round 
in  Florida.  \Ve  can  grow  alfalfa,  but 
there  are  more  profitable  hays.  We 
can  grow  oats  and  corn  in  immense 
quantities.  Florida  has  been  simply 
neglected. 

The  future  will  see  a  great  number  of 
small  farms  here.  Ten  acres  is  enough 


SANFORD,  FLA. 

“The  City  Substantial” 

The  center  of  the  most  intensively  developed  agricultural 
section  in  Florida. 

Sanford  ships  more  than  73%  of  all  the  celery  grown  in 
Florida,  and  33%{%  of  the  total  production  of  the  United 
States. 

It  shipped  more  than  5800  carloads  during  the  season  of 
1924-25. 

$7,000,000  is  derived  annually  from  agriculture  and 
horticulture. 

To  reach  these  prosperous  farmers — use 

“The  onl\)  daily  thoroughly  covering  Seminole  County" 

Rates  and  circulation  on  request 


for  a  man,  if  he  farms  intensively.  I 
know  a  man  who  makes  $7,000  a  year 
from  two  acres.  Intelligent  farming  will 
net  large  scale  farming  from  $200  to  a 
$1,000  an  acre.  This  is  the  next  big 
move  in  Florida.” 

The  land  along  the  northern  boundary 
of  the  state  is  looked  upon  as  the  best 
general  farming  country.  The  best  citrus 
fruit  land  lies  down  the  peninsula,  from 
.50  to  75  miles  below  the  northern  bor¬ 
der. 

Florida  is  sandy  around  her  boun¬ 
daries,  white  sand  at  the  coast  lines  and 
sometimes  in  the  interior,  rich  sandy 
loan  on  the  big  central  ridge  or  terrace 
that  extends  from  the  northern  border 
south  almost  to  the  Everglades.  Geolo¬ 
gists  say  that  h'lorida  was  once  under 
water  and  as  the  seas  have  receded 

through  the  long  spans  of  time  terraces 
have  been  left  on  either  side  of  the 

jteninsula,  the  center  being  280  to  300 
feet  above  sea  level  and  the  coast  ter¬ 
races  being  so  flat  that  the  ebb  tides 

leave  millions  of  acres  of  marsh  land 
exposed. 

There  are,  of  course,  exceptional  wide 
beaches  of  hard  sand,  where  automobiles 
race  for  thirty  miles. 

Florida's  50,000  farmers,  occupying  2,- 
000,000  acres,  raise  annual  crops  ap¬ 
proaching  $100,000,000  in  value,  h'ruits, 
berries  (including  magnificent  strawber¬ 
ries  and  blueberries),  sugar  cane,  tobacco, 
ferns,  celery  and  potatoes,  and  all  man¬ 
ner  of  garden  truck,  melons,  nuts  ranging 
from  the  coconut  to  the  delicious  paiicr- 

(Continued  on  page  XLII) 


THE 

PLANT  CITY 
COURIER 

Oldest  Newspaper  in 
Hillsborough  (Florida’s 
greatest  county) 

Offers 

Better  service  to  adver¬ 
tisers  than  any  other 
medium  or  combination 
of  mediums  in  Eastern 
Hillsborough. 

PLANT  CITY  has  a 
population  of  approa. 
mately  8,000  (1925  state 
census  shows  6,639)  and 
a  trade-area  population  of 
20,000.  Known  as  “The 
Substantial  City.” 

The  greatest  winter 
strawberry  and  produce 
market  (F.O.B.)  in  the 
South. 

Florida’s  leading  inland 
shipping  point.  More 
trains  daily  than  any 
other  city  in  Florida  ex¬ 
cept  Jacksonville. 

Seven  main  highways 
connect  the  city  with 
hundreds  of  thousands  of 
acres  of  the  best  and  most 
highly  developed  agricul¬ 
tural  territory  in  Florida. 
These  roads  are  to  be  sup¬ 
plemented  with  $1,100,000 
(60  miles)  of  hard-sur¬ 
faced  16-foot  lateral  high¬ 
ways  for  which  the  Fourth 
Commissioner’s  district 
has  already  voted  bonds. 

One  modern  school 
building  to  every  1,200 
men,  women  and  children 
residents.  Known  also  as 
“A  city  of  churches.” 

THE  ADVERTISER 
whose  product  appeals  to 
a  rural  population  accus¬ 
tomed  to  the  conveniences 
of  city  life,  will  get  RE¬ 
SULTS  by  placing  his 
copy  in 

The  PlantCity! 
Courier 

(Every  morning,  except 
Monday) 

Leased  ivire  service  of  Unitd 
IVelvs- — Member  of  Cental 
Press  Association. 

Published  by 

PLANTCITYCOURIER 
PUBLISHING  CO., Inc 

W.  K.  ZEWADSKI,  Jr-. 

Presided 

ARTHUR  G.  IVEY, 

Sec’y-Treas.  and  Mp- 
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Let  the  Corset  Cover 
Twins 

“CAMISOLE  and  BRASSIERE” 

Cover  Your 
Central  Florida  Wants 


J.  Clement  Brossier 


R.  Bazile  Brotaier 


You  can’t  judge  Florida’s  purchasing  power  by  its  population,  it  must  be  judged  by  its  wealth. 
We  do  not  know  of  a  single  family  within  a  radius  of  fifty  miles  of  Orlando  which  is  in  financial  want. 

The  people  of  Florida  buy  what  they  want  and  have  the  money  to  pay  for  it  regardless  of  cost. 

Here’s  a  fertile  field  for  national  advertisers.  Besides  our  own  population,  well-to-do  tourists 
roam  our  state  and  never  pass  up  Orlando.  They’ll  be  prospects  for  your  products  when  they  return 
home. 

THE  REPORTER  has  daily  afternoon  deliveries  in  the  following  cities; 

Orlando  Clermont  St.  Cloud  Melbourne 

Formosa  Winter  Garden  Titusville  Sanford 

Winter  Park  Ocoee  Indian  River  City  Maitland 

Apopka  Pine  Castle  Cocoa  Longwood 

Eustis  Kissimmee  Rockledge  Alta  Monte  Springs 

The  growth  of  Orlando: 

Population  City  Property  Valuations  Building  Permits 

I Q I n  a  fiQ4 

1920  9282  (Approximately  60%)  1920  .  1,596,118.00 

1925  (April  V)’ !!!!.'!!  22,273  *^21  .  3,002,468.00 

1926  (January  1) .  33,000  '^OO .  $1,088,793.00  ,^22  3,271,799.00 

Enrollment  White  Public  Schools  1910  .  2,113,653.00  1923  3,033,139.00 

1900  .  221  1920  11,650,792.00  1924  5,715,478.00 

jq'® .  ,  1924  .  20,784,455.00  1925  . $1,800,007.00 

1925 3!99i  1925 . 27.633,396.00  — (To  Oct.  15, 1925) 

BANKS 

Total  resources  in  our  territory  exceed  $40,000,000.00 
CITY  TAX  RATE 

21  Mills  on  60%  valuation,  or  $12.60  on  $1,000.00. 

There  are  two  good  daily  newspapers  in  Orlando.  We  don’t  cover  the  entire  field — only  about  95%. 
But  we  have  an  afternoon  paper  which  enjoys  the  confidence  of  this  95%  population,  and  retains 
the  respect  of  our  enemies  (not  many  but  a  few). 

The  Sunday  Reporter-Star  published  in  conjunction  with  the  week-day  Evening  Reporter-Star  is 
the  only  locally  illustrated  paper  in  Central  Flor’da.  To  use  the  Evening  Reporter-Star  and  the 
Sunday  Reporter-Star  guarantees  to  advertisers  full  coverage  of  this  rich  and  lucrative  section. 

P.  S. — TTie  daily  circulation  is  9,330  ^e  A.B.C.  give 

-no  1  •  1-  •  t/\  AT  f\  local  circulatio 

The  Sunday  circulation  is  10,450  distribute 

P.  S.  No.  2 — ^The  total  linage  for  the  Evening  Reporter-Star  for  1925  was — 8,926,078, 

Its  closest  compietitor  was  8,594,012. 

Represented  in  the  National  Field  by  BryaNT-Griffith  &  Brunson,  Inc. 


the  K.-s.  more 
than  other 
in  this  section. 
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Tunpi.  f'loridt. 


Floridans  Fastest  Growing  Newspaper 


( )kci-chi)l)cf.  with  its  black  muck  bed 
created  by  centuries  of  layers  of  decayed 
vegetation,  is  being  reclaimed  by  the 
tractor  which  ploughs  drainage  canals 
20  to  75  feet  wide,  relieving  the  land  of 
its  water  and  making  seed  grow  under 
'hell  pecan,  abound  wherever  man  has  the  hot  sun  with  stupendous  results.  The 
])ut  his  hand  to  the  soil,  and  often,  in  farmer  is  now  at  work  in  the  Ever- 
the  case  of  berries  and  nuts,  in  wild  glades.  Among  his  crops  arc  all  sorts 
profusion.  There  is  no  fencing  law  in  of  garden  truck,  sugar  cane,  rice,  hay, 
Florida  and  one  of  the  picturesque  sights  corn,  millet,  maize,  peanuts,  oranges, 
is  that  of  cattle  and  hogs  roaming  over  grapefruit,  limes,  avocados  and  bananas, 
the  roads  herded  in  range  counties  by  He  is  also  raising  live  stock  in  small  vol- 
cowboys  who  look  to  the  tourist  as  ume.  The  Everglades  are  being  sold  as 
if  they  has  just  arrived  from  Yuma.  small  farms,  but  many  believe  that  the 
Florida’s  citrus  crop,  taken  from  17,-  future  will  see  vast  ranch  operations  car- 
fH)0,000  trees,  runs  to  more  than  20,000,-  ried  on  there  by  corporations  which  will 
(lOh  Ixjxes  per  annum  of  oranges,  'jK’cialize  farming  on  a  new  scale.  One 
grapefruit  and  tangerines,  worth  S51,4<)0,-  of  the  familiar  remarks  is  that  the  Ever- 
J80.  Pineapples  grow  over  a  huge  glades  will  some  day  make  fruit  and 
acreage  of  the  state.  vegetable  luxuries  as  common  in  the 

Many  look  to  the  Everglades  as  the  Xorth  in  December  as  they  are  in  Sep- 
^uture  garden  spot  of  the  state,  able  to  temher. 

feed  a  large  section  of  the  world's  pop-  In  his  excellent  hook,  “I'lorida  in  the 
Illation.  This  vast  saucer,  covering  4,-  .Making."  Frank  Parker  Stockbridge 
'(to  square  miles,  lying  south  of  Lake  (Coiiliiiucd  on  f’Oge  XLIII) 


FLORIDA  REDISCOVERED 


( Continiiiul  from  pot 


The  big  tabloid  success  of  the  past  year  in 
America.  It  is  a  true  newspaper,  done 
up  in  the  convenient  package  of  the  new 
journalism.  It  is  a  leader  of  thought  and 
action  in  wonderful  Tampa,  indejjendent, 
liberal,  constructive,  wholesome,  a  paper 
for  home-loving,  state-building  men  and 
women. 


Because  the  Globe  is  a  good  newspaper,  a 
delightful  entertainment,  an  indeptendent 
advocate  of  progress,  Tampa  has  given  it 
splendid  support  from  its  first  issue.  In 
less  than  a  year  it  has  become  a  notable 
circulation  and  advertising  success. 


STATION 

EUSTIS 


FLORIDA 

IN  LAKE  COUNTY, 

Where  T.  Jeff  Bailey  Publishes  His  Daily  Effort, 

The  £ustis  Lake  Region 

— A  Very  Good  Little  Newspaper, 
- BROADCASTING: - 

A  CITY  OF  HOMES 

Built  by  Cultured-Liberal  Yankees 

Encouraged  by  Tolerant-Friendly  Crackers 

GOOD 

Schools — Churches — Fishing — Boating — Golfing 
Gun  Club — Kiwanis  and  Rotary  Clubs — Country 
Club — Band  Concerts — Playgrounds — 
Climate — People — Lakes — Hills 
Scenery — Citrus  Fruits 

(One  wanting  more  should  die  and  go  to  Heaven) 

EUSTIS 

— Pulls  Like  a  Porous  Plaster 
Wears  Like  a  Pig’s  Nose — 


National  distributors  of  worthy  mer¬ 
chandise  deserve  to  know  that  the  gateway 
to  Tampa’s  substantial  homes  is  the 


Evening  Hours  are  Reading  Hours 


Published  Daily  Except  Sunday 


National  Representatives 


FROST,  LANDIS  &  KOHN 


USE  A  TWO  CENT  STAMP  AND  LISTEN  IN  ON 

The  Chamber  of  Commerce 


New  York 


Atlanta 


MM 


Editor  &  Publisher  for  February  27,  1  926 


_ Orlando  had  in  1910  3,894  people,  and 

I  aORIDA  REDISCOVERED  I  Carl  Hunt  told  this  writer  that  the 

— - -  present  population  is  31,478.  The  value 

(ContPmr<l  from  page  XLI)  of  her  city  property  has  multiplied  27 

^  - — - times.  Her  total  bank  resources  are 

„  ,  .  ■>._  T7,.„ _ I  j.,  $26,000,(XK).  .\  progressive,  liberal  town 

:e:  ''I>velopnien  .  ciiins  ^for  Orlando  and  beautiful  to  look  upon. 
O'ob.jof  «P'‘f  -Kissimmee.  Haines  City.  Winter 

jodindual  sm  iin  Haveii,  Lakeland.  Plant  City,  Bartow, 

p,  farord  cases,  j  i,'  Sebring,  Arcadia,  Punta  Gorda  are  on 

j(^e  ic  flrai'n^np  cvcfAni  lo^g,  good  road  to  Fort  Myer,  all 

tt  to  supplcnie  ^  ^  deserving  a  place  in  the  picture  of  a 

Kfts.iary  to  nr  T  being  magically  built.  Each  has  its 

only  on  a  larje  scale  is  .  prof-  i„au,tries.  each  its  chamber  of  commerce, 

■f  to  tnstal  purnpi  ^  ®  each  its  devoted  advocates,  each  its  quota 

;(  at  all  times  ^  rgencie>  homes,  parks,  drives,  trading  cen- 

o'  ®  ters  an<l  most  often  a  municipal  band. 

^  one  has  visited  many  of  the  38  Fort  Myers  is  spotless  and  possesses  one 
« of  the  state  where  daily  newspapers  q{  jJ.,c  prettiest  residential  streets  in  the 
prfilished  the  temptation  is  to  write  country. 

jnok-length  account  of  their  individual  North  on  the  Gulf  coast  the  road  leads 
■jcter,  almost  uniform  beauty  and  through  Sarasota  and  Bradenton  to 
jshini!:  common  development  during  Tampa,  famous  old  city,  now  triple  its 
10  two  years.  A  dozen  of  them  1920  size,  modernized,  impressive,  as  ac- 
almost  brand  new.  tive  as  any  northern  town,  and  very  rich, 

ijclisonville  is  the  .solid  northern  base  Over  Gandy  Bridge,  more  than  six  miles 
Florida’s  progp'ess,  itself  last  to  fall  in  length,  one-half  of  the  distance  over 
(Cf  ie  spell  of  speculative  rushing  water,  you  wheel  your  way,  en  route 
k  today  as  live  and  with  as  many  in-  paying  a  toll  which  seems  to  be  fair, 
Ktinc  stories  to  tell  as  any  other  city,  but  which,  you  are  told,  is  regarded  by 
N  builders  are  there,  making  over  the  the  bridge  corporation  to  be  so  exces- 
dty,  much  of  which  deserves  to  re-  sive  that  application  has  been  made  to  the 
r  b«ause  of  ancient  glory.  legislature  to  have  it  cut  down  in  the 

lie  more  romantic  city  exists  in  Amer-  publ'c  interest.  By  this  bridge  the  dis- 
;  than  St.  Augustine,  first  white  man  tance  to  St.  Petersburg  is  shortwed  by 
fitment  in  the  United  States,  to  which  jP  miles  and  time  is  money  in  Florida, 
u’ relics  of  the  live  Kovernments  under  Petersburg  was  named  by  a  sailor 
rv^  she  has  lived.  But  St.  Augustine,  'rom  Russia  as  a  result  of  a  little  dis- 
ite  her  narrow  twisting  streets,  is  cussion  on  the  primitive  dock  of  the 
-iallv  a  modern  city,  filled  with  ago  between  that  gentleman  and  a 

sicncent  hotels  and  homes,  gay  and  crony  from  Detroit.  The  latter  was  loyal 
fcinc  On  the  road  to  Orlando,  Michigan  city  and  the  two  drew 

Ir^polis  of  the  center  of  the  state,  one  '"ts,  St.  Petersburg  winning.  The  de- 
Ts  the  bustling,  clean  new  cities  of  Seated  gentleman  later  started  the  De- 
klnes.  Palatka,  DeLand,  Sanford  and  'coit  Hotel,  now  a  romantic  hostelry  of 
ics.  and  the  rich  truck  gardens  with  fishing  village  of  a 

pasion  of  lettuce,  celery,  beans,  cu-  'Piarter  of  a  century  ago  today  has  more 
IWier?,  peppers,  strawberries,  and  50,000  residents  and  some  of  the 

U($  Ferns  are  grown  here  in  the  claims  of  Winter  population  run  as  high 
i4adc  of  lattice  buildings;  florists  150,000.  It  is  a  resort  city,  with 
pr  the  whole  country  use  them  to  gar-  '"'Ic  streets,  glorious  drives,  tine  hotels 
!  bouquets.  [Civitiiiiied  on  page  .V/.f'l 


20  miles  of  the  “GOLD  COAST”- 


COVERED  BY 


Stuart  uis 


STUART,  FLORIDA 


. 


obe 


Only  medium  for  blanket- 
tfg.  ing  important  twenty  -  mile 

S—  stretch  of  Florida's  famous 

East  Coast,  including  City  of 
’tef'  Stuart  and  all  of  Martin 

County. 

Recognized  commercially, 
agriculturally  and  as  a  winter 

resort.  STUART,  FLORIDA. 
'  is  the  fastest  growing  city  in 
—  the  fastest  growing  section  of 

the  fastest  growing  State  in 
the  UNION. 

This  bright,  effective  daily,  running 
from  eight  to  twenty  pages,  reaches 
more  than  nine  out  of  ten  people  in 
the  city  and  county,  wherein  the  na¬ 
tional  advertiser  will  find  an  acknowl¬ 
edged  field  of  prosperous  buyers. 


Stuart,  Florida 

/ii»  itltinlir  (pateH'fty  to  the  (»«//*’ 


Foreign  Reptesentativeft: 
RaJph  R.  Mulligan. 

M  East  Fortr-aecvmd  Street 
New  York.  N.  Y. 

C.  J.  Anderson  Agency. 
3€t  North  Michigan  Avenue 
Chicago,  III. 


Palm  Beach 
Today 

Represents  More  Capital — Has 
More  Bank  Deposits — More  Money 
Per  Capita — Enjoys  Greater  Busi¬ 
ness,  Industrial  and  Building  Ac¬ 
tivity  with 

STABILITY 

than  at  any  Time  in  History 

The  Following  Should  Be  Sufficient  for 

A  Guarantee  of  the  Stability  of 
Palm  Beach 


The  following  vast  sums  were  expended  for  improvement,  con¬ 
struction  and  development,  either  completed  or  in  process  of 
completion  from  January,  IQ25,  to  January  'll,  1026,  in  West  Palm 
Beach  and  Palm  Beach ; 

Municipal  Improvements  . $  6,480,000.00 

Public  Utilities  .  4,800,000.00 

Inlet  and  Port  .  4,250,000.00 

Southern  Boulevard  Bridge  .  300,000.00 

Schools  .  775,000.00 

Semi-civic  Buildings  .  1,000,000.00 

Development  of  Subdivisions  .  24,000,000.00 

Building  Permits,  1925  .  31,724,761.00 

Building  Permits,  1926,  to  Date .  1,677.005.00 

Add  Increase  to  Building  Permits  to  Cover  Under- 

Estimation  as  Per  Opinion  of  City  Officials.  .  .  .  19,857,064.00 

Total  . $94,863,830.00 

The  Palm  Beach  Post 

Is  Representative  of 

The  Growth  and  Stability 

of 

Palm  Beach 

There  is  no  other  Medium  in  Summer  or  Winter  that  so  thoroughly 
covers  the  Spenders  of  the  classes  and  the  masses  of  Palm  Beach, 
West  Palm  Beach  and  Palm  Beach  County  .is 

The  Palm  Beach  Post 

West  Palm  Beach,  Florida 

‘*The  Leading  Paper*’ 

lOnly  Member  A.  B.  C.  in  Palm  Beach  County' 

Representatives 

FROST,  LANDIS  AND  KOHN 

NEW  YORK  —  CHICAGO  —  ATLANTA 
Gravure  Sersice  Corp<nation,  New  York 


XLIV 


Editor  &  Publisher  for  February  2  7,  1  926 


Result  of  the  sand-sucker  dredge  at  St.  Augustine.  The  former  ugly  shore 
line  has  heen  cleaned  up  and  the  seawall  is  now  of  solid  concrete.  Off 
this  seawall  are  acres  of  newly  made  lands  where  fine  homes  are  replacing 
the  water  wastes  of  yesterday. 


FLORIDA  AGGRESSIVE  FOR 
HONEST  BUSINESS 

{Continued  from  fage  XV) 


is  certainly  a  position  that  shows  both 
vision  and  courage,  and  I  did  not  hesi¬ 
tate  to  say  to  the  business  men  of  Florida 
that  I  knew  that  honest  business  men  in 
every  part  of  the  country  would  strike 
hands  with  them  in  helping  them  main¬ 
tain  that  position. 

But  before  I  close  this  article  I  must 
not  forget  to  say  a  word  about  the  great¬ 
est  book  on  Florida  that  has  yet  seen 
the  light.  Of  course  I  refer  to  “Florida 


in  the  Making,”  by  Frank  Parker  Stock- 
bridge  and  John  Holliday  Perry,  two 
newspaper  men  known  in  every  part  of 
the  country.  They  have  really  put  on 
the  printed  page  a  moving  panorama  of 
what  is  going  on  in  this  great  State  all 
the  way  from  Key  West  to  Pensacola. 
.After  reading  a  chapter  or  two  one  gets 
into  the  swing  of  this  mighty  moving 
picture  and  has  that  sense  of  reality  that 
one  gets  in  trudging  the  great  highways 
of  India  with  “Kim.”  As  a  newspaper 
man  myself,  I  lift  my  hat  in  admiration 
to  what  two  co-workers  in  the  news¬ 
paper  field  have  done — they  have  made 
a  book  that  presents  to  the  life  the 
varied  resources  of  a  wonderful  state 
and  the  type  and  character  of  the  men 
who  are  developing  them. 


INDIAN  RIVER  COUNTY’S 
LEADING  NEWSPAPER 
AND  ONLY  DAILY 


VERO  BEACH 
PRESS 

VERO  BEACH  FLORIDA 

COUNTY  SEAT  OF  INDIAN  RIVER  COUNTY 
“WHERE  THE  TROPICS  BEGIN” 

FULL  LEASE  WIRES  OF 
ASSOCIATED  PRESS 
UNITED  PRESS 

NET  PAID 
CIRCULATION 

8,000 

NATIONAL 

DISTRIBUTION 

B.  W.  WILLIAMS 
EDITOR  AND 
BUSINESS  MANAGER 


SARASOTA 

Florida 


The  Most  Progressive  City  on  the  West  Coast 

Population  .  -  -  -  12, COO 
Population  of  trading  area  30,000 

Sarasota  is  one  of  the  most 
attractive  resort  cities  of 
Florida.  During  the  past 
year  over  $10,000,000  was  ex¬ 
pended  in  the  construction  of 
residences,  hotels  and  com¬ 
mercial  structures.  It  is  the 
Spring  training  camp  of  the 
New  York  Giants. 

Sarasota  County  is  one  of 
the  largest  producers  of  veg¬ 
etables  and  citrus  fruits  in 
Florida. 

The  leading  newspaper  of 
this  rich  market  is  the 

SARASOTA  DAILY  TIMES 

This  paper  with  its  full  news 
ser\ices  and  features  offers 
advertisers  complete  cover¬ 
age  of  its  field. 

Spend  a  Summer  this  Winter  in  Sarasota 

NATIONAL  REPRESENTATIVES 

FROST,  LANDIS  8c  KOHN 

Chicago  New  York  Alanta  St  LouU 


Editor 


Publisher  for  February  2  7,  1  9  2  6 


rasota 


(ggnry  (o  the  belief  of  the  average  sehool-ehild  the  Floriila  alligator  of  this 
tlav  is  found  only  in  zoo  or  leather  factory  pens. 


FLORIDA  REDISCOVERED 

I  {Conlmurd  from  page  XLIII) 

altillas,  and  looks  like  a  big  city,  with 
ijtf  harbor  full  of  ships. 

Tk  amiable  Florida  scrap  is  between 
Wtst  and  East  coasts.  These  arc 
kta  of  rival  civic  pride.  To  choose 
.aTi  them  is  to  risk  one’s  peace  of 
■^1  not  to  mention  more  dire  results 
ie  preference  be  too  pronounced  and 

Sg  if  the  Gulf  he  handsome,  so’s  the 

-  Coast— glitteringly  beautiful  from 

-  j!  palms  of  the  southeni  keys  back 
Fffdinandia.  The  charm  of  the  sea 
•  with  the  glory  of  the  tropics. 
’  is  a  city  of  thrilling  progress. 

(t spin  the  News  tower  and  look  about, 
tide  sweep  of  buildings,  most  of  them 


looking  solid,  some  of  them  comparable 
to  Xew  York  or  Chicago  structures,  and 
a  wavy  shore  drive  through  the  city, 
rapidly  nearing  completion,  reminding 
one  of  Lake  Shore  Drive. 

They  talk  about  Miami  as  being  a 
100.000  population  city  and  although  this 
writer  did  not  stop  to  count  he  believes 
it.  It  is  a  city  of  business,  with  good 
times  on  the  side,  and  men  have  made 
fortunes  there  that  should  furnish  "suc¬ 
cess  stories”  for  magazines  that  like  ’em 
for  years  and  years.  Everyone  seemed 
to  be  working  at  New  York  speed  in 
Miami  last  week,  and  the  newspaper  fel¬ 
lows  said  this  kept  up  the  year  through. 

Miami  is  nearly  four  times  as  great 
as  it  was  in  1920,  any  way  you  wish  to 
Kick  at  it.  It  is  a  big  resort  and  one  is 
likely  to  meet  on  any  street  comer  in 
the  Winter  time  men  and  women  whose 

(Cnnlinurd  mi  page  XLVI) 


THE  FORT  PIERCE 
NEWS  -TRIBUNE 

Leads  in  Classified,  Lxteal  and  Foreign  Advertising 
in  One  of  Florida’s  fastest  growing  commercial  cities 
on  the  E^ast  Coast. 

IT  HAS  THE  READERS’  CONFI¬ 
DENCE  AND  CIRCULATION 
DOMINANCE 

Covering  a  great  trading  area 

THE  NEWS  -  TRIBUNE 

offers  both  quality  and  quantity  circulation,  the  most 
efficient  and  economical  way  to  get  the  advertiser’s 
message  over  in  St.  Lucie  County. 

I 

:i 

hoTcign  Rcprcscnliiiion 


t  Louis 


RALPH  R.  MULLIGAN 
30  Eazt  42na  Street 
New  Ydrk 


C.  J.  ANDERSON 
360  No.  Michigan  Ave. 
Chicago,  III. 


u  11 1  >1  i'lxn 


-  EDITORIAL 

Anrinma  ihrrrisaniKher  iMchiKelahtKit  tnnpm  the  K<>lyat  m  Pasaiima  wu  e’f* 
lh»wtmierfui|«U(e*  It  b  lr.>K  S(ttnts»)  m  drsign  and  ransinHtmn  and  atmo-pK-rv  WirnkT 
ful.wn«^fuUnnn'ptHin  !•  Fa.«ia  lourhorravtilianrasllr.  the  hnme>  Itkefvwe. a  Manenck 
of  it^Staneh  IVwk  •■>!§•«  on**  in  the  n*HKl  of  thi%  magnifirent  ptW*  and  rvaii«^  iKat  the 
tile  vaaa*s  and  muih  of  the  trimmini!  wa^  hriniitht  from  Me «iro  and  Sfuiti  hi-  lemK  hirtwir  lo 
drvanH  Hr  knuw  ni»  plare  like  the  Rolvat.  but  for  scene  reason  other  remmik  «s  of  M» 
saon  Inn.  Kiverside.l  alifnrnia  T*a*re  srems  (o  k-  an  a»v  msptrmpj  -omrihmc  that  l^ralhes  so 
almie.{ihirvaltoirrthfr  different  fn<m  an\th>nc  we  base  Crtiuul  and -ev  Ihi- f:wi>at  ll  o 
•nirih  >iKir  while  to  know  llhit  thi-  wtwvdi'iful  work  of  art,  a  mnnitmi-ot  to.lat  k  Taylor  w  tior  of 
?!  fVtersbunc’' c.valP't  ava-t' 

MowaKout  ilk-railriMii(rcr‘'>iiit'>tlul  thetily  eommiseionm  were  to  ic*w  the  rad 
mo«K  lOtlavstti  iHoieit’  Uh.it  hast  haunmed  Uh«tvc>  fault  ts  i(  that  Ihi-w  rro-v-inirs  art- niM 
l^tderted'  Ue  know  that  M.ivm  lUanr  wankthrm  proitwit'ti  Iwrauw  hi  vtni  mi.  and  Mawv 
Itijnr  w  a^  murh  mli-resied  m  the  mlift-vK  of  ihr  ivtiplr  and  pnitertmg  Ihr  |woi»le  a>  anvinh 
tan  Iw  He  i<-aa  nun  with  a  great  big  hear!  Hr  is  a  man  who  w  full  of  s»mtolh\  anti  we  k»»«w 
that  k-  wants  lu  imilrtT  our  luvnO.*  from  attnlenisat  Ihr  railroad rraseiofs 

Sow.kn't  ihrte  winching  ihji  ran  hetkmi'  to  (tut  thr  nwolul'inn  mlorffert  that  wa.s  isrwrd 
Mime  days  ago  askint  inai  the-w  iailn«drno.Mngs  tie  prult^led*  UTiv  is  inhal  thrnty  host© 
ask  thr  railroad  to  do  this'  Uhy  not  order  I  hem  to  do  it*  Wh\  not  IrH  them  that  if  Ihrvdnfi't 
fh»  If  they  can’t  run  thmr  Iraite.  arrow,  ihe  street *Then  they  will  ihi  it  Uhal  right  has  thr  rad 
mtwj  company,  betauw*  it  k  a  railroad  romfwnvandha.<a  franthkr.togotorrrtaintioinisand 
mdanfmhrl(vesofo4irriti/m>’  Uhv*  H Msmstousthatihr mayiwshouki isMir anordrr U> 
therturf  of  pulirr  (u  arrest  lhei-ng*oeer.  finmunandrondurlornf  alramrrtMSinirthr  4rrrtano 
|Hit  them  »n>jil  It  odonr  mothtu-ntH^  Uhv.  down  in  Miami  the  railroad  paid  mat  trot  mn  to 
Ik-  cnniriMrd  doirn  t  of  the  t  ily  and  it  haptwms  that  the  mam  line  of  ibts  road  (ommf  mio 
Murmrrtraes  klagler  street  wtihm  .'in  fret  of  thr  main  ftrr  Malmn  fin  one  on  avion  a  radranu 
tram  vtop|n<d  ttw  pavage  of  a  fire  engine  across  the  tracks  a^  m^ioov  liamage  and  alaw«4 1 
fatal  result  wav  the  prke 

Now  if  ihiv  railroad  Ww  k>  the  vtrert.  f "hirf of  IVtlirr  Quiff,  nf  Miami,  will  arr^t  thr  Tirrmn^ 

Ihe  rondui  tor  and  thrmfimvi  and  kwk  them  up  And,  you  bet.  hr  soon  put  a  viop  to  hinrh 
me  Machr  vtm-t  m  Miami  Uhv  can’t  the  mayor  here  issue  an  ordrr  to  thr  chief  c>f  police  le 
pul  one  or  two  tram  crews  m  >iil'’  Of  course  Ihr  enetnrer  and  brakrman  will  say  that  they  ees 
their  orders  from  the  divisKM  sufierintmdmi.  the  sne  president,  the  prrsidrnt  and  the  dm 
isitrher  but  wr  will  muni  fmdoui  who  » Ihe  bonvancL  by  cracky,  if  we  cannot  rule  our  own  nl) 

We  diNi’l  see  whv  we  let  the  railroad  do  it. 

l.iHik  it  up.  Mayor  lUanc.  and  we  if  ynu  can't  start  somethinf  Ciwe  them  a  poke  m  Uu 
lo>v>molivr 

l‘r>hab(y  one  of  thr  most  masterly  speeches  and  addresses  to  a  court  of  jiiMire  was  n«a» 
by  J  K  Ihrkers  m  thr  case  of  the  stale  against  Gilooly  Monday  in  Judge  Bird’s  rocot  m  Oear- 
•  eoncise.  clean,  clear-cut  speech  m  defrmr  of  Gilnoly's  contention  that  there  was  no 
law  cm  the  statute  hooks  of  th>v  nimmonwealth  against  the  operatNm  of  moving  pirtum  <« 

Sunday  nighiv  Attnmey  Hm  k«-rs  has  achieved  a  vw-tory  which  issiate-widr  HisvicterTw* 
founded  on  the  drrivHMns  of  the*  supreme  court  of  KVinda.  on  the  decisions  of  the  suie^ne  court 
of  Tennessee,  and  on  thr  dec  ismnk  of  the  supreme  court  of  other  sUies  m  which  Sunday  o  dps 
fmrd  as  bemg  from  sunrine  to  sunset.  Thk  an  oM  law  It  was  the  law  of  the  t-oglhh  rodi. 

As  ttv  densmn  of  Judge  Ibrd  now  stands,  moving  pirtum  mav  operate  after  Cp  m  oraflrriam- 
»el  Sunday  and  during  .Sunday  n*ghi.  The  pasMcge of  an  ordinance  by  the  city  of  Sl  TVtefsiwov 
will  have  no  result  m  the  siopi«age  of  this  law.  as  an  ordinance  must  he  pwuwd  on  tfe'  law  and  thr 
iMn  of  the  ordinance  will  amnemt  to  nothing  inthrcnforrementofacily  rule  thavh«y boro ak 
leadv  determintrd  b%  a  sUte  roctfl.  I  NOi:  FRANK. 

Trn  months  old,  and  the  leading  newspaper  in  its  territory!  That’s  the 
record  of  the  D.\1LY  NEWS.  St.  Petersburg’s  Picture  Paper. 

Building  permits  for  1925  in  the  Sunshine  City  went  over  $20,000,000.  Bank 
deposits  increased  $15,000,000  over  1924.  Winter  population  will  beat 
150,000. 

That's  a  market!  _ 

And  it  is  covered  by  the  DAILY  NEWS.  Circulation  has  risen  from  aero 
last  March,  to  20,000  now.  The  Sunday  News,  started  in  September  with 
a  144-page  paper,  hit  10.000  on  street  sales  alone  on  January  3,  giving  it  a 
total  of  over  20.000.  The  Daliy  News  will  pay  $3,000  to  any  charitable  or^ 
ganization  that  any  newspaper  may  nominate,  if  the  Daily  News  cannot 
show  a  larger  paid  circulation  than  any  other  newspaper  in  Pinellas  County. 
Put  the  DAILY  NEWS  FIRST  on  lists  covering  this  large,  growing  and 
perpetually  prosperous  market. 

Nalioiial  Represenlalives  : 

(ieo.B.  David  Co.  New  York  dChicaqo 

Fmnk  f:  Putver-  owner  -  Maj.  Alfred  Birdsalh  Gen.  Mgr . 
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Florida 


The 

BACKBONE 

of 

FLORIDA 

/^RICULTURE 

^  is  the  backbone 
ol  Florida. 

While  'our  climate  is 
ideal  for  pleasure- 
seekers,  it  also  makes 
possible  the  growth  of 
the  world’s  best  citrus 
fruits,  winter  vege¬ 
tables  and  most  of  the 
other  known  products 
of  the  soil. 

The  development  of 
Florida  cities  and  ur¬ 
ban  property  values 
may  be  influenced  by 
incoming  tourists,  but 
the  market  for  the  pro¬ 
ducts  of  Florida  farms 
is  nation-w  Je  and 
ever  increasing. 

There  is  room  tor  more 
farmers  in  Florida  and 
it  is  comparatively 
easy  for  real  workers 
to  become  home-own¬ 
ers.  Real  estate  men 
of  vision  are  making 
small  farm  ownership 
possible  to  new  thou¬ 
sands —  and  the  vast 
majority  of  these  new 
farmers  are  succeeding 


Do  not  neglect  it ! 


TAMPA,  FLORIDA 


Tjpiciil  of  the  l.Odd  ;irre>  ul  Pre>>.  Oit\.  llu-  iM'iiffiirtioii  l«  joiiriiali>iii 


Your  greatest,  most 
stable  Florida  market 
nowand  in  future— is 
the  Farm  Market. 


iacc>  arc  kiiuwn  tlirough  lialf-tones  all 
the  way  around  the  world.  Magnificent 
Coral  Gables  lies  just  to  the  south, 
playground  of  those  who  “love  nice 
things,”  to  borrow  a  intpular  advertising 
>logan. 

North  through  Fort  Lauderdale, 
“watch  Iter  grow,”  Delray,  Lake  Worth, 
West  Palm  Beach,  Hollywood,  Fort 
Pierce  each  a  city  rising  and  expanding 
under  the  sitell  of  tlie  rush,  amid  the 
charms  of  the  Indian  River  coastline,  to 
I  taytona  the  visitor  speeds  along  usually 
well  iKived  roads  w-hich  follow-  the  curv¬ 
ing  waterline. 

in  a  dash  around  the  state  this  writer 
mis>ed  visiting  tx>tli  the  southern  keys 
tliat  lead  to  Key  West  over  the  Flagler- 
built  railroad,  which  to  all  intents  and 
purjtoses  makes  a  steel  locomotive  and 
coaches  “put  to  sea,”  and  also  the  great 
lianhandle  of  the  state,  on  the  north,  from 
lacksonville  to  Pensacola. 

.\fter  ijne  is  tlirough  with  the  first 
ravings  alxiut  the  joys  of  the  east  an<l 
west  coasts  and  has  stopped  blinking  at 
the  immensity  of  the  Everglades,  he  be; 
gins  to  learn  that  the  north  section  of 
Florida  i',  for  very  practical  reasons, 
considered  among  her  choicest  posses¬ 
sions. 

This  is  hill  country.  .Vlong  the  coast 
it  is  sandy.  But  running  through  its 
center  is  a  ridge  of  e.xtremely  fertile 
lainl.  .\gricultural  experts  say  that  this 
is  the  “liest  general  farming  land  in 
Florida”  and  will  some  day  be  the  scat  of 
farming  operations  which  will  surprise 
till-  world.  It  is  the  old  settled  section 
of  the  state,  but  it  has  felt  the  new 
awakening  and  in  the  larger  cities  there 
is  now  in  progress,  this  writer  was  re¬ 
liably  informed,  a  notable  building 
Ixiom.  In  this  district  the  Southern 
plantation  survives,  the  planters  raising 
cotton,  corn,  tobacco,  potatoes  and  satsu- 
ma  oranges.  Pensacola  is  one  of  the 
romantic  cities  of  the  state,  picturesque, 
alluring,  an  excellent  business  tow-n.  It 
has  been  discovered  by  the  tourist  dur¬ 
ing  the  past  two  years  and  whereas,  ;i 
few  years  ago,  Pensacola  was  dreaming 
on  its  gorgeous  bay.  it  is  today  hustling 
to  entertain  a  great  inllux  of  visitors. 

In  the  panhandle  district  of  Florida 
millions  of  acres  of  rich  land  lie  tin- 
touched  by  the  hand  of  man.  .-\creage 
value>  have  increased  hut  .’ire  >till  within 
the  grasp  of  the  average  farmer.  Talla¬ 
hassee.  tamixl  cajiital  of  the  state,  is  lo¬ 
cated  in  the  center  of  the  panhandle,  the 
seat  of  many  magniiicent  estates  and  tin- 
trading  center  of  the  jilantation  country- 
sifle.  Other  g<w)d  towns  in  the  district 
are  Ouincy,  Perry  anti  Mayo. 

“Bring  this  land  under  intelligent  cul¬ 
tivation  and  we  will  supidy  the  fixid  re- 
<iuirements  <)f  ten  million  human  heings,' 
say  the  advocates  of  northern  F'lorida. 
who  add  that  the  .Xpalachicola  oyster, 
which  yields  itself  in  liberal  qttantity 
from  many  coast  beds,  is  the  “tinest 
known  south  of  the  Virginia  capes.” 


The  annual  report  of  the  F'lorida  State 
.Marketing  Bureau  for  the  fiscal  year  end¬ 
ing  July  ,10,  1925.  gave  the  following 
statistics  concerning  shipments  of  perish¬ 
able  cnqis  in  that  iieriod: 

Carload  < 

Oranges  . 2().2(IO 

Grapefrtiit  . 2l)..'<l-l 

.Mixed  Citrus  .  4,442 

Tangerines  .  1 

Pineapples  .  .ll.'< 

1  ’eaches  .  4 

.Strawberries  .  ,st.si.l 

Cantaloupes  .  0 

Watermelons  . 


.  7.t).U 

Potatoes,  Irish  . 

.  5.054 

_  ’as7 

It..,.,,,:  >  lor 

( 'abbage  . 

.  Lt<9K 

I.ettuee  . 

.  1..5(il 

1  >(',9 

.Mixed  Vegetables  . 

.  .L2()() 

Total  . 

. 94.125 

Two  or  three  sugar  mills  have  been 
set  up  in  the  Everglades,  bnt  as  F'lorida 
has  not  been  notable  for  her  manufactur¬ 
ing  enterprise,  most  of  the  sugar  cane 
is  shipped  elsewhere  for  refining. 

Peanut  growing  is  on  a  large  scale. 

Henry  F'ord  and  Harvey  Firestone’s 
e.\pcriments,  in  the  Everglades,  w-ith  the 
pruning  of  rubber  trees  has  greatly  ex¬ 
cited  the  state.  They  have  20,000  acres, 
set  apart  for  this  venture  which,  if  suc¬ 
cessful,  may  make  impossible  future 
European  squeezes  of  the  .American  auto- 
mobilist.  The  “millions-in-it”  gentry 
have  had  soft  picking  with  the  future 
rubber  greatness  of  the  state,  but  this 
in  truth  is  on  the  lap  of  the  gods. 

William  J.  Connor's  work  in  the  Ever¬ 
glades  is  monumental.  He  has  acquired 
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The  Fastest  Growing  Newspaper 
in  the  Fastest  Crowing  City  in 
the  Fastest  Growing  State  of  the 
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The  Eau  Gallie  Record 
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a  stuiK-ndous  acreage  and  his  wood¬ 
building  is  a  marvel  for  all  those  who 
come  to  .see.  Barron  G.  Collier,  car- 
card  advertising  magnate,  is  perhaps  the 
biggest  individual  acreage  ow-ner  in 
F'lorida — perhaps  900,000  acres  in  the 
South,  vast  tracts  of  which  are  in  the 
state  of  their  primitive  wildness.  Wild 
game  abounds  there. 

This  snap-shot  of  F'lorida  in  F'ebruary. 
1926,  may  be  wholly  inade<iuate,  but  jK-r- 
haps  it  will  he  sufficient  to  dispel  the 
inierile  world-wide  notion,  doubtless 
originating  in  old-time  grammar  geog¬ 
raphies,  that  the  big  toe  of  Uncle  Sam'.-, 
left  foot  is  overrun  by  jungle  snakes  and 
.-illigators.  Of  the  former  this  writer 
saw  none  and  the  latter  have  all  been 
IKiined  to  furnish  leather  for  the  neat 
purses  one  sees  in  the  novelty  shops. 


An  Intelligent 
Clientele— 

PEOPLE  OE  EDUCATION 
AND  MEANS 

lla\t‘  made  It  Possible  for 
tlie 

HAINES  CITY 
DAILY  HERALD 

To  l>c  a  Real  Ilonest-to- 
(loodnos.s  Newspaper,  Print- 
intr  tlie  News  Without  Fear 
or  Favor,  Makiiifr  It 

THE  LIVES?  SMALL  CITY 
NEWSPAPER  IN  AMERICA 

Published  in  the  Gateway 
City  of  the  Prosperous 
Florida  Ridge  Section. 
F'  a  tn  e  d  Throughout  the 
World. 

THE  DAILY  HERALD 

t  overs  Haines  t'ily  and  Its 
F'nvirons  Like  a  Pdanket. 
YOU  NEED  IT  TO 
R  E  A  C  II  T  HIS  RICH 
.\I  A  R  K  E  T 

ALONE  AND  SUPREME 
IN  THE  FIELD 


Volusia  Couniy^s  Best  Advertising  Medium 


Del  AND  Daily  News 


MEMBER 

associated  press. 

associated  dailies  of  FLORIDA. 

SOUTHERN  NEWSPAPER  PUBLISHERS'  ASS’N 


The  only  daily  newspaper 
— supreme  in  its  field  in — 


PUBLISHED 

EVERY  AFTERNOON  EXCEPT  SUNDAY. 
DeLAND,  FLORIDA 


DELAND 

“THE  ATHENS  OF  FLORIDA” 


Increase  in  Population 

U  S.  Government  Census  of  1920  .  3,312 

Florida  State  Census  of  1  925  .  7,840 

DeLand  Commercial  Club  Canvass  Jan.  1 ,  1  926 . 1  2,0 1  4 

Plus  8,000  visitors,  students  and  families . 20,014 


Postofifice  Receipts  Increased  Over  50  Percent  in  Past 

Fiscal  Year 

An  average  of  two  million  dollars  in  construction  work  per  year  the 

past  four  years. 


1925  building  permits . $2,380,000 

Month  of  January,  1926 .  281,000 


Citrus  Crop  Alone  1925-1926,  Three  Million  Dollars 

World’s  Largest  Shipping  Point  of  Tangerines  and 

Asparagus  Plumosus 


The  Circulation  of 

DeLand  Daily  news 

Blankets  DeLand 
and  this  section  of  the  state 

with  carrier  routes  in  the  prosperous  and  coming  towns  of 


Lake  Helen 
Barberville 
Benson  Springs 


Orange  City 
Glenwood 
Seville 

Crescent  City 


Ponce  de  Leon  Springs 
Bishopville 
Pierson 


Full  Leased  Wire  Associated  Press 

National  Representatives  FROST,  LANDIS  8C  KOHN 
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*ADINC-rOFULATION 


Your  Advertising  Message 
To  the  Solid  Central 
Section  of  Florida 


Can  best  be  told  through  the  columns  of 
the  Orlando  Morning  Sentinel,  first  in  cir¬ 
culation,  first  in  advertising  lineage,  first  in 
news  interest  and  first  in  prestige.  The 
Sentinel  is  central  Florida’s  great  news¬ 
paper.  Circulation  nearly  doubled  in 
1925.  Strategically  located  in  Orlando, 
metropolis  of  the  hill  and  lake  country. 


1  his  progressive  morning  newspaper 
reaches  the  richest  trading  territory  of  all 
the  middle  peninsula  —  the  great  citrus 
section,  the  wonderfully  rich  truck  growing 
section.  The  substantial  residents  of 
Central  Florida  have  more  money  to  spend 
this  year  than  ever  before.  The  winter 
tourists  include  many  of  America’s  wealthi¬ 
est  families. 


Put  your  advertising  message  over  in  the 
Sentinel. 


Write  for  advertising  rates. 


S  FROST,  LANDIS  &  KOHN 

-15  National  Representatives 

m  «fam  amKmmtfmmmi 


Orlando  m  orning  sentinei 
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*'But  People  Have  to  Get 
Their  Sunpapers'^ 

^  The  history  of  Sun  Carrier  Service  records  many  instances 
of  delivery  of  the  Sunpapers  under  most  trying  difficulties. 
Add  this  as  the  latest: 

^  On  Sunday  morning,  Feb.  14,  when  Daniel  Lancaster,  a 
Sun  Carrier,  was  stricken  with  bronchial  pneumonia  as  he 
served  his  Sunpapers,  Mrs.  Emily  Lancaster,  his  wife,  com¬ 
pleted  the  delivery,  and  for  several  days  thereafter  sub¬ 
stituted  for  her  husband  besides  nursing  him,  keeping  house 
and  caring  for  four  children. 

M  hen  Mrs.  Lancaster  was  asked  how  she  managed  it  she 
replied:  “It’s  hard  work.  But  people  have  to  get  their 
Sunpapers.” 

^  This  is  the  spirit  which  has  made  Sun  Carrier  Service  abso¬ 
lute — the  spirit  that  gets  the  Sunpapers  into  the  homes  of 
Baltimore  with  clock -like  regularity. 

^  You  can  reach  the  buyers  of  Baltimore  on  time  all  the  time 
through  the  Sunpapers. 


February  Average  Net  Paid  Circulation 


Daily  (M.  &  E.)  .  .  248,251 
Sunday  ....  189,712 


JOHN  B.  WOODWARD 
Bowery  Bank  Bldg., 
no  E.  42d  St.,  New  York 

GUY  S.  OSBORN 
360  N.  Michigan  Ave.,  Chicago 


Everything  in  Baltimore  Revolves  Around 

THE  ^^  SUN 

MORNING  EVENING  SUNDAY 


Baltimoreans  Dont  Say  ''Newspaper” — They  Say  "SUN paper"' 


How  the  Trade  Winds  are  Blowing  in 

PHILADELPHIA 


Foodstuff  sales  are  greater  than  at  any  time  in  the  history  of  America’s  third 
largest  market. 

Automobile  and  jewelry  sales  reflect  widespread  prosperity. 

Hardware  sales  are  at  the  top  figure  for  two  years. 

Department  stores,  clothing  stores,  women’s  wear,  all  show  a  large  margin  on 
the  credit  side  of  the  ledger. 

Freight  car  loadings  are  at  the  peak  of  all  time,  while  activity  of  the  Port  of 
Philadelphia  tells  its  own  tale. 


DOMINATE  PHILADELPHIA 

Create  maximum  impression  at  one  cost  by  concentrating  in  the 
newspaper  “nearly  everybody”  reads — 

PHILADELPHIA’S  NEWSPAPER 


“In 
Philadelphia 

nearly  eveiybo^  reads 

JheBuUetiri! 


Net  paid  daily  average  for  1925: 

524,662 

The  circulation  of  The  Philadelphia  Bulletin  is  the  largest 
in  Philadelphia  and  is  one  of  the  largest  in  the  United  States. 

NEW  YORK — 2i7  Park  Avenue  (Park-Lexington  Building) 

CHICAGO — Verree  &  Conklin,  Inc.,  28  Eksl  Jackson  Boulevard. 

DETROIT- — C.  L.  Weaver,  Verree  &  Conklin,  Inc.,  321  Lafayette  Blvd. 

SAN  FRANCISCO — Thomas  L.  Emory,  Verree  &  Conklin,  Inc.,  681  Market  St. 
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